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From the Desk of Editors 

Dear Readers, 

It gives us immense pleasure to present the Journal of Tourism, June 2023 issue. Journal of 
Tourism (JOT) is an international journal in the area of travel and tourism . It is an initiative 
of Centre for Mountain Tourism & Hospitality Studies (CMTHS), School of Management, 
Hemvati Nandan Bahuguna Garhwal University (HNBGU), Uttarakhand, India. The journal 
is bi-annual and publishes quality and innovative research in the broader domain of tourism 
and hospitality sector.The tourism and hospitality sector is dynamic and constantly changing and 
throwing new challenges in terms of attaining smart and sustainable growth; improving resource 
efficiency; embracing digitalisation and access to new technologies; enhancing business, market and 
skills in terms of anticipation of future industry needs and the skills needed to meet changing market 
demands; balancing people, place and business and increasing access, analysis and usability of 
Information in order to attain objectives of sustainable and responsible tourism dynamics. 

The current issue JOT June 2023 aims to stimulate the discussion on contemporary practices and 
phenomena in tourism and hospitality sector which offers insights for the researchers and industry 
professionals to provide strategic directions. The journal received an overwhelming response 
from academicians, researchers and industry professional on various dimensions of travel, 
tourism and hospitality. After carefully screening all the full papers, the editorial team 
finalized the following nine papers for publication after peer-blind review process.  

The first paper titled “Adoption and Satisfaction with Online Education in Higher Education 
Hospitality Management Institutions of Uttarakhand” reveals that various factors, including 
Administrative Quality, Course Material Quality, Course design, Feedback Mechanism, 
Integration, Internet Self –Efficacy, Opportunity of Self-Regulated E-learning, 
Technological Competence and Perceived Trust have a significant influence on e-learning 
adoption. Moreover, the adoption of online classes positively impacts the satisfaction of 
hospitality students and faculty. Research findings also present theoretical contributions and 
implications for management. 

The second paper titled “Unearthing the Complementary Effect of Tea Destination Quality 
and Tea Tourist Satisfaction on Revisit Intention: A Post-COVID-19 Perspective” is based 
on spill over and consumer behavioural buying theories. A structural model has been 
proposed to unearth the nature of the mediation effect of tourists’ satisfaction in the 
relationship between destination qualities and revisit intention in this study. The 
measurement models are validated, and Partial Least Squares Structural Equation Modeling 
(PLS-SEM) has been applied to verify the proposed structural relationships. 

The third paper titled “Linkage Effects of Ayurveda Health Tourism: A Study Based on 
Kerala Economy” examines the effect of Ayurveda based health tourism and its impact on 
tourism related investments in general and with particular reference to Kerala.  



The fourth paper titled “Job Performance as a Moderator in the Association between 
Training and Turnover Intention: An Analysis of Indian Travel and Tourism Sector” 
explores the moderating role of job performance in the association between training and 
turnover intention in Indian travel and tourism sector. Hierarchical multiple regression 
analysis was applied to empirically test the hypotheses of the current study. 

The fifth paper titled “Tourism Policy Execution Challenges in Conflict-Ridden 
Destinations: A Qualitative Analysis” examines the tourism policy challenges through the 
stakeholders' lens in the conflict-ridden destinations. This paper has utilized a thematic 
analysis with data sourced through interviews with stakeholders in the tourism industry 
resulting in the emergence of various problems and challenges while implementing the 
policy or the initiatives on ground. 

The sixth paper titled “Rural Community Perspective and the State of Tourism 
Development in Mizoram” investigates the perspective of local residents towards tourism 
development and the bottlenecks of rural areas in becoming tourism hotspots.  

The seventh research paper titled “Self-Help Groups and Community-Based Tourism: A 
Study of Interrelationship and Convolutions” employs a mixed-methods approach. The 
paper attempts to establish the linkage between CBT and SHGs and analyses their role in 
community development, on selected parameters such as; social capital, increased income, 
and improved quality of life. 

The eighth research paper titled “Litter Free Beach Tourism in India: Challenges and 
Solutions” aims to analyse the threat created by garbage on the beaches of India and 
possible solution to overcome such problems. 

The ninth research paper is titled “A bibliometric Analysis of Community Empowerment in 
Ecotourism Scholarship” In this paper, researchers undertake a bibliometric analysis of 148 
Scopus-indexed articles in the areas of ecotourism and empowerment using the Biblioshiny 
web application in R studio. Furthermore, through co-citation, and collaboration 
bibliometric mapping techniques, the results provide a solid foundational knowledge of 
empowerment in ecotourism. 

We take the opportunity to acknowledge all the authors who contributed to this issue 
through their meritorious work. We would also like to express our sincere gratitude to all 
reviewers for accepting and critically reviewing the journal manuscripts. Lastly, we are 
obliged to the advisory board of this journal for their immense support. We trust, that the 
research papers in this issue will contribute towards better understanding for the readers. We 
look forward to work together in the same spirit in near future also. 

Editor-in-Chief Guest Editors(s)
Prof. S. K. Gupta Dr. Pankaj Kumar 

Dr. Prakash C. Rout 
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INTRODUCTION
The tourism, hospitality, and event management sectors are essential to the economy of Uttarakhand, and 
educational institutions in the region have introduced degree programmes in these fields. However, due to 
the COVID-19 pandemic, traditional classroom-based teaching has been interrupted, and many universities 
in the region have shifted to online education to ensure continuity of learning. Online classes have gained 
importance in hospitality education due to their convenience and flexibility, and it can contribute to student 
motivation, engagement and learning outcomes. Additionally, online learning can enhance students’ soft skills 
and technological skills, while also being cost-effective and sustainable (Ali &Ahmad, 2021).
However, due to the practical nature of their subject matter, students of tourism, hospitality, and event 
management who may have distinct learning preferences may find it difficult to adjust to online teaching 
and learning (Barron &Arcodia, 2002; Dale & McCarthy, 2006; Hsu, 1999; Loo, 2002). As such, interaction 
between students and instructors has been identified as a critical component of the learning process and highly 
satisfied students are more tenacious in their learning (Debourgh, 1999; Koseke&Koseke, 1991). Therefore it’s 
important to provide students with a satisfactory learning environment during the transition of online teaching 
and learning.
The COVID-19 pandemic has led to a significant transformation in the education sector, with conventional 
classroom-based teaching being replaced by online learning. This shift has particularly impacted the hospitality 
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The present research work explores the impact of demographic factors on the relationship 
between factors influencing the adoption of online classes and satisfaction among 
hospitality students and faculty in hospitality education institutions in Uttarakhand. In 
a sample of 560 respondents from faculty and studentsof  varioushospitality education 
institutes in Uttarakhand, this paper attempts to discover the factors having influence 
on adoptionof online classes by hospitality students and faculty andtheir impact on 
satisfaction. Findings revealed that various factors, including Administrative Quality, 
Course Material Quality, Course design, Feedback Mechanism, Integration, Internet  
Self –Efficacy, Opportunity of Self  Regulated E-learning, Technological Competence 
and Perceived Trust have a significant influence on e-learning adoption. Moreover, the 
adoption of online classes positively impacts the satisfaction of hospitality students and 
faculty. Research findings of the study have suggested that these factors are important in 
transitioning to online classes and should provide support and resources to enhance the 
adoption of online classes by both students and faculty.It was also observed that certain 
demographic factors moderate the relationship between these variables. Research findings 
also present theoretical contributions and implications for management.
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sector, needing an in-depth comprehension of the 
factors affecting the adoption of online classes 
by students and faculty, as well as its impact on 
satisfaction levels and the moderating role of 
demographic factors. The growth of technology in 
educational institutions has further increased the need 
to understand these factors. Studies have shown that 
perceived usefulness, ease of use and attitude towards 
technology are critical factors in determining the 
adoption of online learning by hospitality students 
and faculty (Ali and Ahmad, 2021). Satisfaction is 
also crucial factor in the success of online learning 
(Lu et al., 2020; Sarwar et al., 2019), making it 
crucial to investigate the effects of online learning on 
the level of satisfaction of hospitality students and 
faculty. Demographic characteristics including age, 
gender, and level of education have been found to 
mark a significant impact in determining the adoption 
of online learning (Jung and Latchem, 2019), 
highlighting the need to examine the moderating 
role of demographics. Understanding these factors 
can help educators design effective strategies that 
are tailored to the needs and preferences of different 
demographic groups.

REVIEW OF LITERATURE 
This research builds on the existing literature 
regarding the adoption of technology in education 
and the impact on student satisfaction. Previous 
studies have shown that the adoption of online 
classes can enhance student satisfaction and 
improve academic performance (Chen, Lambert, & 
Guidry, 2010; Kim & Bonk, 2006). The literature 
also suggests that demographic factors such as 
age, gender, and educational background can 
moderate the relationship between technology 
adoption and satisfaction (Davis, Bagozzi, 
&Warshaw, 1989). Technological advancements in 
IT field havepromoted various forms of web-based 
learning, including online, e-learning, and distance 
learning. In online learning environments, student 
satisfaction is hugely influenced by the interaction 
between learners, instructors, and educational 
content. Internet self-efficacy and self-regulated 
learning are positively correlated with satisfaction 
of students in onlineeducation (Dissanayake et 
al.,2021). Additionally, factors influencing the 
adoption of online classes include convenience, cost-
effectiveness, technological advancements, improved 
learning outcomes, global reach, and cultural 
diversity. Perceived effectiveness, ease of use, and 
self-efficacy were major predictors of students’ 
intention to adopt online learning, while self-efficacy 

and perceptions of behavioral control were major 
predictors of faculty members’ intention (Alzahrani 
and Aburas ,2021). Song, Lee, and Ko (2020) 
found that online learning positively influences 
learners’ learning outcomes and satisfaction but has 
no significant impact on their involvement. Due to 
COVID-19 pandemic now there is a substantial shift 
from conventional offline classes to online classes. 
Kumar and Singh (2021) in their study surveyed 
hospitality students and faculty on the influential 
factors for the adoption of online classes and their 
satisfaction. Training and orientingteachers and 
students for technology adoption, providing internet 
access, and upgrading infrastructure are measures 
for effective e-learning in tourism (Kukreti M. and 
Mishra A. ,2021).The utilisation of e-learning as 
a successful method of teaching and learning has 
recently attracted more attention.The majority of 
research evaluations cited age, gender categories, 
marital status, and educational attainment as 
independent determinants of technology adoption 
(Rashid, Md. Harun Ur, Hossain, Md., Ahmad, 
Afzal, and Zobayer, Ahmed ,2021).
In tourism and hospitality educationthe faculty 
members are responsible for molfing the future 
workforce of the the industry. The faculty members 
with the right set of skills ensures the success of 
the students in all expected deliverables. (Bagri & 
Babu 2011).The expansion of the internet has made 
e-learning more accessible and widely used. The 
success of e-learning is effected by many factors, 
includinginternet self-efficacy, self regulatedlearning, 
technological competence, course design, course 
material quality, feedback mechanisms, perceived 
trust integration, administrative quality, and student 
satisfaction. Students who have high technological 
competence and high internet self-efficacy are 
more prone to participate in online learning and 
produce higher learning results (Al-Fraihat et al., 
2017). Students  with self-regulated learning  have 
superior learning outcomes and they are more 
likely to participate in online learning and are 
self-regulated learners. Effective course design 
is essential for e-learning success. It involves 
designing courses that are engaging, interactive, 
and relevant to students’ needs. Effective course 
design and Effective feedback mechanisms can 
enhance student satisfaction and improve learning 
outcomes. Effective administrative support can 
enhance perceived satisfaction and improve learning 
outcomes which includes providing timely and 
responsive support to students, clear,efficient and 
promptadministrative processes (Huang et al., 2020). 
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High-quality course materials can enhance student 
satisfaction and improve learning outcomes. Course 
materials should be engaging, interactive, and 
relevant to students’ needs.Students who perceive 
high levels of trust in the e-learning environment 
are more likely to engage in e-learning and achieve 
better learning outcomes. Trust can be enhanced 
through the use of secure e-learning platforms, clear 
policies, and effective communication (Al-Fraihat et 
al., 2020). It was observed that there lies a dearth of 
literature regarding adoption and satisfaction towards 
online learning in hospitality management in higher 
education institutions in Uttarakhand.In the light of 
this research gap, hypotheses, research objectives, 
studied factors and variables and a framework for 
research were created for the current study.

OBJECTIVES AND HYPOTHESES
This study is aimed at:-
• To discover the variables that affect the adoption 

of online learning by hospitality students and 
faculty and investigate its impact on satisfaction 
levels.

• To examine the moderating role of demographics 
in the connection between factors of adoption of 
online learning and satisfaction levels.

Hypothesis 1 (H1): Internet self-efficacy, self-
regulated learning, technological competence, 
course design, course material quality, feedback 
mechanisms, perceived trust, integration, and 
administrative quality all have a positive impact on 
respondents’ satisfaction in online learning. 
Hypothesis 2 (H2): Demographic characteristics 
of respondents moderates the relationship between 
factors of adoption of online classes and respondents’ 
satisfaction.

STUDY AREA
Uttarakand, the 27th State of India, came into 
existence on 09th November 2000 has 13 districts 
with a population of 1.01 crore (Census 2011) spread 
over an area of 53483 Sq Km and with a literacy rate 
of 78.82 % (2011). Uttarakhand is mainly divided into 
two regions namely – Garhwal and Kumaon. Both 
Garhwal and Kumaon region constitute the study 
area for the proposed research work. The economy of 
the state largely depends on touristic and hospitality 
activities. In order to provide trained manpower to 
the hospitality industry a good number of higher 
education institutions offering hospitality related 
courses are present in the state. These institutions 
comprise of central government sponsored institute 

(IHM), state government institutes (SIHMs), central 
university and its affiliated institutes, institutes 
affiliated to state universities, deemed universities, 
private universities and private institutions. All these 
institutions are running various courses at all levels 
i.e. certificate programmes, diplomas, under graduate 
courses, post graduate courses and Ph. D. degrees in 
tourism & hospitality discipline.

RESEARCH METHODOLOGY
The present research is a descriptive and empirical 
inquiry that employs a normative survey technique, 
alongside qualitative and quantitative research 
approaches, to examine the factors having impact 
on the adoption of online learning by hospitality 
students and faculty and investigate its impact on 
satisfaction levels. The study was carried out in three 
stages. In the initial phase, the researchers designed 
a standardized instrument known questionnaire for 
identifying factors of online adoption of classes and 
its influence on their satisfaction based on previous 
studiesof  several authors like Al-Fraihat et al., 2020, 
Huang et al., 2020.  Factors included Internet Self-
Efficacy (7 items), The opportunity for Self  Regulated 
E-learning (5 items), Technological Competence (8 
items), Course design (4 items), Course Material 
Quality (3 items), Feedback mechanism (5 items), 
Perceived Trust (4 items), Integration (6 items), 
Administrative Quality (2 items) and Perceived 
Satisfaction (5 items). The population of interest 
for this study was hospitality students and faculty 
members who have experienced online classes. 
An online survey questionnaire was used to collect 
data. The required sample was collected through a 
simple random sampling technique.The survey had 
two sections/parts. Part one collected demographic 
information such as age, gender, educational 
level, and experience with online classes. Part two 
collected information on the factors that effect 
the adoption of online classes and it’s impact on 
satisfaction. The survey used a 5-point likert scale 
ranging from strongly disagree to strongly agree.
In the next stage researcher collected 45 samples 
from different institutions imparting hospitality and 
tourism courses for pilot  testing. After assuring the 
reliability and validity of the construct, full scale 
survey was carriedout. Sample size  includes 560 
respondents( 505 students and 55 faculty member). 
After collecteing data, it was edited, and feeded 
into SPSS software. SPSS and SmartPLSwere used 
to analyse the collected data. The demographic 
characteristics of the respondentswere described 
using descriptive statistics such as mean, standard 
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deviation and frequency distribution. Hypothesis 
was tested with the help of inferential statistics like 
– regression analysis and correlation.The moderating 
effect of demographics was tested using SmartPLS 
software. 

RESULTS AND DISCUSSION
The demographic profile of faculty and students 
was recorded over nominal scale under the variables 
like:- age, gender, marital status, residential area and 
nature of course associated with. It was found thatthe 
majority of the student respondents (40.2%) were 
between 21-25 years old, while for faculty members, 
the majority (36.4) was in the age group of 26-35 
years. The gender distribution shows that 74.85% of 
the student respondents were male, while 25.15% 
were female. For faculty members, 72.7% were 
male, and 27.3% were female.Regarding marital 
status, the data shows that the majority of the student 
respondents were unmarried (88.9%), while for 
faculty members, the majority were married (50.9%). 
The final section of the table presents the nature 
of the course associated with the participants. The 
majority of the student respondents were pursuing a 
degree in hospitality management (66.7%), followed 
by diploma/certification courses in hospitality 
management (25.6%), master’s degree in tourism and 
hospitality management (6.1%) and research degree 
in hospitality and tourism management (1.6%). 
Among the faculty respondents, the majority of them 
is teaching to the students of degree in hospitality 

management (65.5%), followed by master degree 
in tourism and hospitality management (14.5%), 
Diploma/ Certification courses (12.7%) and research 
degree in hospitality and tourism management (7.3 
%). Overall, the table provides a comprehensive 
overview of the demographic characteristics of the 
participants in the study area.
The table 2  presents the mean, standard deviation, 
and variance values for various aspects related to 
Internet Self-Efficacy, The Opportunity for Self  
Regulated E-learning, Technological Competence, 
Course Design, Course Material Quality, Feedback 
Mechanism, Perceived Trust, Integration, 
Administrative Quality and Satisfaction  as 
perceived by 505 students and 55 faculty members. 
The values reflect the responses of the participants 
to a survey on these aspects. A higher mean value 
corresponds to a more positive response. The 
standard deviation and variance provide information 
about the dispersion of the responses. The lower the 
standard deviation and variance, the more consistent 
the responses. The table shows that the students, on 
average, have a more positive perception of their 
Internet self-efficacy (3.9502) and course material 
quality (4.0008) compared to the faculty members 
whereas the faculty has more positive perception 
of Technological Competence (4.0659), Feedback 
Mechanism (4.0800), Administrative Quality 
(4.1455) and Satisfaction (4.0571). the level of 
positive perception is more or less same in terms 
of Self  Regulated E-learning, Course Design, 

Table 1. Demographic Characteristics of Respondents
  Students(N=505) Faculty(n=55)
S.No. Description Number of Percentage Number of Percentage
  respondents  respondents
Age Up to 20 years (Upto 25Years for Faculty) 61 12.1 7 12.7
 21 to25 Years (26-35 Years for Faculty) 203 40.2 20 36.4
 26-30  Years (36-45 Years for faculty) 187 37.0 14 25.5
 31-35 Years (46-55 Years for faculty) 39 7.7 8 14.5
 Above 35 years (above 55 Years for faculty)  15 3.0 6 10.9
Gender Male 378 74.85 40 72.7
 Female 127 25.15 15 27.3
Marital Married 56 11.1 28 50.9
Status Unmarried 449 88.9 22 40.0
 Divorce/Separated 0 0 5 9.1
Residential Rural 206 40.8 15 27.3
Area Semi-Urban 129 25.5 17 30.9
 Urban 170 33.7 23 41.8
Nature of Diploma/ Certification courses  in hospitality management 129 25.6 7 12.7
Course Degree in hospitality management 337 66.7 36 65.5
associated Master’s degree in Tourism and Hospitality Management 31 6.1 8 14.5
with Research Degree in hospitality and tourism Management 8 1.6 4 7.3
Source: Primary data
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Table 2. Factors affecting students and faculty adoption of online education and satisfaction: A descriptive statistics.
  
 Students(N=505) Faculty(N=55)
 Mean Std.  Variance Mean Std.  Variance
  Deviation   Deviation
Internet Self-Efficacy (ISE) 3.9502 .65002 .423 3.2338 .75511 .570
1. The language used to describe Internet gear is simple 4.0396 .82761 .685 4.1273 .84007 .706
 enough to comprehend
2. The terminology used about Internet software is 4.0792 .82476 .680 3.7636 .94209 .888
 simple to grasp.
3. I am confident in debugging Internet hardware. 3.6653 .95373 .910 3.4000 1.16428 1.356
4. I can see why a task wouldn’t function properly online. 3.8891 .84959 .722 3.0727 1.56175 2.439
5. Using the internet to obtain facts and information 4.0673 .85416 .730 3.3455 .79857 .638
 is something I feel confident doing.
6. I am confident in my ability to pick up sophisticated 3.8733 .83320 .694 2.6000 1.14827 1.319
 Internet abilities.
7. When I need assistance, I am confident in using an 4.0376 .79966 .639 2.3273 1.47892 2.187
 Internet discussion board.
The Opportunity for Self  Regulated E-learning (OSRE) 3.7384 .54339 .295 3.7778 .62306 .388
8. I feel comfortable with the working environment. 3.6792 1.00794 1.016 3.4909 1.01603 1.032
9. The teacher-to-student interactions keep the class 3.6020 1.08470 1.177 3.4182 1.32903 1.766
 engaging.
10. Classes demand some extra creativity, energy, and 3.6931 1.04789 1.098 4.0545 .93131 .867
 adaptation to teach an engaging and fruitful lesson.
11. It does not require extra time and effort. 3.7703 .95883 .919 4.1091 1.01238 1.025
12. It is convenient to conduct extra-curricular activities. 3.5188 1.08019 1.167 3.5273 1.01570 1.032
Technological Competence (TC) 3.1894 .78221 .612 4.0659 .58475 .342
13. I am familiar with utilizing a computer. 3.5010 1.12180 1.258 3.9636 .90192 .813
14. I am confident in my ability to use computer technology 3.2792 1.09075 1.190 3.8909 .97511 .951
 for certain activities.
15. I am proficient in a variety of computer technologies 2.8752 1.06266 1.129 4.0364 .94209 .888
16. I understand the advantages of employing technology 3.2772 1.07200 1.149 4.2182 .85399 .729
 in teaching/learning and I can integrate technology into 
 the teaching/learning process.
17. I am eager to learn how to use computer technology. 3.2079 1.01884 1.038 3.9818 .84964 .722
18. I feel more involved in what’s going on at the college 2.8475 .98527 .971 4.1455 .84805 .719
 or university through the use of technology.
19. I feel more connected to faculty/students because of 3.2554 1.07649 1.159 4.0545 .91121 .830
 technology.
20. Technology disrupts my capacity to focus and think 3.2713 1.08364 1.174 4.2364 .83807 .702
 carefully about topics that are important to me.
Course Design (CD) 3.8535 .57933 .336 3.9394 .66618 .444
21. Course design, instructional design, eLearning, and 3.4634 .94656 .896 3.6182 .97165 .944
 blended learning all have clear definitions.
22. The greatest alternative for students’ needs is the 3.7267 .99232 .985 3.9273 .93995 .884
 e-learning course content.
23. The course was well-organized, as were the materials. 4.1545 .73726 .544 4.0182 .97165 .944
24. The course was designed to allow students to complete 4.0198 .82110 .674 4.0727 .92004 .846
 assignments utilising a range of learning.
Course Material Quality (MQ) 4.0008 .55863 .312 3.5964 .74086 .549
25. The eLearning course materials are accurate and of 3.7960 1.07089 1.147 3.9273 .83565 .698
 high quality.
26. Course resources offered through online teaching are 3.9703 .97239 .946 3.7273 1.11313 1.239
 useful for students.
27. The eLearning course materials are helpful. 4.2495 .80248 .644 3.5091 .83606 .699
Feedback Mechanism (FM) 3.8606 .63637 .405 4.0800 .53968 .291
28. It is allowed to use real-time feedback in an 3.8891 .98982 .980 4.0364 .71915 .517
 e-learning system.
29. Internet comments are encouraged by System Feedback 4.0475 .81511 .664 4.1818 .72242 .522
30. Students give a quick response about utilising a webinar 3.8653 .77772 .605 3.9273 .74173 .550
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31. Students respond quickly when questioned about a 3.9109 .81770 .669 4.0364 .74445 .554
 project for the class.
32. I was inspired to do well by the faculty/students. 3.5901 .98011 .961 4.2182 .68559 .470
Perceived Trust (PT) 3.7087 .44522 .198 3.7182 .60151 .362
33. I feel that only supplementary help from online 3.8594 .90525 .819 3.9091 .72706 .529
 learning should be used in the classroom.
34. A good educational result cannot be achieved just 3.9069 .83645 .700 3.8909 .91637 .840
 through online teaching.
35. I’m happy to use online education as an extra resource 3.8594 .84165 .708 3.5091 .81360 .662
 in my classroom.
36. For my classroom, online teaching is not successful. 3.7802 .92002 .846 3.6000 .76012 .578
Integration (INT) 3.8663 .60466 .366 3.9655 .41865 .175
37. Integrating online learning system has enhanced my 4.0752 .96685 .935 4.0909 .58603 .343
 ability to switch between offline and online instructions.
38. Integrating online learning has provided me with 4.1089 .84399 .712 3.5455 .81236 .660
 an opportunity to teach/learn at my own Pace.
39. e-learning system has Improved Student-Teacher 4.1327 .88204 .778 3.8000 .75523 .570
 communication.
40. e-learning system helped us to provide 24/7 access 3.6238 .97642 .953 3.9636 .69292 .480
 to learning materials.
41. e-learning system has provided the opportunity to me 3.6950 1.01481 1.030 4.1636 .71398 .510
 for sharpening digital skill.
42. e-learning can supplement traditional instruction in 3.7208 .99963 .999 3.9091 .70113 .492
 the curriculum.
Administrative Quality (ASQ) 3.7901 .84310 .711 4.1455 .65030 .423
43. My University/ College provides quality administrative 3.6792 .99606 .992 3.9636 .71915 .517
 services for online teaching/learning.
44. My University/ College provides quality support services 3.9010 1.08658 1.181 4.3273 .77111 .595
 for online teaching/learning
Satisfaction (SAT) 3.7678 .39444 .156 4.0571 .50590 .256
45. Content delivery through Online classes is motivating 3.9842 .59740 .357 3.9091 .67420 .455
 and enjoyable
46. Online classes are a good platform for professional 3.2495 .66750 .446 3.9636 .63723 .406
 success and meeting  my expectations.
47. Online classes provide a creative solution for meeting 3.6970 .62464 .390 3.8909 .62872 .395
 professional challenges.
48. I am happy with the  online student-faculty interactions 3.7485 .54017 .292 3.9273 .74173 .550
49. I am happy with the online learning platform for my 3.6416 .53846 .290 4.4000 .62657 .393
 studies/teaching.
Source: Primary data

Perceived Trust and Integration. The values for the 
standard deviation and variance indicate that the 
responses of the students are more consistent than 
those of the faculty members.

The Relationship between Factors of 
Adoption of Online learning, Satisfaction 
and Respondents Demography: A 
Structural Equation Modelling
The measurement model’s outcomes, including 
Cronbach’s alpha, Composite reliability (rho_a), 
Composite reliability (rho_c), Average Variance 
Extracted (AVE), and VIF, are presented in the 
table 3. To evaluate model fitness, Cronbach’s 
alpha, composite reliability, convergent validity 

and AVE tests were calculated using Smart PLS4.0. 
Cronbach’s reliability evaluations for all categories 
were much higher than the acceptable threshold of 
0.6, and were on the verge of reaching the best edge 
of 0.7. All constructions have a CR value within 
standard value and the AVE values vary from 0.513 
(Integration) to 0.743 (Administrative Quality). 

Discriminant Validity
Heterotrait-monotrait ratio (HTMT) is a statistical 
measure which is used to evaluate the construct’s 
discriminant validity in a structural equation model. 
HTMT is calculated as the ratio of the average 
correlations among indicators of different constructs 
to the average correlations among indicators of the 
same construct. The resulting value ranges from 0 
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Table 3. Construct reliability and validity.

 Cronbach’s Composite Composite collinearity The average
 alpha reliability reliability matrix variance 
  (rho_a) (rho_c) (VIF) extracted (AVE)

Administrative Quality 0.673 0.793 0.852 1.018 0.743
Course Material Quality 0.613 0.606 0.794 1.062 0.563
Course design 0.767 0.790 0.850 2.737 0.588
Feedback Mechanism 0.786 0.822 0.856 2.951 0.551
Integration 0.812 0.827 0.863 1.040 0.513
Internet Self-Efficacy 0.871 0.878 0.899 2.207 0.561
The opportunity for Self  
Regulated E-learning 0.811 0.812 0.868 2.685 0.569
Perceived Trust 0.808 0.809 0.874 2.906 0.633
Satisfaction 0.804 0.826 0.865 NA 0.566
Technological Competence 0.886 0.894 0.909 1.966 0.557
Source: Primary data
to 1, with values below 0.85 indicating adequate 
discriminant validity between constructs. In the 
framework of SEM, Fornell and Larcker (1981) 
suggested a method for evaluating discriminant 
validity. The Fornell-Larcker criteria compare the 
correlations between the constructs to the square 
roots of the average variance extracted (AVE) for 
each construct. Here  square root of the AVE is bigger 
than its correlations with all other constructs, hence 
construct’s discriminant validity is maintained . 
Table 4 displays the findings of a structural model 
and hypothesis testing that look at the connections 

between different factors impacting online classes 
and respondents’ satisfaction. The “Original sample 
(O)” column displays the original data values for 
each factor. The “T statistics (|O/STDEV|)” column 
reports the calculated T-statistics, which reflect the 
strength of the relationship between each factor and 
satisfaction with online classes. A larger T-statistic 
indicates a stronger relationship. The “P values” 
column reports the statistical significance of each 
factor in the model, where a significant P-value 
(usually set at 0.05 or lower) suggests that the 
factor has a substantial effect on satisfaction with 

Table 4. Structural Model and Outcome.
Items Original T statistics  P values
 sample (O) (|O/STDEV|)
Administrative Quality -> Factors influencing online classes 0.015 2.247 0.025
Response Category -> Satisfaction 0.672 4.338 0.000
Course Material Quality -> Factors influencing online classes 0.043 4.740 0.000
Course design -> Factors influencing online classes 0.176 22.190 0.000
Factors influencing online classes -> Satisfaction 0.892 29.367 0.000
Feedback Mechanism -> Factors influencing online classes 0.172 19.046 0.000
Integration -> Factors influencing online classes 0.069 3.640 0.000
Internet Self-Efficacy -> Factors influencing online classes 0.240 19.284 0.000
The Opportunity of Self-Regulated E-learning -> Factors influencing online classes 0.173 17.468 0.000
Perceived Trust -> Factors influencing online classes 0.169 17.002 0.000
Technological Competence -> Factors influencing online classes 0.283 20.151 0.000
Age -> Satisfaction -0.040 1.650 0.099
Gender -> Satisfaction 0.100 2.042 0.041
Marital Status -> Satisfaction 0.000 0.016 0.987
Residential Status -> Satisfaction -0.004 0.270 0.787
Response Category x Factors influencing online classes -> Satisfaction -0.704 6.743 0.000
Age x Factors influencing online classes -> Satisfaction 0.053 2.375 0.018
Gender x Factors influencing online classes -> Satisfaction 0.010 0.223 0.824
Marital Status x Factors influencing online classes -> Satisfaction 0.012 0.487 0.626
Residential Status x Factors influencing online classes -> Satisfaction -0.007 0.377 0.707
Source: Primary Data



8 Journal of Tourism, Volume XXIV, No. 1, June 2023

Figure 1. Strucutral Model.
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online classes. The table also examines the direct 
and indirect effects of demographic variables and 
the factors influencing online classes, which are 
crucial for identifying possible moderating effects. 
These moderating effects refer to situations in which 
the impact of the factors influencing online classes 
on satisfaction may vary depending on the level of 
the moderating factor. Overall, the table provides 
insights into the factors that influence satisfaction 
with online classes and how these factors interact 
with the main factor of interest. 
The results show that all relationships between the 
factors influencing the adoption of online classes 
and satisfaction are statistically significant, as all 
p-values are less than 0.05, indicating that there is 
a low probability of these relationships occurring 
by chance. The relationships with the strongest 
T statistics are course design, factors influencing 
online classes, feedback mechanism, internet self-
efficacy, an opportunity for self-regulated e-learning, 
perceived trust and technological competence. 
The table further presents the findings that investigates 
the impact of various demographic variables on 
satisfaction with online classes, including age, 
gender, marital status/level, residential status/area, 
and response category. The study examines how these 
variables interact with the main factor of interest, 
namely the factors influencing online classes. 
Results of Moderating Effect of Demographic 

Variables on the Relationships between factors 
influencing  students and faculty members in adopting 
online classes and its influence on their satisfaction 
(direct effects) table indicates that effect of Factors 
influencing online classes -> Satisfaction (β=0.892, 
t=29.367,p=0.000,p≤0.05) is significant. Summarily, 
we see that gender (gender -> Satisfaction, β=0.100, 
t=2.042, p=0.041, p≤0.05) is significant. On the other 
hand, it is observed that age (age -> Satisfaction, 
β=-0.040, t=1.650, p=0.099, p≤0.05), marital status 
(marital status -> Satisfaction, β=0.000, t=0.016, 
p=0.987, p≤0.05) and residential status (residential 
status -> Satisfaction(β=-0.004, t=0.270, p=0.787, 
p≤0.05) has no direct significant effect. Looking at 
the indirect effect (Age X Factors Influencing Online 
Classes -> Satisfaction, β=0.053, t=2.375,p= 0.018, 
p≤0.05) is significant similarly response categories 
(faculty and student) (Response Category X Factors 
Influencing Online Classes -> Satisfaction, β=-
0.704, t= 6.743, p=0.000) is significant. Remaining 
demographic categories like gender, marital status 
and residential status has no significant indirect 
effect in the relationship between Factors Influencing 
Online Classes and Satisfaction.
 
CONCLUSION
The present study explores the factors of adoption of 
online classes in hospitality education and its impact 

Figure 2. Slope indicator.
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on student and faculty satisfaction and also analyses 
the moderating role of demographic characteristics 
in the relationship between satisfaction and the 
factors of adoption of online classes. The study 
indicates that all the factors (Administrative Quality, 
Course Material Quality, Course design, Feedback 
mechanism, Integration, Internet  Self -Efficacy, 
Opportunity for Self  Regulated E-learning, 
Perceived Trust and Technological Competence have 
a significant influence towards the adoption of online 
classes of hospitality courses. These results are in 
line with previous studies (Ali and Ahmad, 2021). 
Moreover, the study found that online learning 
had a positive impact on the satisfaction levels 
of hospitality students and faculty. This result is 
consistent with other research that have shown that 
satisfaction is a key factor in assessing the success of 
online learning (Lu et al., 2020; Sarwar et al., 2019). 
Furthermore, the study found that demographics 
played a moderating role in the adoption of online 
learning by hospitality students and faculty. 
Specifically, age and response category were found 
to significantly moderate the relationship between 
perceived usefulness and online learning adoption. 
This finding suggests that educators need to design 
strategies that are tailored to the specific needs and 
preferences of different demographic groups.
The COVID-19 pandemic has necessitated a shift 
from traditional classroom learning to online 
education across various academic disciplines, 
including hospitality management. The adoption 
of online classes has been a subject of study for 
many researchers, and its impact on satisfaction has 
become a focal point. This paper seeks to examine 
the factors influencing hospitality students and 
faculty for adopting online classes and their impact 
on satisfaction.
When viewed theoretically, this study contributes to 
the literature on technology acceptance and adoption. 
Specifically, it provides information on the factors 
that influence the acceptance and adoption of online 
classes by hospitality students and faculty. 
The findings of this research have a number of 
implications for educators in the hospitality sector. 
First, educators need to design strategies that focus 
on the perceived usefulness, ease of use, and attitude 
towards technology to encourage the adoption of 
online learning by hospitality students and faculty. 
This can be done by providing training and support 
for students and faculty to enhance their skills in 
using technology for online learning.
Second, the study highlights the importance of 
satisfaction while evaluating the effectiveness of 

online learning in the hospitality sector. Therefore, 
educators need to ensure that online learning is 
designed to meet the needs and preferences of 
students and faculty to enhance their satisfaction 
levels.
Third, the study suggests that educators need to 
consider demographic factors when designing 
strategies for online learning adoption in the 
hospitality sector. Specifically, strategies need to 
be tailored to the specific needs and preferences 
of different demographic groups, such as age and 
response category.
The current analysis provides insightful information 
on the factors that influence the adoption of online 
learning by hospitality students and faculty and its 
impact on satisfaction levels. The results of this 
study have important ramifications for educators in 
the hospitality sector and can help them to design 
effective strategies for online learning adoption.
The results of this study have meaningful managerial 
implications for hospitality education providers. 
Hospitality education providers can utilize the 
findings of this study to develop effective strategies 
for the adoption and implementation of online 
classes. The following are some of the managerial 
implications of this study:
First, hospitality education providers need to design 
online classes that are user-friendly and easy to 
navigate. This can be achieved by providing adequate 
training and technical support to both students and 
faculty.
Second, hospitality education providers should 
ensure that online classes are designed to meet the 
educational needs of hospitality students and faculty. 
This can be achieved by developing relevant course 
content and providing opportunities for interaction 
and collaboration among students and faculty.
Third, hospitality education providers should 
regularly evaluate the effectiveness of online classes 
and make necessary adjustments to ensure that they 
fulfill the evolving needs of hospitality students and 
faculty.
In conclusion, the adoption of online classes by 
hospitality students and faculty is influenced 
by various factors, including Administrative 
Quality, Course Material Quality, Course design, 
Feedback Mechanism, Integration, Internet  
Self –Efficacy, Opportunity of Self  Regulated 
E-learning,Technological Competence and Perceived 
Trust. Moreover, the adoption of online classes 
positively impacts the satisfaction of hospitality 
students and faculty. Educational institutions should 
consider these factors when transitioning to online 
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classes and should provide support and resources 
to enhance the adoption of online classes by both 
students and faculty. As the use of online learning 
continues to grow, further study is required to 
comprehend the most effective ways to develop and 
carry out online classes that meet the needs of both 
students and faculty members.
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INTRODUCTION
The global outbreak of the novel Coronavirus (COVID-19) has utterly disrupted every form of life and industry. 
Tourism has been one of the worst-hit industries, cutting across nations (Crossley, 2020). The international 
tourism sector suffered colossal losses due to a drop of 74% in international tourists’ arrival, high-toned travel 
restrictions, quarantines, COVID-19 protocols, and an unprecedented plummet in demand, as the United 
Nations World Tourism Organization reports for the year 2020 (UNWTO, 2021). The subsequent collapses 
in foreign tourist influx could lead to a loss of USD 1.3 trillion in export revenues, driving 100-120 million 
jobs directly related to tourism into the doldrums (UNWTO, 2021). 2020 witnessed a series of complete/ 
partial lockdowns imposed by nations to abate the virulence of the lethal COVID-19. This has induced tourism 
and hospitality businesses to suspend their services and downsize their human resources (Wen et al., 2020). 
In the wake of the latest variant of COVID-19, the Omicron in South Africa (WHO, 2021) spreading 70% 
faster than the other mutations, life, and industry have come to a standstill. With nations imposing restrictions 
on international movement, COVID-19 testing norms, uneven global vaccinations, and spiraling oil prices 
have prominently negated demand for travel and tourism (UNWTO, 2021). The UNWTO predicts a 70-75% 
plummet in international tourist arrivals (ITA), considering 2019 as the base. With the marginal improvement 
in the tourism sector in the third quarter of 2021, the pace of recovery seems to have been dampened by the 
rampant spread of the Omicron mutation. UNWTO (2021) exclusively highlights the importance of domestic 
tourism as the revival of the tourism sector, given the uncertainty of international visits due to COVID-19 
appropriate protocols. Based on this observation, the present study is conducted on domestic Indian tea tourists 
post-COVID era.
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in detail.
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Tea and coffee have become integral to the food 
service at home or outdoors (Jollife, 2014). A 
plethora of contemporary research concentrated 
on the pivotal role of local food and beverages in 
sustaining and boosting the tourism destination’s 
brand image (Lim et al., 2020; Breakey and 
Breakey, 2015; Bohne, 2021). Consequent to intense 
competition, modern tourist destinations are induced 
to innovate novel ideas to enhance destination image 
and visitor satisfaction and increase revisit frequency 
(Gupta & Sajnani, 2019; Lee et al., 2007; Bohne, 
2021). Several researchers have vividly expressed a 
void in tea tourism’s theoretical and methodological 
approaches (Rai, 2015a; 2019; Candelo et al., 2019; 
Minasse, 2020). There are virtually only 35 peer-
reviewed articles focused on tea tourism in elite 
databases, i.e., Google Scholar, Mendeley, Scopus, 
and University databases, as of April 23rd, 2023. 
The Indian tea tourism industry has virtually few 
research articles published (Besky, 2014; Sharma 
and Bhowmick, 2016; Rai, 2015a; 2015b; Rai, 2019; 
Mondal, 2021), and scholars have addressed the 
nature of infancy, fragmented, informal, and lack 
of proper attention from the government regarding 
funds, awareness, and marketing perspectives. 
Darjeeling tea has prominence in global tea auctions. 
With the goodwill of the “Champagne of teas,” it can 
conceivably entice, rejuvenate, and charm domestic 
and foreign tourists into its lush green fields (Rai, 
2019). 
The extant literature has virtually no research articles 
on tea tourism’s destination image, the behavioral 
aspects of tea tourists, and their revisit tendencies 
(Rai, 2015b; 2019; Gupta et al., 2020; Bohne, 
2021). The behavioral facets affecting destination 
quality perceived tea tourists’ satisfaction and revisit 
tendencies have been overlooked in the literature 
on extant tea tourism. This paper attempts to fill the 
extant void in the tea tourists’ satisfaction and loyalty 
literature. It could assist tea tourism marketers in 
devising strategies for identifying hidden needs, 
enhancing tea tourists’ satisfaction, and enlarging 
the consumer base while retaining their loyalty in 
dire COVID-19 times. The measurement models 
are verified, and a structural mediation model is 
endeavored in light of spillover theory (Diener, 
1984; Rai & Verma, 2022) and consumer buying 
behavior theory (Howard & Seth, 1969) exhibiting 
the mediating effect of satisfaction in the predictive 
relationship of destination quality and revisit 
intention of tea tourists. The research findings have 
critical implications in understanding the tourists’ 
behavior, pivotal in devising tea tourism activities, 

establishing a global destination image, enhancing tea 
tourists’ satisfaction, and augmenting re-visitations 
when the international tourism sector is struggling to 
survive the COVID-19 era. Furthermore, the research 
implications could assist stakeholders (government, 
health, tourism, and tea industries) in understanding 
the buying sentiments with grave psychological and 
physical safety concerns amidst the COVID surge.

LITERATURE REVIEW AND 
HYPOTHESES
Jolliffe (2006) has spearheaded an understanding of 
the notion of tea and tourism and defines ‘tourism that 
is motivated by an interest in the history, traditions, 
and consumption of tea’ (Jolliffe, 2006). Tourism 
is driven by indulging in the experience of history, 
production, taste, and the ambiance in which the 
tea is grown. Tourists unearth the locations, historic 
sites, and tea exhibitions portraying the very history 
of tea. Tea cultures and traditions are disseminated 
across diverse ethnicity through host-guest, curators, 
and designer interaction (Smith, 1977). Jolliffe 
(2007) observes tea tourism as a combination of 
cultural and culinary tourism with a blend of a 
niche of loyal tea tourists. Tea tourism has been 
identified as the diversification of the tea industry, 
supplemented by the tourism department (Rai, 2019). 
Indian tea tourism has been ineffective in attracting 
much academic attention and prominence from the 
Ministry of Tourism, Government of India (Rai, 
2015a;2019). Jolliffe (2007) describes tea tourists, 
basing the definition of Williams (1998), as a ‘tourist 
experiencing history, culture, and traditions related 
to tea consumption with a desire to acquaint with the 
tea-related environment and evade routine schedules 
of life. Tourism concerning heritage, cultures, travel, 
and attraction to tea, whereby factories, bungalows, 
staff quarters, tea gardens, and vicinity are utilized to 
organize tea festivals and museums to attract a niche 
of tea tourists, have gradually emerged as tea tourism 
(Jolliffe, 2007;2009; Rai, 2015a;b; 2019; Cheng et 
al., 2012; Mondal, 2021).
Darjeeling (India) has been synonymous with elite tea 
quality, and tea tourism has been setting in the hills 
in a calibrated manner. Rai (2015a; 2019) reports that 
tea tourism is a sustainable alternative to additional 
funds for some ailing tea estates of Darjeeling. 
The tea livelihood and cultures are transmitted and 
exhibited in the ethnic songs and dances performed 
by the local artists. In the process, the development 
of the standard of living and alternative sources of 
revenue for the local masses have also been seen in 
the tea estates of Darjeeling. Tea centres established 
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in Darjeeling tea gardens have infused much-
needed capital to abate lockouts and provide a niche 
market for genuine Darjeeling tea, an initiative to 
curb its blatant imitation, despite the GI Protection. 
Darjeeling tea tourism has been challenged with 
proper advertisement and awareness initiatives from 
the Ministry of Tourism (Government of India) and 
a strong impetus for private investors and corporates 
to viable investments into tourism ventures (Rai, 
2015; 2019).

Tea Destination Quality → Revisit Intention
Literature has a plethora of studies based on the 
predictive effect of destination attributes on visitor 
loyalty to different tourism avenues (Beerli & 
Martin, 2004; Zabkar et al., 2010; Cong, 2016). Some 
studies have highlighted local food experience as a 
significant aspect of destination-perceived quality 
(Ambardar & Rajiv, 2022), which has dramatically 
impacted memorable experiences (Dahanayake et 
al., 2022) and revisit intentions (Beerli & Martin, 
2004; Cong, 2016). Studies have reported that 
destination perceived quality significantly affects 
revisit tendencies, which have led to financial 
benefits for tourism avenues, as Aaker (1991) and 
Wang et al. (2017) reported. Hence, the following is 
predicted:
H1: Tea destination quality positively spills over tea 

tourists’ intention to revisit the tea estates.
 
Tea Destination Quality → Tea Tourist 
Satisfaction
The attributes of a specific service experience, viz., 
the condition of connectivity, food, hospitality, 
entertainment, weather, security, culture, etc., 
have been the avenues of assessment for tourists’ 
overall satisfaction (Beerli & Martin, 2004; 
Bohne, 2021). Past research has shown overall 
perceived destination quality as the aggregate of all 
formative tourists’ experiences and evaluation of a 
tourist avenue that has positively predicted visitor 
satisfaction (Ambardar & Rajiv, 2022; Shah et al., 
2022; Bohne, 2021; Cong, 2016; Beerli & Martin, 
2004). From the theoretical perspective, once the 
buyer develops positive attitudes and motives 
towards a specific brand/ service when exposed to 
stimuli (tea destination quality), it spills over tea 
tourists’ satisfaction when the actual performance of 
the tea tourism activities exceeds their expectations 
(Howard and Sheth, 1969; Diener, 1984). With 
this theoretical underpinning, it is hypothesized as 
follows:

H2: Tea destination quality positively predicts tea 
tourist satisfaction.

Tea Tourists’ Satisfaction → Revisit 
Intention
Several pieces of research have investigated the 
positive association of satisfaction with return 
intention (Lee et al., 2007; Hutchinson et al., 2009; 
Cong, 2016; Shah et al., 2022). Howard and Sheth’s 
(1969) theory explicates that buyer experiences 
satisfaction depending on the service’s expectations 
and performance, strengthening the recurrence of 
intention to repurchase the specific brand. Instilling 
this theoretical perspective, it is proposed as tea 
tourists are satisfied with the overall performance, 
it positively spills over their desire to revisit the tea 
estates. Thus, the following is predicted:
H3: Tea tourists’ satisfaction positively spills over 

their intention to revisit the tea destination.

UNDERPINNING THEORIES
Spillover Theory
The proposed structural relationships’ core tenet 
draws its theoretical foundation on spillover theories 
(Diener, 1984). Spillover theorists propose the 
presence of varied domains in an individual’s life, 
for instance, family, financial, social, leisure, etc. It is 
further elucidated that dis/satisfaction in one domain 
of life influences/ spills over the satisfaction or 
dissatisfaction from the neighboring domain. Hence, 
it is posited that the quality of tea destinations leads to 
tea tourists’ satisfaction which has a complementary 
spillover effect on the revisiting intention of the tea 
estates.

Consumer Buying Behavior Model
The proposed structural mediation model draws its 
theoretical precept from the seminal buyer behavioral 
theory that Howard and Sheth (1969) propounded. 
This theory has its genesis in the marketing literature 
and has not been introduced in tourism studies for 
unearthing consumer behavior. The Howard and 
Sheth model (1969) explains the rationality of buyers 
in purchasing decisions involving input variables 
(stimulus), learning constructs, response outcomes, 
and repurchase of the particular brand. Buying 
decisions initiate with the buyer being exposed to 
product or service attributes, inculcating learning, 
and purchase intention. Post-purchase, the buyer 
is satisfied if the performance is better or equal to 
the initial expectation from the service or product, 
and vice versa. In the process, the brand image is 
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established, and there is a likelihood of repeating the 
buying decision of the specific brand.  
The present research is the foremost in unearthing 
tea tourists’ behavioral buying intention, coalescing 
the Howard and Sheth model (1969) and spillover 
theories (Diener, 1984). It is proposed that tea 
tourists are exposed to stimuli of attributes and 
destination quality of tea estates, which instigates 
motives, purchase attitudes, brand comprehension, 
and image. Such interplay of the forces of perceived 
tea destination attributes, quality, and motives lead 
to visitor satisfaction (or dissatisfaction) when 
expectations are negated by the actual performance 
of the tea tourism activities and vice versa. Hence, the 
final revisit intention (repurchase decision) to the tea 
estates is predominantly based on the satisfaction of 
the tea tourists (service performance more excellent 
than expectations
H4: Tea tourist satisfaction mediates the effect of tea 

destination quality on the revisiting intention to 
the tea destination.

METHOD
Sampling and Data Collation
Primarily, cluster sampling was conducted to collate 
qualitative information from five clusters of tea 
tourism estates based on geographical location, i.e., 
north, south, east, west, and center of Darjeeling 
district and the state of Assam (India). In light of the 
stringent directives laid out by the Indian government, 
the utilization of cluster sampling methodology 
was adeptly integrated to ascertain impartial and 
comprehensive feedback, thereby upholding the 
principles of objectivity and inclusivity in the 
aftermath of the COVID-19 resurgence. Moreover, 
antecedent scholarly investigations within the 
domain of tourism studies have similarly embraced 
the application of cluster sampling techniques in the 
context of the post-pandemic landscape, as evidenced 
by the works of Mohammad Shafiee et al. (2021) 
and Ng et al. (2022). Data collation was initiated 
in February 2022, coinciding with the staggered 
relaxation of COVID norms by the Government of 
India (GOI). The managers/ tourism executives of 
respective tea estates were the initial point of contact, 
who provided a list of contact details of visitors/ 
tea tourists. Quantitative and qualitative data were 
collated through an e-questionnaire circulated 
through emails, Whatsapp, Facebook, Instagram, 
telephonic conversations, and Google Hangouts. 
Data collation was significantly impacted as physical 
contact with respondents was impossible, and the 
response rate was poor. Consequently, snowballing 

techniques were also implemented to increase the 
sample size. Finally, visitors to Glenburn, Makaibari, 
Sourenee, Ging, Ghoomtee, Tumsong, Happy Valley 
tea estates of the Darjeeling district, and Jorhat 
Tinsukia, Sonitpur, and Digboi districts participated 
voluntarily in the survey. Altogether, 312 complete 
responses were collated till the end of March 2023. 

Sample Size
The minimum sample size was ascertained through 
the G*Power (v3.1.9.4) software with a significance 
level of 95% and power of 0.95 for a suitable 
mixed method study (Faul et al., 2009; Rai and 
Verma, 2022; 2023). A priori power analysis with 
standard (medium) effect size was administered; 
the minimum sample size for the study derived was 
279. The current investigation has been meticulously 
executed, featuring a robust sample size comprising 
312 tea tourists, a figure that surpasses the participant 
cohorts documented in antecedent scholarly 
inquiries within the tourism domain (Ng et al., 2022; 
Mohammad Shafiee et al., 2021; Liang & Lai, 2022; 
Akyürek & Özdemir, 2022). The power graph is 
provided in Figure 1.

STATISTICAL TECHNIQUES
A Confirmatory Factor Analysis (CFA) was 
primarily administered on the different attributes of 
their latent constructs, viz. tea destination quality, 
tourist satisfaction, and revisit intention (Hair et al., 
2017; Hayes, 2019). The construct validity is verified 
as per the suggestions of Fornell and Larcker (1981) 
and Hayes (2019). The type of mediation model 
is statistically validated as per Baron and Kenny’s 
(1986), Hair et al.’s (2017), and Ringle et al.’s (2018) 
recommendations. Partial least squares structural 
equation modeling (PLS-SEM) is conducted via 
SmartPLS (v.4) and Statistical Package for Social 
Sciences (SPSS v.22). 

MEASURES
Tea Destination Quality
A reflective five-item tea destination quality measure 
was modified to suit the research purpose. The scale 

Figure 1: G*Power Graph
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is adopted from Boo et al. (2009), Wang et al. (2017), 
and Chen et al. (2021). All responses were coded on 
a five-point Likert scale. 

Tea Tourists’ Satisfaction
The satisfaction score of tea tourists is measured via 
a six-item reflective scale adapted from Cong (2016). 
The statements were modified for the tea tourism 
scenario. 

Revisit Intention
The revisit intention scale is adopted from former 
Chen & Chen (2010) and Cong (2016) studies. The 
reflective scale comprised three indicators depicting 
the likelihood level of revisiting the tea estates.

COMMON METHOD BIAS AND 
CONTROL VARIABLES
Since the present study is predominantly qualitative 
research, the common method bias (CMB) must be 
meticulously addressed since primary information 
was collated via the virtual format. Harman’s single-
factor approach is administered, and a single factor 
extracted 40.473% of the total variance, much less 
than the threshold of 50% (Podsakoff et al., 2003). 
Hence, we infer that there is the absence of any 
threat of common biases. Furthermore, gender, 
age, ethnicity, and marital status are controlled for 
testing the mediation model. These demographics 
had no significant impact on the desire to revisit the 
tea estates of Darjeeling. Nonetheless, they were 
controlled in the structural model.

SAMPLE PROFILE
The demographic profile of tea tourists is specified 
in Table 1.

RESULTS
 Measurement Model Assessment
The measurement model validity is investigated 
through Confirmatory factor analysis (CFA) prior 
to any structural equation modeling. The construct 
validity of the observed attributes on their latent 
constructs was ascertained as per standard fit indices 
(Hair et al., 2017; Henseler et al., 2015; Ringle 
et al., 2018).  Table 2 exhibits the CFA results, 
the standardized factor loadings were above the 
threshold of 0.60, and the t-statistic were significant 
at 95% confidence levels. The CR and AVE values 
of the constructs exceed 0.7 and 0.5. Hence the 
convergent validity was under excellent model fit 
(Hair et al., 2017; Henseler et al., 2015; Ringle et 
al., 2018). The square root of AVE of the reflective 

constructs exceeded their individual correlations 
supporting adequate discriminant validity criteria 
(Fornell & Larcker, 1981; Henseler et al., 2015), 
as elucidated in Table 3. The Heterotrait Monotrait 
(HTMT) ratio of correlations proposed by Henseler 
et al. (2015) was also implemented for further 
validation of discriminant validity, and the values 
were under the threshold of 0.85 (Henseler et al., 
2015) (TDQ → TTS: 0.67; TTS →RI: 0.65; TDQ → 
RI: 0.54). Hence, the constructs exhibited excellent 
scores for construct validity. Further, all inter-
correlations are significant at 99% confidence levels, 
removing the multi-collinearity issue. Hence, Table 
4 provides enough evidence that the model is free 
from multi-collinearity issues (Henseler et al., 2015; 
Ringle et al., 2018). The reliability and validity of 
the measurement model have good model fit indices 
(Fornell & Larcker, 1981; Henseler et al., 2015; Hair 
et al., 2011;2017; Ringle et al., 2018). Hence, we 
proceed toward the structural model. 

Structural Model
The individual hypotheses are first probed before 
testing the nature of the mediation effect. The 

Table 1. Tea Tourists’ Profile
Indicators/  Responses Proportion 
Categories
1. Gender
 a) Male 218 69.87
 b) Female 89 28.53
 c) Others 5 1.6 
2. Age
 a) Less than 30 95 30.45
 b) 31-40 117 37.5
 c) 41-50 75 24.04
 d) Above 51 25 8.01
3. Marital Status
 a) Unmarried 129 41.35
 b) Married 170 54.49
 c) Divorced  4 1.28
 d) No response 9 2.88
4. Culture
 a) Hindu 172 55.13
 b) Christian 79 25.32
 c) Buddhist 32 10.26
 d) Muslim 18 5.77
 e) Others 11 3.53
5. Educational Qualification
 a) Matriculation 15 4.81
 b) Bachelors 199 63.78
 c) Post-graduation 90 28.85
 d) Others 8 2.56
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structural mediation model is depicted in the 
Figure 2. 

Tea Destination Quality → Revisit Intention
Results show that TDQ positively predicts the tea 
tourists’ revisit intention (β = 0.54, t:10.228, p< 
0.01). The overall PLS-SEM results are exhibited in 
Table 5. There is a high degree of effect of TDQ on 
the desire to return (f2: 0.42) exceeding the threshold 
of 0.35 (Hair et al., 2013; Ringle et al., 2018). For 
the nature of mediation effect testing (Baron and 

Kenny, 1986; Hair et al., 2013; Henseler et al., 2015; 
Ringle et al., 2018), this relationship is known to be 
the total effect, i.e., the predictive relationship of the 
antecedent (TDQ) on the endogenous construct (RI), 
in the absence of the mediator (TTS). The results 
conform with past research in other tourism avenues 
(Beerli & Martin, 2004; Zabkar et al., 2010; Cong, 
2016; Wang et al., 2017). Hence, we accept the 
alternative hypothesis and infer a positive predictive 
effect of tea destination quality on the tea tourists’ 
desire to return to the tea estates for tourism.

Tea Destination Quality → Tea Tourist 
Satisfaction
The results from PLS-SEM elucidate a positive 
effect (β: 0.77; t:22.226; p < 0.01) of TDQ on tea 
tourists’ satisfaction. Destination quality of tea 
estates explained almost 60% of the variation in 
the tea tourists’ perceived satisfaction (R2: 0.60), 
and the size of this predictive effect is the highest 
amongst all hypothesized relationships (f2: 0.67) 
(Hair et al., 2017; Ringle et al., 2018). All statistical 
results have been portrayed in Table 5. Considering 
the mediation model, the antecedent (TDQ) has a 
significant positive predictive effect on the mediator, 
i.e., tea tourists’ satisfaction.  These results comply 
with former articles in the literature (Ambardar & 
Rajiv, 2022; Shah et al., 2022; Bohne, 2021; Cong, 
2016; Beerli & Martin, 2004). Consequently, we 
deduce that the tea destination quality positively 

Table 2. Reliability and construct validity assessment
Indicators Standardized t-values Cronbach’s Composite Average Variance
 loadings (β)  Alpha (α) Reliability (CR) Extracted (AVE)
Tea destination quality    0.87 0.87 0.7
TDQ1 0.75 18.08   
TDQ2 0.93 35.06   
TDQ3 0.81 24.33   
TDQ4 0.91 34.5   
TDQ5 0.89 35.81   
 0.76 19.26   
Tea tourists’ satisfaction   0.86 0.86 0.76 
TTS1 0.83 20.94    
TTS2 0.9 33.52
TTS3 0.94 36.06   
TTS4 0.93 34.89   
TTS6 0.89 30.78   
    
Revisit Intention   0.89 0.9 0.75
RI1 0.97 29.03   
RI2 0.66 9.97    
RI3 0.93 26.29  

Table 3. Discriminant Validity (√AVE is shown 
diagonally).
Constructs TDQ TTS RI
TDQ 0.863  
TTS 0.431 0.834 
RI 0.651 0.524 0.862

Table 4. Inter-Construct Correlation 
Constructs TDQ TTS RI
TDQ 1 0.54 0.651
TTS  1 0.772
RI   1
[Tea Destination Quality (TDQ), Tea tourists’ satisfaction 
(TTS), Revisit Intention (RI)]
*All correlations are significant at 99% confidence levels.  
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spills over/ influences tea tourists’ satisfaction in the 
post-COVID-19 era.

Visitor Satisfaction → Intention to Revisit
Literature provides evidence of a positive association 
between visitor satisfaction with the likelihood of 
returning to the tourist destination. As no research 
articles investigate such a relationship in the tea 
tourism context, this research adds a new dimension 
to the tea tourism literature. Table 5 represents the 
structural model results; tea tourists’ satisfaction has 
a positive predictive effect on the desire to return 
(β: 0.58; t: 6.510; p < 0.01). The R2: 0.57 infers 
a 57% variation of RI explained by the tea tourist 
satisfaction level. This relationship had a medium 
effect size (f2) of 0.24. Thus, the mediator (TTS) 
positively associates with tea tourists’ desire to return 
for tea tourism. This confirms past research on other 
forms of tourism (Lee et al., 2007; Hutchinson et al., 
2009; Cong, 2016; Shah et al., 2022). Consequent to 
our statistical analysis, we construe that the ‘Higher 
the level of tea tourists’ satisfaction, higher the 
likelihood to revisit the tea destination.’

Complementary Effect Analysis
Prominent citations are administered to verify the 
nature of the mediation effect (Baron and Kenny, 

1986; Preacher and Hayes, 2004; Hayes, 
2013). The first criterion is to ascertain the 
antecedent’s total effect on the outcome 
variable, i.e., Tea destination quality → 
Revisit intention. This relationship has 
already been proven in our first hypothesis 
(H1). Secondly, the significant positive 
relationship of the antecedent (TDQ) with 
the mediator (VVS) has been verified in 
H2. Thirdly, the mediator must have a 
significant relationship with the outcome 
variable. From the third hypothesis (H3), 
we have seen that tea tourists’ satisfaction 
positively influences their revisit intention. 
Finally, the direct effect of the exogenous 
variable (TDQ) on RI transmitted through 

the mediator (satisfaction) is to be investigated to 
understand the nature of the mediation effect. It is 
evident from Table 5 that the relationship between tea 
destination quality and revisit intention transmitted 
through tea tourist satisfaction is significant (β: 
0.45; t: 6.029; p< 0.05). This significant effect 
leads us to infer that the effect of tea destination 
quality on the desire to revisit is partially mediated 
by tea tourists’ satisfaction accepting the fourth 
hypothesis (H4). Furthermore, table 5 depicts 
destination attributes explained 43% of the variance 
in tea tourists’ satisfaction with high predictive 
in-sample relevance (Q2 = 0.594), exceeding the 
threshold of 0.35 (Henseler et al., 2015; Ringle et 
al., 2018). A partial mediation effect is also termed a 
complementary effect, as per Zhao et al. (2010) and 
Preacher & Hayes (2008). The authors have termed 
a complementary effect as the presence of both 
significant direct and indirect effects pointing in the 
same direction. Based on this tenet, the direct effect 
(β = 0.54, t:10.228, p< 0.01) verified in H1 and the 
specific indirect effect (β = 0.447, t: 6.26, p< 0.01) 
from PLS-SEM results provide enough evidence of 
a significant complementary effect of tea destination 
quality and tea tourists’ satisfaction on the revisiting 
intention to the Indian tea estates (Zhao et al., 2010; 
Preacher & Hayes, 2008).

Figure 2: Structural Mediation Model
Note: Tea Destination Quality (TDQ), Tea tourists’ satisfaction (TTS), 
Revisit Intention (RI)

Table 5: Structural relationships and hypothesis testing 
 Hypothesis Paths β t-statistics R2 f2
 H1 PDQ → IR 0.54 10.228** 0.30 0.42
 H2 PDQ → VS 0.77 22.226** 0.60 0.67
 H3 VS → IR 0.58 6.510** 0.57 0.24
 H4 PDQ → VS → IR 0.13 2.040* 0.43 0.006
Note: *p<0.05; **p<0.01
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CONCLUSION
Tea tourism is indeed in great need of scholarly and 
industry attention (Rai, 2015; 2019) as the behavioral 
aspects of tea tourists remain essentially unexplored. 
Tea tourism is a fast catching globally (Jolliffe, 2007; 
Jolliffe and Aslam, 2009; Gunasekara & Momsen, 
2007; Rai, 2019), but research articles have 
investigated only the economic, social, marketing, 
cultural, and viability of such activities in the tea 
estates (e.g., Jolliffe and Aslam, 2009; Galagoda 
et al., 2006; Gunasekara & Momsen, 2007; Beech, 
2008, Cheng et al., 2010; 2011; Mondal, 2021). The 
significant contribution of the present article is to 
contribute to the void in the consumer behavioral 
aspect of tea tourism literature. The article is virtually 
the foremost to unearth the tea tourists’ behavior, the 
complementary effect of tea destination quality, and 
tea tourists’ satisfaction on repurchase intention of 
tea tourists grounded on spillover (Diener, 1984; 
Rai and Verma, 2022; 2023) and consumer buying 
behavioral theory (Howard and Sheth model, 1969). 
The novelty of this research is in unearthing the 
facets and inter-relationships of tea destination 
quality, tea tourists’ satisfaction, and revisiting 
intention for tea tourism activities. Furthermore, the 
conceptual mediation model categorically highlights 
the partial mediation or complementary effect of 
destination quality and satisfaction on intention to 
revisit. This research adds further understanding of 
the relationships of these constructs, which were 
merely reported by several studies on the presence 
of indirect effect (Beerli & Martin, 2004; Lee et al., 
2007; Gunasekara & Momsen, 2007; Beech, 2008, 
Cheng et al., 2011; Cong, 2016; Wang et al., 2017; 
Mondal, 2021; Bohne, 2021; Ambardar & Rajiv, 
2022; Shah et al., 2022).
  
Research Implications
The surge of the COVID pandemic has underscored 
the potential of domestic tourism as a vital revenue 
stream during periods of crisis. Notably, the 
UNWTO (2021) has underscored the significance 
of domestic travel and tourism as a catalyst to 
rejuvenate a waning tourism sector. This study is 
primarily dedicated to delving into the behavioral 
perspectives of domestic Indian tea tourists within 
the post-COVID landscape. By focusing on how tea 
tourists’ contentment intricately intercedes between 
the caliber of the tea destination and the inclination to 
revisit, this research introduces a pivotal facet to the 
existing literature on tea tourism. This exploration 
serves as a guiding light for tea estate managers, 
prompting them to strategize marketing and service 

quality efforts with a view to gratifying tea tourists, 
given that the revisit intention depending entirely 
upon visitor satisfaction and the emotive perception 
of services, all while attentively addressing concerns 
pertinent to COVID-19 adherence. The COVID wave 
has ensured that domestic tourism could be a source 
of revenue in times of crisis. The UNWTO (2021) 
highlighted the importance of domestic travel and 
tourism to provide some impetus for the dwindling 
tourism sector. The paper has predominantly focused 
on the perceptions of domestic Indian tea tourists’ 
behavior in a post-COVID world. The paper adds 
an essential dimension to the tea tourism literature, 
as the tea tourists’ satisfaction completely mediates 
the effect of tea destination quality on the intention 
to revisit post-pandemic. This holds insights for the 
tea estate managers to devise their marketing and 
service quality to satisfy tea tourists as their revisit 
frequency depends entirely on visitor satisfaction 
and emotional perception with critical concerns for 
COVID-19 appropriate behavior. The tea tourists 
have raised concerns about quarantine, isolation, 
medical facilities, and safety in the tea estates. Hence, 
trust is earned through mass awareness and ensuring 
physical and mental security with a proper focus on 
COVID-19 SOPs in the tea tourism processes. This 
necessitates the health and medical department to 
work in tandem with the tea and tourism industry. 
It has been highlighted that satisfaction towards 
the perceived destination quality is paramount for 
the managers and tourism authorities to position, 
promote, and market tea tourism activities to instigate 
revisit intentions and visitor loyalty. Managerial 
authorities must enhance visitor satisfaction as it 
plays a critical role in the revisit tendency of the tea 
estates. The tea estate managers have preferred word-
of-mouth to their select list of guests. Consequently, 
tea tourism activities have not been substantially 
crystallized into a formalized tourism sector. This 
niche marketing has also led to exorbitant prices for 
lodging and savoring exquisite tea and local cuisines 
in the colonial ambiance of tea estate bungalows. 
The alternative to such expensive stays has been 
instrumental in developing the informal sector of 
homestays for tea tourists with a modest budget. 
This has been a problematic affair considering the 
COVID-19 safety concerns.

Within this context, the Indian government has 
steadfastly positioned Darjeeling tea tourism 
on the international tourism map. A significant 
instance of this is the G20 meeting held at Mayfair 
Chumta Tea Resort in Darjeeling from April 1-3, 
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2023, where deliberations involving the UNWTO, 
United Nations Environment Programme (UNEP), 
ambassadors from member nations, and global 
delegates revolved around themes such as sustainable 
tourism, digitalization, skill development, tourism 
micro, small & medium enterprises (MSMEs), and 
destination management. The visit included a tea 
tourism tour to Makaibari tea estate in Darjeeling, 
characterized by moonlight tea plucking, tea tasting, 
cultural excursions, a journey aboard the UNESCO 
world heritage Darjeeling Himalayan Railway, 
a toy train ride, and showcases of Nepali culture 
through dance performances and ethnic cuisine 
at Chowrasta Mall in Darjeeling. Such endeavors 
by the Government of India hold the potential 
to significantly bolster the marketing of Indian 
tea tourism activities in line with achieving the 
Sustainable Development Goals. Strategic financial 
investments in the establishment of marketing 
channels, fund allocation, and collaboration with 
private sector stakeholders have the capacity to 
galvanize both the tourism and tea industries. 
Consequently, managers must ensure stringent 
adherence to COVID-19 protocols in tourism 
activities, thereby reinforcing a positive brand image 
and engendering trust among tea tourists. This, in 
turn, has the potential to stimulate demand, influence 
behavior, and shape attitudes among both domestic 
and international tourists within the post-pandemic 
landscape.

Limitations
The present study has been constrained by certain 
limitations, which provides an avenue for further 
research. This is principally the first endeavor to 
address domestic tea tourists’ behavior, but given the 
sample selection, it lacks diversity. A longitudinal 
study with international tea tourists’ perceptions 
could better generalize the findings, focusing on 
trust built through proper COVID-19 compliance. 
The impact of social media usage could also add 
an intriguing dimension, as respondents voiced the 
rampant impact of Facebook, Instagram, Pinterest, 
etc., on their decision-making to visit tea destinations, 
keeping the dynamic nature of tea tourists’ behavior 
and needs in a post-COVID world.
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Appendix: Measurement scales used in the study

Reflective Reference Measures
Constructs
Tea Adapted from Boo TDQ1: This tea estate provides tourism offerings of consistent quality
destination et al. (2009), Wang TDQ2: Memorable tea quality experience was received to the fullest
quality et al. (2017), and TDQ3: From the tea estate’s offerings, I can expect superior performance
(TDQ) Chen et al. (2021) TDQ4: The tea estate performs better than other similar destinations
  TDQ5: The tea tourism experience is safe, attractive, and enjoyable
Tea tourist Adapted from TTS1: I have really enjoyed the tea tourism experience
satisfaction Cong (2016) TTS2: I am satisfied with my decision to visit the tea estate
(TTS)  TTS3: I prefer this tea destination to others
  TTS4: I have positive feelings regarding the tea tourism experience
  TTS5: This was a thoroughly pleasant tea tourism visit*
  TTS6: This tea tourism experience is exactly what I needed
Revisit Adapted from RI1: I will re-experience tea tourism again in the future
intention (RI) Chen & Chen (2010) RI2: If I could do it again, I would choose this tea destination
 and Cong (2016) RI3: I plan to revisit Darjeeling/ Assam for tea tourism
* item removed due to low/ insignificant factor loadings.





INTRODUCTION
The status quo of tourism industry has been evolved through various historical, political, social, institutional 
and environmental changes. During its process of evolution, tourism industry has passed through different 
stages. The period before 1840 A.D. constitutes the first phase of development where travelling was primarily 
for the purpose of trade, pilgrimage along with health and medical reasons. The onset of second stage was 
with industrial revolution that forced the people to move from rural to urban centers. By twentieth century, the 
essential elements of tourism industry reached at an optimal point. During this phase, individuals started to visit 
new places in their leisure times for pleasure. The desire to escape from the routine and to experience a world with 
new things could be considered as the driving force behind the flourishing and fast growing industry of tourism. 
A combination of factors such as natural attraction, convenient and comfortable transportation facilities, a well 
flourished hospitality sector, diversified entertainment facilities spout the growth of tourism as an industry. Its 
extravagant effect on economy is reflected from the large linkage effects in promoting investments in previous 
and successive stages of tourism related production. Today, tourism activities are largely supported and run by 
various service oriented sub sectors. The industry itself is the outcome of combined efforts made by transport 
industry, hospitality industry, Entertainment industry and many other tourism related services. Investments in 
industries with large linkages in both directions that, is, having higher forward and backward linkages should 
provide a great momentum for the developmental initiatives of many nations. Considering its great significance 
in employment, income, and foreign exchange generation, through its large linkages, globally, countries attach 
much importance for the growth of tourism. The present paper tries to uncover the linkage potentialities of 
Ayurveda health tourism industry of Kerala.

REVIEW OF LITERATURE
Lubowiecki and Dryglas (2019) search on the potentialities of Poland as a medical tourism destination in 
Central and Eastern Europe. Poland has immense market potentials with a good number of specialized agencies. 
In fact favorable climate and natural beauty attracted medical tourists to the region. Medical specializations 
with advanced technology along with a range of medical tourism products are available to medical tourists. 
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Dental and Cardiology related medical care are the 
most dominating health care products. The study 
highlighted the role of medical service associations 
in increasing the chance of choosing individual 
health care services. Poland is considered as a 
culturally safe destination for Americans and 
Europeans as patients were relieved from a cultural 
shock sensation. Pimpale (2007) search on the 
capabilities of Mumbai in exploring the benefits of 
medical tourism. The spending by the tourists help 
to improve employment and income opportunities of 
the native people. The non-seasonal nature of medical 
tourism help to generate an unceasing flow of foreign 
exchange earnings to the nation. It has found that 
patients are availing elective treatments from their 
medical care tourism destinations. But improper 
hygiene and poor infrastructure are considered as 
major restraints to the growth of medical tourism. We 
have a few hospitals with international accreditation 
standards. While choosing the place of treatment 
patients rely on hospital quality and standards. 
So efforts should augment to secure international 
certification so that we can compete with the industry 
players. A study was conducted on tourist point in 
southernmost corner of India by  Sankaran (2009). 
Customer perception on tourist service quality was 
moderate in this area. The researcher suggested for a 
government level monitoring of tourist services since 
it is a large industry contributing much to income and 
employment generation. Since the sector compete 
with many market players all possible efforts should 
be made to ensure quality.  Balaji  and Sumod  made 
a study on the growth  of tourism in Kanyakumari 
in (2010).They studied the impact of tourism on the 
lives of people in the  area.  Though tourism fosters 
economic well-being, it simultaneously generate 
negative externalities like traffic congestion, 
increases in the volume of litter, improper land 
use, noise pollution and destruction of valuable 
monuments. The responses revealed that the attitude 
towards tourism change from positive to negative 
with the development of tourism. Sweetlinsubi 
(2012) opined that the industrial backwardness of 
Kanyakumari to a great extent has been compensated 
with an uptrend of tourism sector. Study revealed 
that there is an amazing growth of tourism activities 
giving much to the income earning opportunities of 
the local people. The tourism facilities and services 
are highly valued by the visitors. The scenic beauty 
of natural environment attracted many. But the poor 
condition of roads and sanitary facilities put a real 
hindrance to the growth of tourism in the region. 
Expectations of the tourists have a high correlation 

with their level of income and living standards. 
Therefore more facilities should be ensured to attract 
tourists of high-income category to the destination. 
Singh and Alam (2022) in their tourism-led economic 
growth (TLEG) hypothesis ,opined that tourism 
derived development promotes economic growth, 
and therefore urged for increased diversion of 
resources to the  tourism industry in relation to other 
sectors. Increased investment in the tourism industry 
is helped to induce economic growth. Das Dilip 
Kumar (2022) searched on the need for partnership 
and strategic linkages between hotels and hospitals 
for enhanced health care both for tourists and natives 
in the context of covid 19 outbreaks. George (2022) 
stated that cost effective and unique medicinal 
programmes of Kerala Ayurveda health care sector 
attracted considerable number of health tourists both 
domestic and international. The study urged for the 
need for adopting retention programmes to ensure a 
sustainable tourist inflow. 

LINKAGE EFFECTS OF AYURVEDA 
HEALTH TOURISM
Ayurveda health tourism being an integral part of 
tourism industry of the Kerala state, the growth of 
this industry will definitely lead   to the culmination 
of positive effects in other sectors too. Therefore 
the researcher is trying to ascertain the inter sector 
linkages if any of Ayurveda health tourism by using 
modern powerful multivariate statistical tools. The 
linkage effect in the present study is carried out 
by incorporating the effects of both forward and 
backward linkages across tourism and non tourism 
sectors of the economy. The forward linkage 
measures the relative significance of Ayurveda 
tourism industry as a supplier or contributor to other 
non tourism sectors whereas the backward linkage 
measures its relative significance as a demand force 
for the products and services of other industries or 
sectors. The variables like infrastructure, home 
stay business, Star Hotel business and employment 
opportunities are identified to track the forward 
linkages. The study tries to find out whether the health 
tourism encourages or expands investments in these 
sectors to locate what extent  health tourism create 
forward linkage effects in the economy. To trace the 
backward linkage effects of Ayurveda health tourism, 
variables such as medicinal plant cultivation, travel 
agency services, opportunities of taxi operators,  
growth of handicraft industry, tourists’ expenditure 
on textiles and jewelries, extra market for local milk 
production units and extra market for local farmers 
are incorporated. Here the study makes an attempt 
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to relate the changes in these chosen variables as a 
derived demand effect of Ayurveda health tourism. 
One-Sample Wilcoxon Signed Rank Test is applied 
to pin point the association. The Wilcoxon signed 
test is invented by Frank Wilcoxon in 1945. It is a 
non parametric hypothesis test and it compares the 
standard value with hypothesized median. In the 
present study hypothecated median value is equal to 
3. A relative analysis of hypothecated and observed 
median are made to test the null hypotheses.

FORWARD LINKAGES OF AYURVEDA 
HEALTH TOURISM
Effects on Infrastructure
To study the forward linkages of Ayurveda health 
tourism the researcher consider whether health 
tourism contribute significantly to the development 
of infrastructural means of the society. Here the 
study examines whether there is any operational role 
for the health tourism institution to bring a favorable 
change in the existing infrastructure of the society.
Following hypothesis are formulated and tested.

H0:   Health tourism has no impact on infrastructure 
development.

H1:  Health tourism significantly contributes to 
infrastructure development.

Decision Rule: reject H0 if level of significance is 
less than 0.05

The mean value for the variable infrastructure is 
3.412 with S.E = 0.374. Here the calculated test 
statistics is 1.194 with p value > 0.05. So there is no 
significant difference in the observed median from 
the hypothetical median. As the study fails to reject 
the null hypothesis it is concluded that health tourism 
has no forward linkage effect on infrastructure 
facilities.

Effects on Home Stay business 
As Home stay business is likely to flourish as an 
after math of Ayurveda health tourism, this variable 
is considered as a forward linkage unit. Here the 
forward linkage effect of Ayurveda health tourism 
on Home Stay business is identified by taking in 
to account the changes in the number and volume 
of business along with the number of Ayurveda 
health tourists using these facilities. If the health 
tourists prefer to stay outside the hospital either 
during their treatment period or in the post treatment 
period it will have a positive effect on the home stay 
business. Ayurveda Course of treatment is effectively 
completed only if the patient undergoes a rest period 
as suggested by the Physician. Home Stays offer 
tourism opportunities along with an environment 
conducive to the patient care. It is in this context the 
study incorporated Home Stay business as a forward 
linkage unit of Ayurveda health tourism.

H0: Ayurveda health tourism has not significantly 
contributed to the growth of Home Stay 
business.

H1:  Ayurveda health tourism significantly 
contributed to the growth of Home Stay 
business.

Decision Rule: Reject H0 if p- value is less than 0.05

Table 1. Effect on Infrastructure -Hypothesis Test Summary

Hypothesis Test Summary
 Null Hypothesis Test Sig. Decision
1 The median of Considerable One-Sample Wilcoxon .232 Retain the null
 improvement in infrastructure  Signed Rank Test  hypothesis.
 facilities equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 3.412 0.374 1.194 0.232
Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Figure 1. Effect on Infrastructure 
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The estimated mean value showing the association 
between Home stay business related with health 
tourism is 3.529 with S.E = 0.333. Here the calculated 
test statistics is 1.695 with p value > 0.05. So there 
is no significant difference in the observation median 
from the hypothetical median. So we can infer that 
Ayurveda health tourism fails to create a forward 
linkage effect in home stay business. Therefore, the 
study fails to reject the null hypothesis.
Effect on Star Hotels
The study examines whether there is a considerable 
progress in the number of Star hotels and their 

volume of business due to Ayurveda health tourism. 
It has been observed that many Star hotels are 
attracting customers to its fold by employing different 
techniques like specialized Ayurveda tourism 
packages, traditional food packages, sightseeing 
packages etc. Most often a tie up is observed 
between Ayurveda health tourism institutions and 
Star hotels which is likely to create positive linkage 
effect between Health tourism and business growth 
of star hotels.

H0:  There is no significant association between 
Ayurveda health tourism and business growth 
of star hotels

H1:  There is significant association between 
Ayurveda health tourism and business growth 
of star hotels

Decision Rule: Reject H0 if p- value is less than 0.05

The estimated mean value showing the growth of 
star hotel business related with health tourism is 
4.118 with S.E = 0.225. Here the calculated test 
statistics is 3.169 with p value 0.002. So there is 
significant difference in the observation median from 
the hypothetical median. There for the researcher 
come to the conclusion that health tourism exerts 

Table 2. Effect on Home Stay business –Hypothesis Test Summary

Hypothesis Test Summary
 Null Hypothesis Test Sig. Decision
2 The median of home stay business One-Sample Wilcoxon .090 Retain the null
 related with health tourism are  Signed Rank Test  hypothesis.
 increasing over the years equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 3.529 0.333 1.695 0.090
Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Table 3. Effect on Star Hotels- Hypothesis test summary

Hypothesis Test Summary
 Null Hypothesis Test Sig. Decision
2 The median of continuous growth One-Sample Wilcoxon .002 Reject the null
 in the number of star hotels due to   Signed Rank Test  hypothesis.
 health tourism equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 4.118 0.225 3.169 0.002
Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Figure 2. Home stay business related with Health 
tourism
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significant influence to the growth of star hotel 
business in the State.

Effect on Employment Opportunities
In the present study the effect of employment 
potentials of Ayurveda health tourism sector is 
also contemplated as a forward linkage. Being 
a fully fledged system of medical science with 
many specializations thissector is offering vast 
employment opportunity especially in the fields of 
drug manufacturing, raw material identification, 
storage, processing and packaging, assistant nursing, 
Ayurveda therapist, magnet therapy, Ayurveda 
research etc. both in the government andprivate 
hospitals. Therefore it is quintessential to enquire 
whether the growth of Ayurveda health tourism is 
having appositive effect on employment generation. 

H0:  Ayurveda health tourism has no significant 
impact on employment opportunities.

H1:  Ayurveda health tourism has significant impact 
on employment opportunities.

Decision Rule: Reject H0 if p-value is less than 0.05

The estimated mean value which shows the 
association between employment opportunities and 
health tourism is 4.765 with S.E = 0.106. Here the 
calculated test statistics is 3.827 with p value 0.000. 

So there is significant difference in the observation 
median from the hypothetical median. There for 
the researcher come to the conclusion that health 
tourism significantly contributes to employment 
opportunities. 

BACKWARD LINKAGES OF 
AYURVEDA HEALTH TOURISM
Effect on Medicinal plant cultivation
Since, Medicinal plants are the major ingredient 
(input) of the Ayurveda medical care and products, 
it is inserted as a variable measuring backward 
linkage effect. The study analyzes whether there is 
a continuous growth in the cultivation of medicinal 
plants as an after effect of Ayurveda health tourism.

H0:  Ayurveda health tourism does not contribute 
significantly to the growth of medicinal plant 
cultivation.

H1:  Ayurveda health tourism contributes 
significantly to the growth of medicinal plant 
cultivation.

Decision Rule: Reject H0 if p-value is less than 0.05

The mean value forContinuous growth in medicinal 
plant cultivation is 4.059 with S.E = 0.218. Here 
the calculated test statistics is 3.144 with p value 
< 0.05. So there is a significant difference in the 
observation median from the hypothetical median. 

Table 4. Effect on Employment Opportunities –Hypothesis test

Hypothesis Test Summary
 Null Hypothesis Test Sig. Decision
4 The median of increase in One-Sample Wilcoxon .000 Reject the null
 employment opportunities due to  Signed Rank Test  hypothesis.
 health tourism equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 4.765 0.106 3.827 0.000
Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Figure 3. Effect on Star Hotels

Figure 4. Effect on Employment Opportunities
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So the researcher come to the conclusion that 
Ayurveda health tourism leads to a backward linkage 
effect through continuous growth in medicinal 
plant cultivation. Therefore, we can reject the null 
hypothesis that the median of Continuous growth in 
medicinal plant cultivation equals 3. 

Effect onTravel agency business
As it has noted that Ayurveda health tourism 
institutions chose the services of Travel agency 
unitsto serve their tourism packages to the health 
tourists, this variable is absorbed to measure 
backward linkages.

H0:  There is no significant association between 
Ayuveda health tourism and growth of travel 
agency business.

H1:  There is significant association between 
Ayuveda health tourism and growth of travel 
agency business.

Decision Rule: Reject H0 if p-value is less than 0.05

The estimated mean value shows the growth of travel 
agency service related with health tourism is 4.294 
with S.E = 0.260. Here the calculated test statistics 
is 3.380 with p value 0.001. So there is significant 
difference in the observation median from the 
hypothetical median. There for the researcher come 
to the conclusion that health tourism leads to the 
growth of travel agency business over the years.

Table 5. Effect on Medicinal plant cultivation-Hypothesis test Summary

Hypothesis Test Summary
 Null Hypothesis Test Sig. Decision
5 The median of continuous One-Sample Wilcoxon .002 Reject the null
 growth in medicinal plants  Signed Rank Test  hypothesis.
 cultivation equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 4.059 0.218 3.144 0.002
Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Table 6. Effect on Travel agency business-Hypothesis test summary

Hypothesis Test Summary
 Null Hypothesis Test Sig. Decision
5 The median of increment in the One-Sample Wilcoxon .001 Reject the null
 number of travel agency service  Signed Rank Test  hypothesis.
 providers over the years equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 4.294 0.206 3.380 0.001
Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Figure 5. Effect on Medicinal Plant Cultivation

Figure 6. Effect on Travel AgencyServices
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Effects on the opportunities of Taxi 
operators
Being an important service that ensures the mobility 
of tourists especially the foreigners the effect of 
health tourism on the opportunities of the taxi 
operators cannot be delineated as an extraneous 
factor. Therefore, here an attempt is made to analyze 
the effect of health tourism on opportunities of taxi 
operators.
 
H0:  Health Tourism does not significantly increase 

the opportunities of Taxi Operators.
H1:  Health Tourism significantly increases the 

opportunities of Taxi Operators.
Decision Rule: Reject H0 if p-value is less than 0.05

The test shows the growth of opportunities of 
transport operators like taxirelated with health 
tourism. The mean value is 4.647 with S.E = 0.119. 
Here the calculated test statistics is 3.758 with p 
value 0.000. So there is significant difference in the 
observation median from the hypothetical median. 
There for the researcher come to the conclusion 
that health tourism increases the opportunities of 
transport operators by augmenting the backward 
linkage effects.

Effect on the business Opportunities of 
handicrafts industry
Handicrafts are inevitable ingredient of tangible 
cultural heritage of every nation leading to economic 
development. Being cultural souvenirs this industry 
plays a significant role in attracting tourist to a nation. 
All types of tourists irrespective of the purpose 
of visit are attracted by this cultural inheritance. 
Considering these elements the present study tries 
to identify tourist’ spending on handicrafts industry 
to spot the backward linkages associated with health 
tourism.

Table 7. Effects on Opportunities of Taxi operators-Hypothesis Test Summary

Hypothesis Test Summary

 Null Hypothesis Test Sig. Decision

6 The median of opportunities of One-Sample Wilcoxon .000 Reject the null
 transport operators ike taxi are Signed Rank Test  hypothesis.
 increasing over the years equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 4.647 0.119 3.578 0.000

Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Table 8. Business Opportunities to handicrafts industry Hypothesis test Summary

Hypothesis Test Summary

 Null Hypothesis Test Sig. Decision

9 The median of more business One-Sample Wilcoxon .001 Reject the null
 opportunities to handicrafts  Signed Rank Test  hypothesis.
 industry equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 4.294 0.206 3.380 0.001

Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Figure 7. Effect on Opportunities to Taxi Operators
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H0:  There is no significant association between 
Ayurveda health tourism and opportunities of 
handicrafts industry.

H1:  There is significant association between 
Ayurveda health tourism and opportunities of 
handicrafts industry.

Decision Rule: Reject H0 if p-value is less than 0.05

The estimated mean value which shows the growth 
of business opportunities of handicrafts industry 
related with health tourism is 4.294 with S.E = 0.206. 
Here the calculated test statistics is 3.380 with p 
value 0.001.The difference of observed median from 
the hypothetical median bring the inference  that 
health tourism has significant backward linkages in  
increasing the opportunities of handicrafts industry.

Effect of Tourist Expenditure on Textiles
Handloom industry in the state have also fascinated 
the tourists arriving to the state for different purposes.
Considering its relevance, the tourist outlay on 
textiles is examined to study backward linkage effect 
as well. The following hypothesis is formulated and 
tested.

H0:  Ayurveda health tourists not significantly spent 
on textiles.

H1:  Ayurveda health tourists significantly spent on 
textiles.

Decision Rule: Reject H0 if p-value is less than 0.05

The estimated mean value which shows the tourists 
expenditure on textiles related with health tourism 
is 4.118 with S.E = 0.256. Here the calculated test 
statistics is 3.040 with p value 0.002. So there is 
significant difference in the observation median 
from the hypothetical median. There for the 
researcher come to the conclusion that health tourists 
considerably spent on textiles. 

Effect of Tourist Expenditure on Jewelries
The traditional handmade Indian jewels with 
variety of designs are one of the significant tourist 
attractions.Therefore the present study considers 
tourist spending on jewelries as backward linkages 
of Ayurveda health tourism.
H0:  Ayurveda health tourism has no significant 
effect on expenditure on jewelries.
H1: Ayurveda health tourism has   significant 
effect on expenditure on jewelries
Decision Rule: Reject H0 if p-value is less than 0.05

The estimated mean value which shows the tourists 
expenditure on jewelries related with health tourism 
is 4.118 with S.E = 0.256. Here the calculated test 
statistics is 3.040 with p value 0.002. So there is 

Figure 8. Business Opportunities to Handicraft 
Industry

Table 9. Tourist Expenditure on textiles- Hypothesis Test Summary

Hypothesis Test Summary

 Null Hypothesis Test Sig. Decision

10 The median of health tourists One-Sample Wilcoxon .002 Reject the null
 considerably spent on textiles   Signed Rank Test  hypothesis.
 equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 4.118 0.256 3.040 0.002

Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Figure 9. Tourist expenditure on textiles
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significant difference in the observation median 
from the hypothetical median. There for the 
researcher come to the conclusion that health tourists 
considerably spent on jewelries.

Extra market for Local Milk producers
Milk and milk products served as a prominent input 
for the Ayurveda health care. The study makes an 
examination of the source of milk supply to the 
institution in order to identify whether the Ayurveda 
health tourism creates an extra market for the local 
milk producers. 

H0:  Ayurveda health tourism does not provide an 
extra market for local milk producers.

H1:  Ayurveda health tourism provides an extra 
market for local milk producers.

Decision Rule: Reject H0 if p-value is less than 0.05

The estimated mean value which trace whether health 
tourism give an extra market for local milk producers 
is 3.471 with S.E = 0.333. Here the calculated test 
statistics is 1.579 with p value > 0.05. So there is 
no significant difference in the observation median 
from the hypothetical median. Therefore, it can be 
deduced that the health tourism created no backward 
linkages by providing an extra market to local milk 
suppliers.

Table 10. Tourist Expenditure on Jewelries - Hypothesis Test Summary

Hypothesis Test Summary

 Null Hypothesis Test Sig. Decision

11 The median of health tourists One-Sample Wilcoxon .002 Reject the null
 considerably spent on jewelries Signed Rank Test  hypothesis.
 equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 4.118 0.256 3.040 0.002

Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Table 11. Extra market for Local Milk producers- Hypothesis test summary

Hypothesis Test Summary

 Null Hypothesis Test Sig. Decision

12 The median of health tourism One-Sample Wilcoxon .114 Retain the null
 provide an extra market to local Signed Rank Test  hypothesis.
 milk producers equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 3.471 0.333 1.579 0.114

Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Figure 10. Tourist expenditure on jewelries

Figure 11. Market for Local milk producers
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Extra market for Local farm producers
Ayurveda health care is observed with strict dietary 
practices. The vegetarian dishes are encouraged to 
get the right effect of Ayurveda treatments. Therefore 
the study examines whether the Ayurveda Tourism 
centers provide an extra market for the local farm 
producers.

H0:  Ayurveda health tourism does not provide an 
extra market for local farm producers.

H1:  Ayurveda health tourism provides an extra 
market for local farm producers

Decision Rule: Reject H0 if p-value is less than 0.05

The estimated mean value which measures the 
significance of health tourism in the provision of extra 
market for local farm products is 3.706 with S.E = 
0.294. Here the calculated test statistics is 2.178 with 
p value 0.029. So there is significant difference in the 
observation median from the hypothetical median. 
There for the researcher come to the conclusion that 
health tourism provides an extra market for local 
farm products.

DISCUSSION
The above analysis of tourism linkages throws light 
on the economic opportunities of the local producers 
and service providers. Both forward and backward 
linkages are analyzed with relevant variables. It can 
be seen that the variables ‘growth in the number of 
star hotels’ and ‘employment opportunities’ forms 
strong forward linkages whereas the variables like 
‘Home stay business’ and ‘infrastructure facilities’ 
fails to show any forward linkages associated with 
Ayurveda health tourism. Among the variables 
measuring backward linkages all the variables 
except ‘extra market for local milk producers’ 
shows strong backward linkage effects associated 
with health tourism. The study result shows that 

Ayurveda health tourism industry reflects significant 
backward linkages and comparatively poor forward 
linkages. The results conforms the study of Junning 
Caiet.el(2006) for Hawai economy which shows a 
below average forward linkage for tourism industry. 
Information about industrial linkages helps to better 
understand the structure of an economy and how 
it changes over time and in turn guides to design 
industrial policies (Hirshman 1958; Chenary and 
Watanabe 1958)

CONCLUSION 
The contribution of the tourism sector to the state 
exchequer largely depends and fluctuates with visitor 
expenditure and reflects changing opportunities to 
other economic sectors. Over the last decades the 
State experienced its fastest growth in tourist arrivals 
and tourism spending. Developing countries of the 
world embraced tourism as a welcome source for 
foreign exchange, growth and development. As an 
economy struggled with its growth needs and high 
educated unemployment we are obliged to develop 
its own tourism models with specification to its 
different components. The present study examines 
the linkage possibilities of Ayurveda tourism and 
had been found that many of the observed variables 
knitted with the linkages of Ayurveda health tourism. 
Public-private partnership models are essential to 

Table 12. Extra market for Local farm producers- Hypothesis test summary

Hypothesis Test Summary

 Null Hypothesis Test Sig. Decision

13 The median of health tourism One-Sample Wilcoxon .029 Reject the null
 provide an extra market to local Signed Rank Test  hypothesis.
 farmers equals 3.
 Mean Std. Error of Mean Standardized Test Statistics P Value
 3.706 0.294 2.178 0.029

Asymptotic significances are displayed. The significance level is .05.
Source: Estimated from Primary data

Figure 12. Market for Local Farmers
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frame well defined tourism models with an inclusive 
effect. Kerala’s Responsible Tourism Mission can 
collaborate with Ayurveda health tourism centers to 
design its inclusive tourism programmes with great 
deal of local involvement in all sorts of tourism 
related activities. 
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INTRODUCTION
The travel and tourism sector is considered as an important socio-economic driver of local community in 
developed as well as developing nations because it provides employment at larger scale for all categories 
of workers (Chand and Kumari, 2022).  Being a labour oriented sector, it dependent on the availability of 
highly engage workforce to deliver and manage tourism for its revival and competitive advantage (Singh and 
Maheshwari, 2017). Travel industry is a kind of industry in which man power play a vital role in successful 
operation, because employees have direct connectivity with the client. (Lynch, 2000) and delivery of the 
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services totally depends upon the efficiency of the 
manpower (Baum, 2007).
Indeed, achieving service quality and excellence, 
the quality and the creative workforce would be the 
imperative factor that creates the variation between 
organization to organization (Saibang and Schwindt, 
1998; Kusluvan and Kusluvan, 2000; Iatagana et al., 
2010) and that is more accurate in travel and tourism 
sector.  It was demonstrated that the manpower are the 
imperative asset of the organization, because of their 
effective and efficient way of role performance. This 
efficiency may be accomplished through training and 
development of these important resources (Barney, 
2001; Bulut and Culha, 2010; Bature et al., 2013; 
Jehanzeb and Bashir, 2013).
An energetic human resource manager may bring 
numerous positive changes in the organization. Due 
to technological advancement, updated machine, 
creative marketing practices and procedures may 
be implemented any time, but the organizations 
which have the updated, efficient and trained human 
capitals will be getting competitive advantage 
(Kurkreti and Dangwal, 2021). One of the vital role 
of the human resource department is to arrange the 
training programmes as per the requirement. With 
the expanding significance of HR esteem, training 
and developing employees with crucial capabilities 
and aptitudes have gotten to be imperative for 
organizations. Considering the significance of 
human asset in organizations, it is conceivable to say 
that training and development activities are one of 
the deciding components of organizational success 
(Ertemsir and Bal, 2012). Hence HR practices 
play a vital role in individual and organizational 
performance in term of job satisfaction, retention 
intention, job commitment, creativity and work 
engagement (Kurkreti and Dangwal, 2021).
Accordingly, in the 21st century organizations 
are investing ample capitals on training and 
development of their employees. Moreover, in 
training it is encouraged for the organization to pay 
propensity on knowledge, skills and potential of man 
power (Jehanzeb and Bashir, 2013). It has become 
indispensable for the organizations to impart the 
technological advancement, social and organizational 
changes amongst the employees for their continuous 
learning. It is not only improving the efficiency of the 
employees but also of the organization, what’s more, 
have been habitually summarized by researcher 
alike (Bartel, 2000; Bartlett and Kang, 2004). The 
enhancement of employee skills is associated with 
the development of the organization. Without a 
doubt, will have a place to those organizations, have 

the capacity to learn quicker than their rivals (Devi 
and Shaik, 2012). Indeed, employee training been 
all around recognized as a technique which can be 
used by the organizations to fulfill the gap between 
current degree of organizational performance to 
desired outcomes.  (Fowler, 2005). 
Training has become recognized as major contributor 
in the development of an organization and as a 
mean to ameliorate employees’ performance in 
the organization. The organizations with efficient 
manpower has many positive consequence for 
example, high degree motivation, good organizational 
climate and infrastructure and effective leadership 
that can support compatibility and efficiency and 
cooperation among employees (Ting et al., 2012).
It is unmet for the organizations to suppress the 
degree of employee turnover.  It creates financial 
burden for the organizations in recruitment and 
selection process of new employees (Dalton et al., 
1982). The issue of turnover intention has captured 
the propensity of the policy makers in the past 
decades. The feeling of turnover is primary force of 
attrition of workforce. It was reported in the previous 
researches that voluntary turnover is serious issue in 
Asian countries (Barnett, 1995; Syrett, 1994). Newly 
appointed employees may not perform their task 
efficiently in comparison to previous employees, 
because it takes time to understand the working 
culture of the organization. Employee turnover is 
considered as a social loss for the organization (Dess 
and Shaw, 2001). Similar to other sectors, the travel 
and tourism sector is often faced with high turnover 
rate of employees which, in return, influence 
company profit.
In a study by Benson (2006) training was reported as 
an influencing factor of turnover intention. In order 
to know whether such situation exist among Indian 
travel and tourism sector. In line with this view, 
researcher made an attempt to analyze the influence of 
training on turnover intention. Here, it is imperative 
to measure the validity of viewing training as a more 
distal factor of turnover intention whose impact are 
moderated by other factors as compared to looking 
training as a direct proximal predictor of turnover 
intention. It has been highlighted that training 
might be affecting the intention of employees to 
leave the organization because of their performance 
after training, the extent to which performance is 
contingent on training levels may play a key role in 
determining the degree of that association. Therefore, 
the presence of such moderator may influence 
the strength of association between training and 
turnover intention. Hence, job performance has been 
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chosen as a moderating variable in training-turnover 
intention relationship. The availability of training 
when it is required helps to elevate the performance 
of employees. 
The researchers will reviewed the literature 
associated to the training, job performance and 
turnover intention will be reviewed. The majority 
of the literatures are in compliance that performance 
is an important moderator to examine the possible 
effect of training on turnover and less agreement on 
the conceptual or empirical association among them. 
Hence, the evidence and opinions of training, job 
performance, turnover intention and associations 
among these variables elucidated in the literature 
will be highlighted.

CONCEPTS OF TRAINING, JOB 
PERFORMANCE AND TURNOVER 
INTENTION
Training
According to Rao (2005) “training is a program 
designed to improve performance and to bring about 
measurable changes in knowledge, skills, attitude 
and social behavior of the employees. Training 
makes employees versatile, mobile, flexible and 
useful to the organization.” Kishore (n.d.), perceived 
training as  a ‘change agent’, which means that 
primary purpose of training is to effect change 
in employee knowledge, skills and performance. 
It has become one of the strategic issues for the 
organization. Training has several possible roles in 
the implementation of strategies particularly human 
resource strategies. Training is imparted to enhance 
the administrative, behavioral and technical skills 
require to perform the particular task (Kratcoski, 
2007).

Job Performance
Job performance may be viewed as any conduct, 
which is focused toward undertaking or objective 
achievement (Ting et al., 2012). According to Appiah 
(2010) performance of the employees can be defined 
as the effective operational activity and presentation 
of employees. This implies how employees have the 
capacity to successfully control their undertaking 
and tasks furthermore, how they introduce their task 
to reflect the quality and decent service coveted by 
their organizations.  

Turnover Intention
Employee turnover intention is an important topic 
in organizational research. Abassi and Hollman 

(2000) have elucidated that turnover intention is 
concerned with rotation of manpower in labour 
oriented market between organization, works and 
occupations and between the situations of service 
period and unemployment. In a general, it may be 
define as willingness of an employee to quit his/her 
current responsibility of employing organization in 
near future.

RELATED RESEARCH AND 
THEORETICAL FRAMEWORK
The researchers provides a brief overview of the 
effects of training on job performance and turnover 
intention (Egan et al., 2004; Shore et al., 2006; 
Mohamad and Aizzat, 2006; Connie and David, 
2009; Mehmood, 2012; Alhassan,  2012; Emami et 
al., 2012; Appiah, 2010; Singh and Mohanty, 2012), 
and job performance on turnover intention (Dreher, 
1982; Jackofsky, 1984; McEvoy and Cascio, 1987; 
Bycio et al., 1990; Trevor et al., 1997; David et al., 
1999; Zimmerman and Darnold, 2009). This review 
of related researches are divided into three sections; 
the very first section deals with the association 
between training and turnover, second with job 
performance and turnover intention and third section 
focuses on training and job performance.

Training and Turnover Intention
There are ample literatures highlighting the impact 
of training on organizational performance.  This 
particular section will be elaborating the researches 
which are associated with impact of training on 
turnover intention. Turnover intention is among one 
of those factors that are highly influenced by the 
quality and number of training programs conducted 
in an organization. Egan et al. (2004) in examining 
the possible influence of job satisfaction and learning 
culture of the organization on enthusiasm to adopt 
learning and turnover intention reported that there 
is indirect effect of  learning culture on employees’ 
turnover intention and is negatively influenced by 
organizational learning culture and this association 
is moderated by job satisfaction. 
In the connection of social exchange theory, 
employees who get adequate and significant training 
have lesser chance to quit the organization (Shore 
et al., 2006). It means the opportunity of getting 
training is reducing the degree of turnover intention 
of the employees (Emami et al., 2012). Connie 
and David (2009) conducted a research in order to 
identify the causes of high degree of turnover rate 
among the employee working in 529 multinational 
organizations of Asian countries. They have reported 
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that training is one of the major factors which 
is significantly associated to turnover intention. 
The other factors like nature of industry, length of 
operations and size are also influencing the degree 
of turnover intention. Mohamad and Aizzat (2006) 
examined the role of employee development in 
creating the feeling of turnover on a sample size of 
380 employees working in five star hotels through 
hierarchical regression. Result of the study reported 
that practice of providing training and development 
opportunities for the employees has direct association 
with turnover intention.  
In their study, Karatepe et al. (2007) have highlighted 
that support from supervisor, empowerment and 
incentive boosts the degree of job satisfaction and 
diminish the turnover intention of the employees. The 
research conducted by Benson (2006) has reported a 
positive association between on the job training and 
organizational commitment and negative association 
with turnover intention.  
Alhassan (2012) also observed a negative and 
significant association between perceived supervisor 
support for training, arrangement of training and 
turnover intention. He elaborated that greater the 
training opportunity and perceived supervisor 
support leads to lower the degree of turnover 
intention among the employees.  Finally, regression 
analysis demonstrated that it has significant impact 
on turnover intention. Mahmood (2012) has tested 
the impact of training on retention, commitment 
and performance and found the training perception 
in context of satisfaction, adequacy and career 
advancement had positive and significant effect on 
retention, while the association with intention to quit 
the organization is insignificant.    
Nevertheless, majority of the papers on training 
and turnover (Egan et al., 2004; Shore et al., 2006; 
Mohamad and Aizzat, 2006; Connie and David, 
2009; Mehmood, 2012; Alhassan 2012; Emami 
et al., 2012) suggested a negative and significant 
association between training and turnover intention. 
However some of the papers also found suggesting 
insignificant association between training and 
turnover intention.

Training and Job Performance
This section will cover the literature highlighting the 
association between training and Job performance. In 
a study, Singh and Mohanty (2012) investigated the 
effect of training practices on employee productivity 
and reported that productivity of the employees has 
a direct association with training imparted to them 
across sectors (Bature et al., 2013). Tanveer et al. 

(2011) are in compliance with similar results and 
observed a strong and positive association between 
performance and training.
Ameeq and Hanif (2013) have tried to find out the 
outcomes of training programs organized by the 
human resource department of various hotels located 
in Lahore. They came to know that there exists a high 
degree association between training and performance 
of the employees. 
Marín-Díaz et al. (2011) have suggested that training 
may be use just like catalyst to enhance employees 
and organizational performance. In a study conducted 
by Devaraj and Babu (2001) on 1,596 Infosys 
trainees in order to analyze the linkage between 
training performance and on-the-job performance. 
They have suggested that technical upgradation is 
positively connected with performance on the job. 
In the line of that Afaq et al. (2011) have presented 
their view in the association between training course 
and performance of the employee working in Pearl 
Continental Hotel, Karachi. Through an empirical 
observation they have elucidated that employees 
participated in the training programs are performing 
better as compared to non-training employees.   
Iqbal et al. (2014) have highlighted the association 
between training and employee performance 
in telecommunication sector. Through Pearson 
correlation, it was inference that there exists a 
positive association between training and employee 
performance. Appiah (2010) has discussed that 
employees have positive approach about the training 
programs and they feel motivated, satisfied and 
improvement in their performance.  Gumuseli and 
Ergin (2002) made an endeavor to investigate the 
impact of training on productivity, effectiveness, job 
attitude and satisfaction of the employees. They have 
observed a greater impact of training on individual 
effectiveness, satisfaction and productivity. Jagero 
et al. (2012) are consistent with previous researcher 
in the association between on the job training and 
employee performance. They have elaborated that 
performance is largely depending upon the training 
received by the employees. It was further stated 
that strong and positive association is prevailing 
between training and employee performance. Amin 
et.al (2013) have measured the association between 
training and job performance by using Correlation 
and Regression. They elaborated that training and 
job performance are correlated with each other in a 
positive way.
Thus, it may be comprehend that majority of the 
literature are in compliance with each other and 
elucidates that performance is directly correlated 
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with training conducted by the organization. It was 
further elaborated that a well-trained employee is 
inevitable asset of the organization and carries the 
organization in positive direction.   

Job Performance and Turnover Intention
The focal point of this review is based on association 
between job performance and turnover intention. It 
has been previously studied by various researchers 
(Dreher, 1982; Jackofsky, 1984; McEvoy and 
Cascio, 1987; Bycio et al., 1990; Trevor et al., 1997; 
David et al., 1999; Zimmerman and Darnold, 2009). 
Most of these studies are of nineties such as (Bycio 
et al., 1990; Trevor et al., 1997; David et al., 1999).
Bycio et al. (1990), made an attempt to analyze the 
association between job performance and employee 
turnover. The results inculcates that majority of 
the leavers are low performers, but the association 
was weak. Zimmerman and Darnold (2009) have 
measured the degree of association between job 
performance and intentions to switch the job. They 
identified the moderator in the relationship between 
these two variables and also the direct and indirect 
impact of job performance on intentions to switch the 
job. To test the hypothesized model, Meta‐analytic 
path analysis was applied. They have reported that 
performance rated by the supervisor had highest 
degree of association with intentions to quit, followed 
by self‐ratings and objective measures. While the job 
type and nationality is working as a moderators. The 
least performers have greater chance of quitting the 
job as compared to high performers. 
Jackofsky (1984) has elaborated about how job 
performance is associated with various forms 
of turnover intention and various antecedents of 
turnover intention. In the line of that, McEvoy and 
Cascio (1987) have identified the track and degree 
of the correlation between turnover and employee 
performance through meta-analysis. They have 
reported that high performers have lesser turnover 
intention and three moderators namely time span 
of measurement, type of turnover and degree of 
unemployment.  
David et al. (1999) have developed a model which is 
elucidating the association between job performance 
and turnover intention of individual employee. 
This model explains that job performance affects 
the intention to quit the organization through three 
routes. Firstly, performance may lead to turnover 
through affective and cognitive assessments of the 
need. Secondly, performance may lead to turnover 
through perceived and actual mobility in the current 

market. Lastly, performance may lead to turnover 
intention due to negative organizational performance. 
Trevor et al. (1997) are inculcating that the 
association between these variables is more complex 
than a direct linear association and there is a need to 
account for strong moderating effects.  Dreher (1982) 
has the view that high performers are getting reward 
and recognition on their excellent performance and 
they are fully satisfied with their job, that is why 
they have lesser intention to quit the organization. 
There are few researches which are highlighting that 
employee performance may affects turnover through 
both of these mechanisms simultaneously.
The existing and accessible literature (Dreher, 1982; 
Jackofsky, 1984; McEvoy and Cascio, 1987; Bycio 
et al., 1990; Trevor et al., 1997; David et al., 1999; 
Zimmerman and Darnold, 2009) evident a positive 
association between job performance and turnover 
intention of employees.

HYPOTHESES DEVELOPMENT AND 
PROPOSED MODEL
H01: Training has no significant effect on turnover 

intention.
H02: Job performance has no significant effect on 

turnover intention. 
H03: Job performance has no significant effect on 

training.
H04: Job performance does not moderates the 

association between training and turnover 
intention

The above formulated hypotheses may be illustrated 
through conceptual model shown in below figure 1.  
 
METHODOLOGY
Sample
Database of Master of Tourism and Travel 
Management (MTTM), Aligarh Muslim University 
(AMU) alumni directory was approached. AMU is 

Figure1: Proposed Model of the Current Study
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a Central University in India, having a large alumni 
base. Researchers comprised respondents from 
various companies of travel and travel business viz; 
travel agencies, tour operators, tourist transporters. 
A list of respondents was prepared and the online 
version of questionnaire was made on Google docs 
and then it was sent to respondents. Respondents 
were asked to further snowball the questionnaire to 
their friends and colleges. Moreover a paper-pencil 
version of the questionnaire was also prepared for 
the respondents. It was assured to the respondents 
that information will be used for academic purpose 
with full confidentiality. The use of multiple sources 
for data collection ensured heterogeneity of the data. 
In total 256 responses were collected through Google 
doc and 60 through paper-pencil version, making a 
response of 331 responses. 14 questionnaires were 
rejected on the ground of missing values. Finally, 
the sample of 317 respondents was included in 
final analysis. It was suggested in the literature that 
sample size 300 is good for multivariate analysis 
(Winner and Dominick, 2000). Also, sample of 200 
are good for SEM analysis (Bentler and Chou, 1987; 
Jaccard and Wan, 1996; Loehlin, 1998; Kline, 2005). 

Research Instrument 
Training
The items of training are self-generated and consist 
of fourteen items. The statements were based on 
Likert’s five point scale. A sample item is “materials 
and content provide information relevant to work.” 
The reliability of training scale was 0.724.
Job Performance
Employees’ job performance was measured by five 
items of a scale taken from Azman et al. (2009). 
These items have been adapted and modified in order 
to make them clear to employees. A sample item is “I 
feels enthusiastic after attending training.” The scale 
had an internal consistency reliability of 0.913.
Turnover Intention
To measure turnover intention, the researchers 
adopted four statements from the Staying or Leaving 
Index (SLI) (Bluedorn, 1982). This scale is among 
the few scale of measurement of turnover intention 
and well validated (Hsu, 2009). This scale has four 

items, a sample item is “I repeatedly think to switch 
my job.” The reliability of this scale was 0.840.

Control Variables
The researchers had incorporated gender, age, 
academic qualification and work experience as the 
control variables so as to minimize the effects of 
these factors on focal variables in the current study. 
Gender was evaluated as dichotomous variable 
male (1) and female (2). Age was measured in years 
representing a continuous scale ranging from below 
25 years to above 45 years. Work experience was 
measured in years with continuous scale. The work 
experience was ranging from below 1 year to above 
10 years. Gender, age, academic qualification and 
work experience were controlled for all regression 
analysis in the current study.

DATA ANALYSIS
The researchers have applied factor analysis, before 
starting final analysis of the data. To empirically test 
the hypotheses, Moderated Regression Analysis was 
used. Likert five point scale was used in capturing 
the information associated with current study. 
One of the accepted technique for this study was 
regression, with interaction terms of independent and 
moderating variables (Baron and Kenny, 1983). The 
hierarchical regressions analysis was applied in three 
steps, first step includes control and independent 
variables. Second step incorporates job performance 
in addition to the variables of first generation 
and last step includes interaction terms between   
independent and moderating variables. It is essential 
for the moderator to highlight an interaction effect 
with independent variable.
In order to measure the internal consistency among 
the items, the researchers have applied Cronbach’s 
alpha test. The descriptive statistics was used 
to present the demographic information of the 
respondents like gender, age, academic qualification 
and work experience in the form of mean and 
standard deviation.  While the Pearson’s correlation 
and regression analysis was run to measure the 
association between independent and dependent 
variable and hypotheses testing.  

Table 1. KMO and Bartlett’s Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .645
Bartlett’s Test of Sphericity Approx. Chi-Square 5515.605
 Df 253
 Sig. .000
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Factor Analysis
The table 1 highlights the outcomes of Kaiser-
Meyer-Olkin Measure of Sampling Adequacy and 
Bartlett’s test of Sphericity of the data.
It is suggested in the literature that the value of Meyer-
Olkin measure of sampling adequacy is ranging from 
0 to 1, a value close to 1 or high value indicates that 
factor analysis is appropriate (Malhotra and Dash, 
2010).  In the table 1, the value of Kaiser-Meyer-
Olkin measure of sampling adequacy is 0.645, 
which is more than acceptable range i.e. more than 
0.5 as recommended by (Kaiser, 1974). Hence it is 
clear indication of appropriateness of factor analysis 
for the current study. The significant value is also 
indicating that Bartlett’s test is highly significant, it 
means the factor analysis is appropriate.  
The table 2 is highlighting the outcomes of Rotated 
Component Matrix. The extraction value of each 
statement is more than 0.50, which proves the 
suitability of the data for further analysis.  

Descriptive Statistics and Reliability Test
The mean value for all variables’ measure items and 
their rankings along with value of Cronbach’s alpha 
of each variable under study are highlighted in the 
table 3

Correlations are displayed in the table 4 is depicting 
that all the variables are significantly correlated. 
Outcomes indicate negative and significant 
association between training and turnover intention 
of employees in travel and tourism sector (sig=.000, 
r= -0.502**) followed by negative and significant 
association between job performance and turnover 
intention (sig=.000, r= -.356). While positive and 
significant association was found between training 
and job performance (sig -.000, r= 0.489). It was 
inferred from correlation analysis that there is no 
Multicollinearity problem among the variables taken 
into consideration, because the degree of correlation 
was below.90 (Hair et al., 2006).

Table 2. Result of Factor Analysis
No Components Factor Loading
1 The Training program is well structured. .687
2 The Training program is need based .567
3 Policies about training programs are communicated to employees.  .728
4 Materials and content provide information relevant to work. .793
5 Materials and content are based on current, up-to-date information. .680
6 Competent faculty conduct training program. .603
7 Proper time is given to exercise the skills that learned during training .608
8 Encourages the employees to be a part of training program. .726
9 Cares about my needs to have knowledge and skills .815
10 Assistances to implement acquired knowledge and skills from the training .655
11 Clearly explains the objective of attending training program .707
12 Gives information regarding the training program. .722
13 Provides feedback, instruction or performance appraisal clearly .657
14 Praises me when I do my job well .693
15 I feels enthusiastic after attending training .718
16 My efficiency is enhanced with imparted training  .749
17 My problem solving ability is increased  .786
18 I required lesser supervision after getting training  .660
19 My decision making abilities is enhanced .814
20 I will quit the my current job after getting better opportunity  .884
21 I repeatedly think to switch my job    .790
22 I am planning to join new organization in next 4 months  .842
23 I am looking to a new opportunity in next year  .822

Table 3. Descriptive Statistics of Variables
Variables Mean SD Cronbach’s 
   Alpha
Age 2.07 .942 
Gender 1.28 .450 
Qualification 2.51 1.33 
Experience 2.44 1.74 
Training 3.38 .62 0.724
Job Performance 4.10 .70043 0.913
Turnover Intention 2.28 1.047 0.840
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TESTING OF HYPOTHESES
To understand the effect of training on turnover 
intention, job performance on training and turnover 
intention and the role of job performance as a 
moderator in the association between training and 
turnover intention, the researchers have applied 
hierarchical multiple regression. Turnover intention 
was regressed on the precursor sets in four steps. In 
the first step control variables were entered, training 
on second step, job performance on step three and for 
testing the moderating effects of job performance on 
the relationship between training and TI, researcher 
then entered interaction (i.e. TxJP) in the step four. 
The degree of R2 change in every step was used 
to elaborate the variance elucidated by each set of 
antecedents. The value of beta was used to define 
the effect of each variable in the precursor sets on 
employee outcomes.
It can be observed form the table 5, control variables 
manage to explain 14.2% of the variance in turnover 
intention (R2=.142, F=12.319, p<0.01). Out of the 
four control variables, age (β= -0.121, p<0.1) and 
experience (β -.329=, p<0.1) were significantly 

associated to turnover intention. While, gender and 
academic qualification were found insignificantly 
related to turnover intention. 
Training and Turnover Intention
It was predicted that training has no significant effect 
on turnover intention (H01). Entry of training at step 
2 to the model increased R2 to 0.320 this indicates 
that training was able to explain additional 17.8% 
(R2 change =.178, F = 29.293, p <0.01). Hence, it 
was found that training significant negatively predict 
turnover intention. Thus the null hypothesis H01 is 
rejected. 

Job Performance and Turnover Intention
To identify the effect of job performance (JP) 
on turnover intention (TI) hierarchical multiple 
regression analyses was applied. Job Performance 
was entered at Step 3 after the training (Step 2) 
and control variables (Step 1). The entry of job 
performance at Step 3 accounted for a significant 
increment of elucidated variance in turnover 
intention, it was able to explain an additional 2.7 % 
variance in turnover intention (R2change = .027, F = 
27.403, p < .01), thus rejecting H02.

Job Performance and Training
It has already been reported a positive correlation 
between job performance and training in the table 
4, in order to determine the explaining power of job 
performance on training the researchers had applied 
regression analysis. The output of the same are 
presented in the tables 6 and 7. The table 6 elucidates 
that around 23.9% of the variation in training 
can be explained in terms of the variation in job 

Table 4. Correlation of Variables
Variables Age Gender Qualification Experience Training JP TI
Age 1      
Gender -.009 1     
Qualification -.046 .007 1    
Experience .066 .038 -.083 1   
Training .438** .011 -.073 .222** 1  
JP .470** .015 -.076    .090 .489 1 
TI -.147** -.002 .125* -.344** -.502** -.356** 1
*p< .05; **p<.01

Table 5. Hierarchical Multiple Regression Analysis
Independent Step Step Step Step
Variables I II III IV
 βs βs βs βs
Age -.121 .083 .145 .138
Gender .009 .013 .015 .015
Qualification .092 .074 .067 .052
Experience -.329 -.237 -.239 -.219
Training  -.481 -.412 -1.198
Job Performance   -.197 -.852
TxJP    1.249
Adjusted R2 .131 .309 .334 .346
R2 .142 .320 .347 .360
F Value 12.319 29.293 27.403 24.870
Dependent Variable: Turnover Intention

Table 6. Model Summary of Regression Analysis

 R R Square Adjusted Std. Error of
   R Square the Estimate
 .489a .239 .236 .54373



Journal of Tourism, Volume XXIV, No. 1, June 2023 45

performance (R2= .239). The result shows that every 
unit change in job performance, there is 0.434 unit 
change in training. Hence, it can be comprehend that 
training is significantly impacted by employees job 
performance (p <0.01). Table 7 also inculcates that 
the impact of job performance on training is positive 
and significantly, i.e., employees having good 
performance are more interested towards training, 
thus rejecting H3.

Training, Job Performance and Turnover 
Intention Association
In order to investigate the potential impact of 
job performance on training-turnover intention  
relationship, hierarchical regression analysis 
was continued. It is mentioned in the table 5 that, 
training x job performance interaction was included 
at step four. Regression analysis indicates that the 
interaction was significant, it was able to explain an 
additional 1.3 % variance in turnover intention (R2 
=.360, β = 1.249, p < .01), thus rejecting H04.

DISCUSSION
The current study has developed the scope of 
research on training, job performance and turnover 
intention by highlighting that the association between 
these variables more than simple main effect. It was 
hypothesized that training would be associated to 
turnover intention and the employees with good 
performance will have low degree turnover intention.   
Lastly, the job performance would moderates the 
association between training and turnover intention.

Training-Turnover Intention- Main Effect
In line with the previous research of Connie and 
David (2009), the findings illustrates that training is 
positively and significantly associated with turnover 
intention, thus rejecting H01. These results are 
consistent  with the research findings of  (Egan et 
al., 2004; Shore et al., Tetrick et al., 2006; Mohamad 
and Aizzat, 2006; Mehmood, 2012; Alhassan, 
2012; Emami et al.,  2012) which shows that those 
employees who are imparted training programs, 

they generally are less tend to leave organization in 
comparison to those whom training needs are not 
satisfied.

Job Performance
Job performance is positively and significantly 
associated to turnover intention and training has been 
proved. This rejects H02 and H03 respectively. It may 
be inference that employees with good performance 
are satisfied and motivated with their job that is why 
they have lesser intention to quit the job. Thus it may 
be comprehend that job performance is one of the 
predictors of developing positive behavior among 
the employees and this attitude will lead to minimize 
the turnover intention. The outcomes of moderating 
effects of job performance generates various points 
of discussion. Overall, a significant two-way 
interaction between training and job performance 
was found in prediction of turnover intention, thus 
rejecting H04.
The interaction demonstrates that moderating role of 
job performance in the association between training 
and turnover intention such that it is stronger for good 
performers than for bad performers. In compliance 
to previous research (Dreher, 1982; McEvoy and 
Cascio, 1987; Zimmerman and Darnold, 2009), 
the current study concludes that the employees 
with good performance have less intention to quit 
the organization, because they receive reward 
and recognition on their performance and they are 
satisfied with organizational policies and procedures.  

CONCLUSION
In this globalized era of cut throat competition, 
training assumes a critical part in development of 
competitive advantage for the organizations. The 
accessible literature on training has ordinarily agreed 
more concentration to investigating performance, 
innovation and work attitudes. All things considered, 
few empirical studies have investigated the 
moderating role of job performance in the association 
between training and turnover intention. The primary 
aftereffects of the current research are: (a) training 

Table 7. Result of Bivariate Regression Model

Model Unstandardized Standardized t Sig.
 Coefficients Coefficients
 B Std. Error Beta  
1 (Constant) 1.602 .182  8.819 .000
 Job Performance .434 .044 .489 9.939 .000
Dependent Variable: Training
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had a negative effect on turnover intention and; (b) 
job performance did affect turnover intention and 
it had negative association with turnover intention; 
(c) job performance did influence training and it 
had positive relationship with training; (d) job 
performance moderates the association between 
training and turnover intention. Therefore, it can be 
inferred that the organizations with higher degree 
of training will have lesser degree of turnover 
intention  through the effect of job performance. 
Subsequently, current study  suggest a guide to assist 
travel and tourism sector practitioners and managers 
to understand the impact of providing need-based 
training by detecting its outcomes so as to improve 
the performance of the workers. In conclusion, the 
outcomes of current research may have implications 
for human resource practitioners and create critical 
topics in human resource development. It is widely 
accepted that training play vital role in strategy 
implementation. The sectors like travel and tourism, 
which must have trained and competent manpower 
with basic knowledge of with airline tickets, 
destinations,      accommodation, facilities, whether 
updates etc. 

IMPLICATIONS FOR MANAGEMENT
The current study has some practical implications 
after empirical findings. As the job performance and 
training have found to be associated with turnover 
intention, it is very vital to strengthen them by 
implementing effective human resource practices. If 
the employees are satisfied with their improvement 
strategies, training programs, associates, supervision 
and acquire the high degree of overall job 
performance, they are more inclined to stay in the 
organization. An effective management approach, 
demonstrated through open correspondence, 
acknowledgment and appreciation can truly expand 
the performance of employees on the job. The 
authority may be competent to enhance the degree 
of obligation in the organization by imparting proper 
need-based training. It adjusts in organizational 
variables, for case, benefit scales, worker input in 
the policy improvement and job surroundings, may 
then be made trying to increase employees’ job 
performance and reduce turnover intention.
In a nutshell, employees are the invaluable assets 
of any organization.  It is imperative for the human 
resource managers to understand the psychology 
of employees, their desires and essential needs. 
The managers should develop an effective working 
environment and culture in the organization so as to 
motivate the employees. It is in light of a legitimate 

concern for an organization to make its employees 
perform better and diminish turnover. 
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INTRODUCTION
Tourism has long been acknowledged as a significant contributor to global economic development, cultural 
exchange, and peacebuilding. While most countries worldwide have tourism development plans at various 
levels (national, regional, or local), a significant number of these plans and policies are not fully implemented 
or only partially executed (Baud-Bovy, 1982: 308). The crucial importance of policy implementation in the 
tourism industry stems from the observation that there is a lack of adherence or very limited adherence to tourism 
plans and regulations (Krutwaysho & Bramwell, 2010: 670). According to Fernando et al. (2013)’s research, 
tourism policy with regard to poverty alleviation, serves as a means of poverty reduction and contributes to the 
acceleration of economic development, even in places that are ruined by conflict or war. However, the potential 
advantages of tourism policy implementation face difficult obstacles and dangers in conflict-affected areas. 
Airey, D. (2015).  The tourism sector undoubtedly contributes to the growth of supporting elements, such as 
jobs, that have been proven to benefit visitors to the destination if the tourism policy is implemented in letter 
and spirit. However, in Kashmir, despite the stunning beauty and attraction, the region’s persistent political 
unrest raises significant doubts about the viability of its tourism sector. Bansode,.R and Sawant,.M (2022).
The political conflict in Jammu and Kashmir have significantly hampered the region’s economic development, 
especially for the largely dependent tourism economy of Kashmir. Conflicts and disputes in Jammu and 
Kashmir, according to Shah and Wani (2014), have significantly hampered the region’s ability to progress 
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economically and socially in all areas. It is widely 
acknowledged that the tourism and travel business 
serve as the primary engine behind the progress 
and expansion of UT’s economy, in particular the 
economy of the Kashmir valley. 
Even though a considerable body of study has been 
conducted on the connection between tourism and 
conflict at J&K (Sharma et al., 2012; Shah& Mustafa, 
2013; Islam, 2014; Parrey et al., 2019; Ahmad, 2022), 
there is still a significant knowledge vacuum about 
the complex challenges of tourist policy implications 
at this conflict-ridden destination. Further, studies 
have looked at Tourism Policy in J&K from a 
broader perspective, these studies frequently ignore 
the distinct socio-political context of Jammu and 
Kashmir as well as the consequences this setting 
has for tourism plans and their executions (Ali et al., 
2014; Khan & Kirmani, 2018; Dar & Islam, 2018; 
Wani et al., 2021). In addition, prior research has 
a tendency to concentrate either on the economic 
benefits or the negative impacts of tourism in conflict 
regions. However, the challenges that arise when 
attempting to create and execute tourism policies 
in such contexts have received a relatively small 
amount of attention in this research. The purpose 
of this paper is to conduct a thorough qualitative 
analysis of the tourism policy implications in Jammu 
and Kashmir, taking into account the complex 
challenges posed by the conflict. We examine the 
factors influencing the tourism sector and its growth 
potential, while acknowledging the limitations and 
gaps in the existing literature.

REVIEW OF LITERATURE 
Conflict can be broadly understood as a philosophical 
concept, depicting power clash in the pursuit of 
manifestation (Rummel, 2011). It is also seen as a 
distinct societal behaviour, where two parties strive 
to attain mutually exclusive objectives (Wilmot and 
Hocker, 2007). Conflict’s definition varies depending 
on the context, involving an expressed struggle 
between interdependent parties with incompatible 
goals and limited resources (Wilmot and Hocker, 
2007). Goals pursued through conflict encompass 
both material and intangible resources, such as 
power, identity, self-esteem, and culture.
The conflict has diverse effects (Jeong, 2008), 
including human casualties, infrastructure 
destruction, and harm to social harmony. These 
repercussions have multi-fold effects on tourism 
businesses, posing various problems for the tourism 
sector (Bayramov & Ercan, 2018), such as a decline 
in foreign direct investment, economic growth, and 

future capital stock (Sandler and Enders, 2008; Liu 
& Pratt, 2017).
Najar and Saini (2018) provided a comprehensive 
analysis of the intricate interplay between conflict and 
tourism. They found that conflict has a detrimental 
impact on the growth of tourism in places that are 
directly affected by such conflicts. Conversely, it 
creates opportunities for competitive destinations 
that are safe and distant from conflict zones to 
prosper (Reddy et al., 2020). During periods of socio-
economic challenges, it is imperative for implicit 
Destination Marketing/Management Organizations 
(DMOs) to acknowledge and appreciate the 
economic and social impacts generated by the tourist 
sector (Butler, 2018; Butler & Suntikul, 2013). It is 
important to recognize that the success of tourism is 
hindered in the presence of conflict (Farmaki, 2017).
Historical disputes, crises, or disasters have a 
discernible adverse effect on the influx of tourists 
(Boyd, 2019). To become a preferred destination, 
tourists’ perception of safety must change. Conflict 
destinations are mostly avoided by tourists (Kim 
& Prideaux, 2006) and visiting tourists may form 
negative opinions about residents (Isaac and 
Ashworth, 2012; Boyd, 2019). Changing tourists’ 
negative views after visiting a destination remains 
uncertain (Chen et al., 2016; Kour et al., 2020; 
Sharpley, 2014). Operating tourism in ongoing 
conflict is a major challenge (Scott et al., 2008). 
However, balanced involvement of stakeholders, 
including residents, is essential for successful tourism 
development (Sharpley, 2014). Hence, empowering 
stakeholders during the conflict is crucial (Buda, 
2016; Zhang, 2017). Indeed, it is imperative to 
empower stakeholders not alone in the aftermath, but 
also throughout the conflict at a destination to ensure 
proper implementation of tourism policies. 

TOURISM POLICY AND ASSOCIATED 
EXECUTION CHALLENGES 
The term “policy” originates from the Greek word 
“polis,” which is referred to as “whatever governments 
choose to do or not to do” (Dye, 1978: 3). According 
to this definition, it is evident that governments 
engage in the process of prioritizing certain matters 
while deeming others as less significant. Governance 
relies on public policy to allocate public resources 
effectively (Bridgman and Davis, 2004: 3). A tourist 
policy represents a form of public policy specifically 
designed to address the needs and requirements of 
a country’s or region’s tourism sector. It provides a 
structured implementation framework that guides 
decision-making processes related to the future 
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governance, growth, and promotion of a nation’s or 
region’s tourism industry (Chaperon, 2017a: 427). 
Studies on the implementation and planning of 
tourism frequently overemphasizes the process of 
creating plans, but neglects to take into account their 
implementation part (Liu, Tzeng & Lee, 2012). The 
absence of implementation leads to ineffectiveness, 
malfunction, failure in goal achievement, and 
ultimately results in unintended consequences due to 
the attainment of dysfunctional objectives (Cloquet, 
2016).
To comprehend tourism policy implementation, 
understanding the involved agencies is crucial. 
Tourism policy-making operates at multiple levels, 
encompassing international bodies like the United 
Nations World Tourism Organization (Becken & 
Clapcott, 2011) and supranational entities like the 
European Union (Estol, Camilleri, & Font, 2018). 
National Tourism Offices (Kennell, 2017) and local 
government agencies (Krutwaysho & Bramwell, 
2010) also play significant roles. Effective policy 
management requires considering power dynamics 
within states and the involvement of various actors 
in the policy-making process. Additionally, power 
relationships in tourism development may extend 
beyond national borders, necessitating consideration 
of political conditions and networks (Nyaupane and 
Timothy, 2010).

THEORETICAL BACKGROUND
In recent times, a notable increase in scholarly 
attention towards the examination of tourism policy 
is observed (Airey & Ruhanen, 2014; Airey, 2015). 
Stage-based models have dominated much of the 
fundamental research on the creation of tourism 
policies (Hall & Jenkins, 1995; Elliot, 1997; 
Gunn, 1998). For instance, Edgell and Swanson 
(2018) delineate the systematic process involved 
in the formulation of tourist policies as: “clarifying 
goals and objectives, identifying tourism issues, 
carrying out qualitative and quantitative research, 
understanding the range of impact potentials 
(including society and environment), identifying 
who and what shape and influence tourism issues, 
and finally deciding and formulating the policy, with 
plans for implementing, monitoring and evaluating 
the policy decisions”. In contrast to the functionalist 
approach, new scholarly investigations have shifted 
their attention towards the viewpoints of individuals 
within policy-making communities, adopting a 
social constructivist lens to examine the process of 
policy-making and implementation challenges in the 
context of tourism (Dredge and Jenkins, 2012). 

Most of the scholars are of the view that each 
destination has unique historical, cultural and social 
identity. Hence, challenges involved in policy 
implementation vary with the variation in the context 
(Scott, 2007). Hassan et al. (2020) further add that 
policy implementation challenges are affected by 
the political condition of a place, that is a politically 
stable country will face different kinds of challenges 
and a politically unstable country will face different 
challenges. In addition to this even the challenges 
faced during implementation of tourism policies 
can vary among politically unstable areas because 
each conflict is influenced by its unique historical, 
cultural, and social context, and a one-size-fits-all 
approach to understanding conflicts may not suffice 
(Hassan et al., 2020).    
As per Scott (2007) the potential challenges that 
may arise during the implementation of policy 
initiatives like recovery strategies includes 
difficulties in tailoring strategies to the specific 
crisis and destination, lack of coordination among 
stakeholders, ineffective communication and 
collaboration, insufficient resources, resistance to 
change from stakeholders or the local community, 
challenges in restoring the destination’s image 
and attracting tourists, and the inability to make 
necessary changes to prevent future crises. The 
study conducted by Albrecht (2010) examined the 
difficulties faced in the execution of tourist strategies 
in peripheral destinations, with a specific focus on 
Stewart Island in New Zealand. 
The obstacles that were found comprised several 
issues pertaining to the control over implementation 
environments, the engagement of volunteers, and 
the limited support provided by the government. 
Walters and Mair (2012) in their study, examine the 
recovery challenges experienced by the Gippsland 
region in Victoria after a disastrous event. The 
identified challenges encompass misperceptions 
and media-influenced attitudes of potential visitors, 
as well as the marketers’ “ad hoc” post-disaster 
communications approach, which may or may not 
effectively encourage visitation. Hassan, Kennell, 
and Chaperon (2020) investigates the difficulties 
faced during the implementation of tourism policy 
in Bangladesh. And found that the main challenge 
is rooted in the enduring presence of hierarchical 
governance frameworks, as demonstrated by the 
government’s choices on priority sectors, preferred 
policy instruments, and strategies for encouraging 
private sector involvement in fostering national 
tourist growth. In a study conducted by Albrecht 
(2017), several issues were highlighted as hindrances 
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to the effective implementation of tourism policies 
in New Zealand. These elements include stakeholder 
relationships and collaboration at the regional 
level, contextual circumstances such as changes in 
government and the global financial crisis, and the 
engagement of Indigenous communities. Granville, 
Mehta, and Pike (2016) concentrated on critical 
qualities for tourism destination stakeholders at 
various stages of crisis management. 
The study also addresses hurdles to disaster 
management effectiveness, as communication 
difficulties, resource allocation, and decision-
making under duress. Sharpley and Gahigana (2014) 
discusses the challenges faced while introducing 
tourism policy for promoting Rwanda as a genocide 
sites. The identified challenges include: ethical 
concerns of promoting tourism at sites associated with 
mass atrocities and human suffering, the potential 
for tourism to trivialize or exploit the memory of 
genocide victims, the difficulty of balancing the need 
to educate visitors about the history and significance 
of the genocide with the need to respect the dignity 
of the victims and survivors, and the challenge of 
ensuring that tourism benefits local communities 
and does not pity victims. The findings of the above-
mentioned studies clearly portray how challenges 
faced during implementation of tourism policies at 
politically unstable area, or a place facing conflict 
or disaster, vary with the change in context. In 
simpler words challenges identified at one place 
can not be contextualized at another place. Hence, 
in order to understand the challenges faced during 
implementation of tourism policy within Kashmir, a 
constructivist approach is necessary. 

RESEARCH METHODOLOGY 
Jammu and Kashmir, a state in India, comprises three 
regions: Jammu, Kashmir Valley, and Ladakh, all with 
significant tourism potential due to natural resources, 
climate, and infrastructure JKTDC,. (2022).but the 
conflict had tarnished its image within the tourism 
fraternity and that is why it becomes imperative to 
comprehend the tourism policy execution challenges 
during the situation of conflict. 

Research Method
The exploratory approach based on critical 
realism was chosen in light of the objectives.’ The 
relevance of this approach is primarily attributed 
to its association with qualitative research methods 
(Bazeley, 2003). The acquisition of knowledge 
pertaining to events and phenomena is facilitated 
by conducting in-depth interviews, hence justifying 

the suitability of critical realism as an appropriate 
framework for this particular study.

Data Collection Sources and Tools of Data 
Collection 
In-depth interviews with tourism stakeholders 
provided qualitative data for this study. The 
interviewed stakeholders included “Destination 
Marketing Organizations (DMOs) such as Directorate 
of Tourism Kashmir (DTK), Pahalgam Development 
Authority (PDA), Gulmarg Development Authority 
(GDA), Sonamarg Development Authority (SDA), 
Associated Media, and Arehbal Development 
Authority (ADA). Additionally, interviews were 
conducted with the Adventure Tour Operators 
Association of Kashmir (ATOAK), Eco Tourism 
Society of India (ETSOI) - Srinagar Chapter, and 
the Winter Sports Organization (WSO)” in the 
Kashmir region of Jammu and Kashmir, India. A 
comprehensive interview checklist was developed 
to provide guidance for conducting in-depth 
interviews. The following tourist policy questions 
were posed to the respondents: What do you mean 
by tourism policy?  Do you have any tourism policy 
with regard to recovery initiatives in the plan? 
What are the different challenges which you find in 
implementation of those tourism policies which are 
being developed by the DMO’s at the top-brass? All 
interviews were audio-recorded and then transcribed.

Sampling Method and Sample Size 
Purposive sampling was used in this study, allowing 
the researcher to select cases in accordance with 
the study’s goals (Saunders & Lewis, 2009). In 
qualitative research, the sample size is not pre-
defined and is dependent on the intricacy of the 
research question and the point of saturation, at 
which respondents are no longer able to provide 
new information. Various study designs result in 
saturation at different times. Here in this study, the 
theory saturated at 09 respondents listed below.

Data Analysis And Interpretation 
The interviews were carried out in three distinct 
languages, namely English, Urdu, and the indigenous 
language of Kashmiri. Following the completion 
of the recording process, the interviews were then 
transcribed and subsequently translated into the 
English language. A total of nine participants were 
questioned, as the point of data saturation was 
achieved.
Guest et al. (2020) posit that the attainment of data 
saturation can be accomplished with a minimal 
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number of six interviews, contingent upon the size 
of the sample. The qualitative data obtained from 
the interviews was subjected to analysis using the 
thematic analysis/coding methodology as described 
by Miles et al. (2018) with the help of NVIVO 
software. The process of coding entails employing 
an exploratory and interpretive problem-solving 
methodology, which facilitates the identification of 
significant themes and categories within the data 
(Richards & Morse, 2007). The method encompasses 
three key coding techniques, namely open coding, 
axial coding, and selective coding, as outlined by 
Strauss and Corbin (1998). These techniques are 
employed to facilitate the development of sub-
categories and, ultimately, the construction of a 
comprehensive theory. 

RESULTS AND ANALYSIS
The interview transcripts were subjected to thematic 
analysis, which resulted in the identification of 
several subcategories that were then grouped under 
two main heads i.e; Product related Challenges and 
Political Challenges:

Challenges Faced in Tourism Policy 
Execution at a Conflict Destination “J&K”
(A) Product-Related Challenges
1. Rate Fluctuation: It has been observed that 
visitors from other parts of the country or even the 
world are charged far higher prices than domestic 
visitors or foreign clients, depending on the type 
of visitor they are. Because of this discrepancy, 
establishing a unified tourist policy has proven to be 

TABLE 1. Details about interviewee and interviews. 
Designation Organization Length of Language No. of
  interview (min)  interviews
CEO Pahalgam Development Authority 47 English and Urdu 01
Convenor  Eco Tourism Society of India (Srinagar Chapter) 50 English and Urdu 01
CEO  Aherbal Development Authority 42 English and Urdu 01
President  Adventure Tour Operators Association of Kashmir 40 English and Urdu 01
Director  Winter Sports Organization 46 English and Urdu 01
CEO  Sonamarg Development Authority 41 English and Urdu 01
Director  DTK 49 English and Urdu 01
CEO  Gulmarg Development Authority 37 English and Urdu 01
CEO  Associated Media, Srinagar 40 English and Urdu 01

Figure 1. NVIVO generated Word Cloud.
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quite difficult. According to one of the respondents 
in his interview:
“the cost of the product should be similar to all types 
of tourists, there should be fairness with each type of 
tourist, a butcher charges high rates to international 
tourists compared to national tourists and charges 
more to national tourists as compared to locals and 
this information eventually is dissimilated at their 
own level and ultimately it presents a bad picture of 
tourism overall.”

2. Quality and Quantity Issues: Quality and 
Quantity Issues” can complicate conflict tourism 
policy. Hotels and tourist businesses in developing 
economies must provide excellent service to 
match partner and consumer standards. Tourism’s 
immateriality, ability to perish, uncertainty, and 
inseparability make service excellence difficult. In 
conflict-affected areas, client loyalty and profitability 
depend on quality services and quantity and 
occupancy management. 
As stated by one the respondents:

“Kashmir as I said was once synonymous with 
the Indian tourism it is the preferred destination 
but there is one fact that we should not ignore 
after the turmoil in Kashmir other parts of India 
like Himalayan parts light Himachal Uttaranchal 
Sikkim and West Bengal Got benefited as our loss 
was their gain, we have developed their areas, 
if we talk about our neighbouring state that is 
Himachal Pradesh, there are about 1 crore 
above visitors every season comparing it to 
our Kashmir where we have more tourist spots, 
larger in the area, we are getting only 70 to 80 
lakh and sometimes it goes really down so they 
have created the infrastructure and they are our 
biggest competitors now, another thing is that 
our infrastructure is not as advanced as they 
have developed over the years.”

3. Negative Propaganda and Negativity in 
Media: A Negative Reputation in the Media, 
Negative Propaganda, and competitors spreading 
the unfavorable word of mouth present difficulties 
for tourist policy executions in conflict destinations. 
They lead to wrong impressions, raise concerns about 
safety, prevent investments, make policymaking 
more difficult, damage reputations, and give an 
organization a competitive disadvantage. Hence, it is 
crucial for destination handlers to work with media 
outlets to advertise their locations on a national and 
local level as well as to generate favorable word-of-

mouth for prospective visitors (Najar et al., 2023; 
Wang and Fesenmaier,2007) 
One of the respondents expressed the following:

“The first thing is in negativity at the media 
level, there are some media houses who have 
been degrading the image of Kashmir as a 
tourist destination, just for their TRP”

4. Developing a Tourist Review Mechanism: Due 
to issues of safety and trust, the establishment of a 
Tourist Review Mechanism can prove difficult for 
tourism strategy in areas of conflict. In unsafe areas, 
visitors may be hesitant to give their honest opinions, 
which can dilute the value of evaluations. As per one 
of the sample respondents:

“Most of the time visitors don’t put down 
their real feedback because of their insecurity 
regarding the safety issues.”

5. Need of Indigenous Language for Promotions: 
Due to linguistic limitations and cultural sensitivities, 
conflict areas present a difficult situation for tourist 
policy. While speaking the local language can make 
visitors to war zones feel more at ease, a lack of 
fluency can impede marketing efforts, as expressed 
in one of the interviews: 

“Particularly indigenous clans rich with ethnic 
attributes of the social assets, particularly 
some remote clans has held a considerable lot 
of the customary building, social frameworks, 
handiworks, and custom, which for individuals 
living in the city, the development of a solid 
fascination. I took the job of translating and 
adding an Arabic sub-title and I got it done, 
its not innovative, or energetic, google will not 
work if small things are not put in alignment. 
It is something that is to be engineered, word 
of mouth used to be a natural game and now-a 
day’s word of mouth is to engineering, you have 
to create 20 people and from them, you have to 
create word of mouth and I think the contribution 
of govt is not much but it is in fact on reversal 
mode.”

6. Lack of Specialized Persons for Specialized 
Jobs: The implementation of tourist policy at conflict 
destinations is hampered by a lack of specialized 
professionals for specialized occupations. Security 
concerns and disrupted education systems have 
resulted in a shortage of trained experts, which has 
hampered the efficient execution of policies. (Najar 
& Saini, 2018).” As cited by one of the respondents:
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“For instance, I will quote an example which will 
depict how the authorities in UT’s tourism department 
lack the proper vision and strategies, last time I met 
the director of the tourism department here and he 
made me meet an accounts officer who was paid in 
crores for the responsibility of developing tourism 
products in Valley. It was a strange moment for me 
to accept because how can an accounts manager 
perform the task of product 

(B) Political Challenges
1. Negativity of People Involved in Tourism 
Activities at Competitive Places: The people in 
charge of managing tourism operations at the highest 
level are quite negative about the industry and its 
potential political consequences. Because of the 
continuously bad representation of the destination’s 
difficulties in the media, both nationally and 
globally, they think it is impossible to fully develop 
the tourism industry in this region.
One of the sample respondents stated as;
“The political instability at any place though ours is 
the best example, it does affect the local economy, 
I remember in 2016, when we had a problem here, 
particularly after Burhan Wani, there were posters 
published in Gujarat and Maharashtra to Boycott 
Kashmir and that what happened, and the next year 
we have 5-10% tourists as compared to last year 
or last to last year, so, the political scenario, it, of 
course, has an effect, no doubts about that”

2. Issuing Advisory by different Countries: The 
mass distribution of travel advisory messages 
by major countries has turned into a barrier for 
the implementation of tourist policies in areas 
experiencing conflict. The issuing of travel advisories 
by major countries such as the USA, UK, Australia, 
etc had a severe influence on the tourism industry 
in the region, which includes regions like Kashmir, 
which was formerly a main attraction for foreign 
tourists. These cautions, which were caused by 
previous occurrences and political arguments, have 
given Kashmir a bad name, which has led to a drop 
in the number of visitors from other countries (Najar, 
2018) One of the sampled respondents mentioned as:
“Kashmir needs foreign tourists now, so we are 
expecting that in the near future we will have those 
advisories removed but we have to work on that 
and we have to be persistent And make sure that 
foreigners are as safe as at any other place in the 
world, I am basically administering the adventure 
tourism in our Kashmir, The adventurers are daring 
people.”

3. Restrictions in the Development and Promotion 
of Adventure Tourism: The use of armed restrictions 
in the growth of adventure tourism might hinder the 
execution of policies in conflict regions and in such 
sub-destinations, it could hamper tourist activities, 
for the variety of tourism products it offers, such as 
outdoor activities such as trekking, hiking, skiing, 
and rafting. These limits prevent adventure tourism 
from reaching its full potential and make it more 
difficult to implement a policy. 
The same has been supported by one of the 
respondents;
“There are a lot of tourism activities particularly 
adventure tourism you see adventure tourism is 
usually conducted in the mountains we are not 
permitted by forces to go into deep in the mountains 
and undertake all such activities which are possible 
in the mountains. So naturally this conflict has badly 
hampered adventure tourism. we are badly affected 
due to deployment of forces.we are not able to 
conduct adventure activities deep in the mountains”

4. Diminishing of Indigenous Products: The 
“Diminishing of Indigenous Products” offers a 
significant obstacle to the successful implementation 
of tourism policies in conflict destinations. As a 
result of the increased difficulty in marketing locally 
produced goods in this era of political unrest, the 
value of locally manufactured goods has decreased. 
This drop can be attributed to a number of different 
variables, some of which include obstacles offered by 
particular players, a lack of appropriate supervision 
and monitoring, and damage to the items. As a 
consequence of this, there is a lack of demand for 
these locally produced goods, which in turn leads to 
a loss of trust among potential purchasers and has an 
effect on the overall success of tourist programs in 
places where there is conflict. 
An old respondent expressed as;
“We should always see off our guests with the 
wonderful memories from our homeland which go 
with them along with our handicrafts and cultural 
artifacts. But unfortunately, due to the diminished 
values of such items and the lack of appropriate 
marketing strategies, local products are losing their 
worth in revenue generations within the sector.”

5. Political Threat: Implementing tourist policy 
in places where there are conflicts is difficult due 
to political threats. Stakeholders find it challenging 
to differentiate between real dangers due to the 
development of misleading political websites and the 
impact of political workers. Najar, P. A. et al.(2022) It 
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is difficult for policymakers to address the influence 
of political risks on the implementation of tourism 
policies as a result of the fast linkage of tourism with 
security issues, same was endorsed by the experts in 
an interview;
“The main problems we face are the political 
perspectives towards Kashmir, like I told you earlier, 
the big travel agencies of other states, who market 
Kashmir, they have minted crores and crores, they 
have minted money out of Kashmir this a gold 
mine for them but, and that is what is happening in 
these parts and the biggest thing is that peace has to 
prevail, tourism is sub-servant to peace.”

DISCUSSION AND CONCLUSION
The qualitative analysis of the tourism policy 
implications in conflict-ridden regions such as 
Jammu and Kashmir demonstrates a number of 
obstacles that limit the effective implementation 
of the policy. These obstacles can be divided into 
two primary categories: product-related obstacles 
and political obstacles. Both of these categories are 
equally important.
Product-related obstacles include rate fluctuations, 
quality and quantity concerns, negativity in the 
media and negative propaganda, the development 
of a tourist review mechanism, the requirement for 
indigenous language in promotions, and a shortage 
of specialized personnel for specialized positions. 
During the course of data analysis and interview 
sessions, it was found that Negativity in the media, 
negative propaganda, and unfavourable word of 
mouth spread by competitors all play a major role 
in creating obstacles while policymaking and its 
implications and to have a detrimental impact on 
the image of the location, which in turn discourages 
potential visitors from going there. In addition, the 
interviews with the respondents also discovered, rate 
fluctuation was found as the major hindrance in terms 
of policy executions which occurs when tourists are 
charged varying prices depending on their country of 
origin, makes it difficult to enforce policies, and is 
detrimental to the destination’s reputation. According 
to Duffy (2015), having a system in place for keeping 
an eye on and regulating price changes is a key part 
of destination governance. For citizens of the same 
country but different states, there should be no price 
differences. Moreover, because of the increased 
risk of physical harm, establishing a tourist review 
system that can be relied on becomes more difficult 
in Conflict destinations (Najar et al., 2020). The need 
that promotions to be made in the native language 
can be a barrier to marketing efforts and to cultural 

inclusion. Additionally, it is difficult to properly 
implement tourism strategies since there is a dearth 
of skilled employees for specialized occupations as a 
result of security concerns and interrupted education 
systems. This makes it difficult to attract tourists.
In addition, with regard to political challenges, 
barriers include negative attitudes among individuals 
engaged in tourism activities in highly competitive 
positions, the publication of travel warnings by 
various nations, armed restrictions on the growth 
and promotion of adventure tourism, and the decline 
of indigenous goods. Negativity among individuals 
in charge of managing tourism operations can give 
such an impression and impede the growth of the 
local tourism business Najar, P. A.,et al(2022). Major 
nations’ widespread distribution of travel advisories 
has a severe impact on international visitor arrivals 
and tourism in conflict zones. Armed prohibitions 
in adventure tourism regions limit visitor activity 
and impede the implementation of policies. The 
perception of travel risk and the corresponding 
behavior can be characterized as complex and 
subject to variation based on various factors. These 
factors include the type of risk, the extent of media 
coverage, prior travel experiences, as well as the 
psychographic and demographic characteristics of 
travellers (Kapuscinski, 2014). This conclusion can 
be supported by the observation of the depth of the 
Kathmandu 1999 turmoil, which subsequently led 
to a substantial decrease in the Indian market in the 
following year, 2000. 
Hence, the tourism business in conflict-ridden 
destinations such as Jammu and Kashmir 
encounters numerous obstacles that have significant 
consequences for tourism policy. These challenges 
have a direct impact on the sustainable development 
and growth of the tourism sector. While dealing with 
political problems, officials must effectively tackle 
the issue of negative impressions among tourism 
operators, actively engage with key countries that 
issue travel advisories, and try to maintain a balance 
between security concerns and the promotion of 
adventure tourism. The restoration of indigenous 
products and the promotion of their worth have 
the potential to stimulate economic growth and 
contribute to the preservation of cultural heritage.
Through the recognition and resolution of these 
obstacles, policymakers have the ability to develop 
tourist strategies that optimize the opportunities 
inherent in the area, while concurrently minimizing 
the negative consequences associated with conflict. 
The establishment of a robust and environmentally 
conscious tourism sector has the potential to make 
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a significant contribution to the broader economic 
advancement and peace-building efforts in regions 
suffering from conflict, such as Jammu and Kashmir.

RESEARCH IMPLICATIONS
The study adds to the current body of knowledge 
by clarifying the complications of tourism policy 
implications in Jammu and Kashmir, so providing 
insights that can guide policymakers, academics, 
and industry stakeholders toward more sustainable 
approaches to conflict-ridden regions. The results of 
this study should pave the way for a more delicate and 
holistic strategy to tourism development in regions 
with similar challenges, unlocking the vast potential 
of tourism to promote economic growth and peace-
building in even the most disturbed settings.
The outcome of this article like product based 
challenges:-rate fluctuation and lack of specialised 
trained persons for dealing the tourism business 
can help policy makers to aid in understanding 
the interests of different stakeholders for crafting 
a proper rate list and can help them to develop the 
training modules for the persons involved in the 
destination management.
While focusing on destinations, this paper’s 
stakeholder theory and suggestions can extend value 
to executives across various sectors. This is essential 
to manage the challenges that are encountered 
by destination marketing organisations while 
implementing the tourism policy on ground. As such, 
the current study arrived at potential activities, aimed 
to underscore the  tourism policy implementation 
challenges in conflict ridden destinations, which can 
be controlled in  future for the betterment of tourism 
outcome.
The qualitative analysis underscores a range of 
challenges in product development, marketing, and 
political stability, necessitating careful consideration 
by policymakers. In order to tackle the issues 
associated with products, governments should 
endeavour to establish equitable pricing rules, 
enhance the quality of services, and devise systems 
to facilitate genuine visitor reviews and Simplifying 
processes and reducing bureaucratic hurdles can 
encourage both domestic and foreign tourism in 
Jammu and Kashmir. The necessity to overcome 
workforce restrictions demands the implementation 
of strategies aimed at enhancing language inclusion 
and investing in training and capacity building to 
satisfy specific job requirements.
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INTRODUCTION
Tourism industry has the power to transform the socio-economic status of a country in a sustainable and 
inclusive way. It is one of the fastest growing industries in the developed as well as developing countries. The 
contribution in the global economy has reached to 10% and 320 million jobs in 2019.  Thus, tourism industry 
became a powerful player in the economic development of developing countries and a major part of policies 
making in developing countries.  The tourism industry also supports to increase the forex reserve of a country 
as tourists spend fairly a good amount of money to have given a memory for tour to such destinations (Timothy 
and Butler, 1995; Hsieh and Chang, 2006; Kala and Bagri, 2018). The Indian government also recognizes 
tourism as economic powerhouse and therefore policies are oriented to promote and support tourism like its 
National Digital Tourism Mission for providing all information at one platform for the ease of travel, allowing 
private and foreign investment for destination development and sustainable tourism policies. 
India is a land of diverse culture and heritage also one among the twelve mega diverse country of the world in 
biodiversity. The climatic variation in India ranges from snow caped mountains of Himalayas to hot desert of 
Rajasthan. This provides many opportunities for development of tourism and nature-based tourism in India. The 
sustainability of destination becomes a major concern when tourism development happens in an ecologically 
fragile area. The unstainable approach towards destination development in sensitive areas can have negative 
implication. The Himalayan region has fragile eco-system and unplanned development activity in such region 
pose high threat to global climate. Archer et al. (2005) reported if the destination is ecologically fragile the 
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environmental degradation caused by tourism 
development surpasses the economic benefits 
received through the tourism industry for the local 
community. Haraldsson & Ólafsdóttir, (2018) clearly 
states that a holistic understanding of the relationship 
between the environment and tourism, which is very 
fragile..  Mass tourism in at such destinations has 
proved insufficient to ensure equitable distribution of 
resources among the local community (Saayman and 
Giampiccoli, 2016). Hence, local community suffers 
with environmental degradation without substantial 
economic benefits.
Tourism affects the sociocultural life and routine 
of local host communities (Gupta and Bhatt, 2009; 
Hammad et al., 2017). According to (Upadhyay, 2020; 
Gupta et. Al., 2019) residents or local communities 
of the destinations are the most significant 
stakeholder as they are the one experiencing 
the positive or negative implications directly or 
indirectly. Ashley & Mitchell (2009), claims that 
ecotourism businesses can offer efficient, effective 
and sustainable alternatives that generate meaningful 
revenue and help to make conservation economically 
viable through the economic engine of tourism. 
Community-based tourism has been recognized 
to ensure sustainable tourism development (STD) 
through the process of benefit sharing among the 
local community, which in turn conserves the natural 
resources (Ellis & Sheridan, 2015). Ecotourism 
can be used as a tool for conservation along with 
economic development given its proper planning 
and management. A sustainable tourism industry 
is predicated on a number of factors; in particular, 
consideration should be given to the impact that 
tourism has on the host community. Cater (1994) 
highlights the need for local community involvement 
in planning and managing tourism, particularly in the 
context of developing countries.
With the pandemic India is mainly focused on 
domestic inbound tourism. The northeastern region 
of India is bestowed with natural scenic beauty, rich in 
biodiversity, rare and endemic flora and fauna, High 
Mountains, gorges, deep valleys rivers and springs. 
Inhabited by indigenous people and many ethnic 
groups having diverse culture and heritage, living 
in harmony with the nature. The northeastern region 
seven sister’s states of Mizoram are part of eastern 
Himalayan region. The development of tourism is at 
a slower pace than compared to other neighboring 
states. The state has a very rich ethnic tribal culture. 
The Mizo people are very adaptive to the latest 
development in information and communication 
technology, while retaining and enriching their own 

indigenous tradition. There are many studies to 
understand the perception of people however, they 
are mainly confined to destinations that are having 
high footfall of tourists. There is major gap in studies 
done to understand the challenges associated with 
tourism development and lacks in studies pertaining 
to access the developments done in this area. 
This study aims to explore the local communities 
perspectives towards tourism development and to 
provide an integrated assessment of the current state 
of tourism in Mizoram.

LITERATURE REVIEW
The anthropogenic activity like tourism will have 
impact on environment, which can be either positive 
or negative. Figgis (2000), has argued tourism 
is like a two-edged sword. It is beneficial for the 
host community but if not handled properly the 
same can become a concern. The realization of its 
contribution towards employment generation and 
revenue generation tool makes it a driving force 
towards economic development (Dong, et al. 2013). 
The involvement of local community is necessary 
to achieve inclusive economic growth and therefore 
their perception matters in this regards.  According 
to Robbins & Coulter (2005) perception is a process 
by which individuals give meaning to the given 
environment by organizing and interpreting their 
sensory impressions. The researcher in recent 
times tried to understand the perception of the local 
community towards tourism development (Gupta 
and Bhatt, 2009; Pham, 2011; Snyman, 2012; 
Eshliki & Kaboudi, 2012; Ngonidzashe, et al. 2015; 
Gnanapala, and Karunathilaka, 2016; Kala and Bagri, 
2018; Brankov, et al. 2019; Halim, et. al. 2022, Deb 
and Nafi. 2022). The social exchange theory (SET) 
has been used to understand the people’s perceptions.
Dangi and Jamal (2016) has given deep insight that 
it was in 1970 that recognized the significance of the 
tourism towards poverty elevation. Thereafter the 
financial institution like World Bank, International 
Monetary fund, Asian Development Bank 
started funding infrastructure development to the 
developing nations. The success of tourism towards 
poverty elevation also depends upon community 
participation. For tourism to be the tool of poverty 
eradication at destination, it requires to be seen in 
positive light by the host community. According to 
Lee (2013) local community participation is the key 
for long lasting success of tourism industry.
The developmental impact in tourism sector can 
be categorized in three pillars economic impacts, 
sociocultural impacts, and environmental impacts 
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(Gursoy et al, 2019 & Liu & Li, 2018). The local 
community is very crucial stakeholder in all three 
categories of destination development. Residents’ 
perceptions of the impacts caused by tourism are 
directly related to how it affects their daily routine 
in life and surrounding environment  it also dictates 
how they react towards the disruptions caused by 
the rapid development of tourism (Dioko, 2017). 
Therefore, the economic growth through tourism 
can’t be sustainable until it incorporates the social 
aspects along with it (Cahndralal, 2010; Eshliki, 
Kaboudi,2012 & Dubey, et al., 2022).
The hypothetical diagram representing the tourism 
area life cycle (TALC) proposed by Butler (2007) 
depicts the tourist inflow cycle which is sigmoid 
shaped beginning at the first stage of exploration 
and second stage of growth and development, 
followed by third phase of stagnation when it 
reaches its peak and then gradually starts to decline. 
The perception of community does not remain 
constant throughout it changes depending upon the 
circumstances. Doxey’s Irridex Model (1975) which 
takes about stage of attitude or perceptional journey 
local community goes through depending tourism 
development (Cavus, and Tanrisevdi, 2003; Nunkoo 
and Ramkissoon, 2007; Fan, et al. 2019). The 
initial stage suggests that residents’ attitudes toward 
tourism may pass through a series of stages from 
“euphoria,” which further transforms to “apathy” 
and “irritation.” to “antagonism,” as the problems 
exceeds the benefits. The understanding of the 
carrying capacity of a destination can be helpful for 
mitigating the imbalance caused by mass tourism. 
Thus, understanding the perception of a community 
throughout these stages can be crucial in determining 
the course of action for each stage. According to 
Healey (1998), we can achieve three goals, namely 
stability and harmony, reduction in conflicts and 
rise in awareness, negotiation, and containment by 
encouraging community participation.
The stagnation phase of tourist area when exceeds the 
carrying capacity (Salerno, 2013) leads to imbalance 
in the cost and benefit system. Saturation of tourist 
destination can be avoided by understanding the 
tourism carrying capacity of the destination. The 
UNWTO (1981) defined Tourism Carrying Capacity 
as “the maximum number of people who can visit 
a tourist destination at the same time, without 
causing destruction of the physical, economic and 
socio-cultural environment and an unacceptable 
deterioration of the quality of visitors”. The term 
carrying capacity in relation to tourism has been 
well explained by Marzetti and Dall’Aste (2005) 

as the economic growth of tourist at destination 
should be responsible for the local community. Its 
cultural values and it should have synergy with 
the preservation of local natural environment. Few 
researchers at tourist destination have explored this 
concept of carrying capacity. 
Long-term success in tourism is possible only with 
the support of the local residents (Wani, et.al 2023). 
The government supporting the rights and concerns 
of local community will receive more cooperation 
for developmental efforts (Ramchander, 2007). The 
hospitable local community will become hostile 
towards tourism development (Wani, 2023), if 
tourism creates negative impact. The excessive 
development of tourism causing negative impacts 
will not only lead to its opposition but will even 
provoke conflicts and unrest (Yang et.al 2013). 
The eco-tourism avenue of Mizoram remains 
unexplored especially in the areas, which are 
remotely located due to lack of connectivity and 
other underlying issues. In the latest census, any 
area with population of less than 5,000 and density 
of population less than 400 per sq km where more 
than “25 per cent of the male working population” 
is engaged in agricultural pursuits comes under 
rural areas. The rural areas have limited opportunity 
for income diversification. Therefore, rural eco-
tourism can be a new avenue for the rural areas to 
explore. Especially for states like Mizoram with 
sparse industrial development and the dependency is 
majorly on agriculture. 
Many a times rural communities may struggle 
to take advantage of new economic, social, and 
environmental changes as well as their own unique 
resources and competencies (Sharpley, 2002; 
George, Mair, & Reid, 2009). Additionally, it has 
been determined that rural tourism must meet a 
number of essential requirements in order to aid 
in rural development processes and the creation 
of sustainable businesses, including competition, 
marketing, collaboration and networking, and, 
ultimately, globalization (Mitchell & Hall 2005). 
At the same time, it makes evident the major 
obstacles to its development, such as infrastructural 
problems, population decline, seasonality, or the 
competitiveness of rural enterprises and goods 
(UNWTO, 2023).
Rural tourism has been identified and recognized as a 
diversification strategy to improve the rural economy 
in remote areas (Lo, Songan, Mohamad, & Yeo, 2013; 
Rid, Ezeuduji, & Pröbstl- Haider, 2014; UNWTO 
2023). In rural mountain communities, regional 
development challenges are on the rise (Godde, 
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Price and Zimmermann, 2000). This is why many 
countries have incorporated rural tourism promotion 
into their national and regional development plans 
to promote economic diversification (Sharpley & 
Telfer, 2014).

Nepal and Chipeniuk (2005), recognised that 
mountain regions are characterised by a number of 
distinctive features, including: diversity minorities 
accessibility fragility niches and aesthetics which, 
due to their uniqueness, have particular implications 
on tourism development. 
The uncertainty of tourism growth in mountain 
regions and the need to create an integrated approach 
that meets the needs of local communities, tourists, 
and the environment is vital (Godde, Price & 
Zimmermann, 2000).
The UNWTO (2023) policy prospective on rural 
tourism has covered national plans and policies for 
rural tourism of many countries. The synthesis of 
the document has jot down most common elements 
among nations. These are; (1) Development and 
diversification of tourism products and services; 
(2) Improving infrastructure and support services; 
(3) Education, training and capacity building; (4) 
Sustainability; (5) Engagement and empowerment 
of local communities; and (6) Local governance.
The major policy communalities of the document 
focuses on:
• Sustainability: This has reflected through the 

promotion of economic, social and environmental 
development of rural areas; preservation and 
promotion of cultural and natural resources and 
rural heritage; respect for the authenticity of host 
communities and their intangible heritage; and 

focus on the quality of life of rural populations 
and optimal use of natural resources. 

• Education and Training: As part of the priority 
areas that push towards the Improvement of 
education facilities for local communities; 
promotion and enhancement of training 
and capacity building initiatives; and skills 
development for local communities in digital 
tools. 

• Empowerment of Local Communities: This is 
by the involvement of local communities in 
planning, decision-making and development 
of tourism; empowerment of rural populations; 
strengthening leadership and empowerment 
of rural tourism entrepreneurs and MSMEs;  
improvement of intercultural understanding 
and tolerance; sustainable and community-
based tourism development; Improvement of 
competitiveness and marketing strategies through 
digital tools. 

• Local Governance: Through the implementation 
of institutional and legal frameworks for 
promoting rural tourism; strengthening of 
administrative and management competencies; 
encouragement of formalization for local tourism 
companies; support for rural tourism development 
through investment incentives, subsidies and 
technical advice; supporting and financing rural 
tourism administrative units. 

STUDY AREA AND RESEARCH 
METHODOLOGY
Mizoram also called as the songbird of India is one 
of the Indian States located in the northeastern part of 
Himalaya. The state has 85.41% of total geographical 
area under forest cover i.e. 18,005.51 Sq. Kms. The 
protected areas such as seven wildlife sanctuary, 
two national park and one tiger reserve extends to 
an area of 1728.75 sq.km (MoEFF). The forest of 
Mizoram is very diverse according to Champion and 
Seth (1968) classification of forest it has six types 
of forest that are Cachar Tropical Semi-evergreen 
Forest, Secondary Moist Bamboo forest, Pioneer, 
Euphorbiaceous Scrub, East Himalayan Moist Mixed 
Deciduous Forest, East Himalayan Subtropical Wet 
Hill Forest, and Assam Subtropical Pine Forest 
(MoEFF). The beauty of these forest hosts within 
them endemic species of flora and fauna, making 
Mizoram part of Indo Burman biodiversity hotspot. 
To conserve these, Mizoram has two national park 
and eight wildlife sanctuaries. Along with this the 
landscape if filled with mountains, valley, gorges, 
rives, springs, waterfalls. Furthermore, such natural 
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resource provides huge potential for flourishing of 
tourism industry in the state. The Aizawl district is the 
capital of Mizoram and it is the most well connected 
districts from neighboring states. Being the capital 
city and well connected via flight and roadways it 
is the entry point of tourist into the states. The study 
area is the villages in the vicinity of Aizawl. This 
study approaches the area that are relatively less 
visited by tourists but have huge potential to grow 
and develop with proper management. The study 
site is rural villages associated with natural beauty, 
wildlife and forest along with incredible culture of 
the indigenous people. Areas in vicinity of Aizawl 
city have huge potential of growing the tourist 
market. 
Quantitative research method using closed-ended 
questionnaires comprising of multiple items was 
used for the survey. The questionnaire was designed 
based upon literature survey and obstacles perceived 
during the preliminary survey of the area under 
investigation. A stratified random sampling was 
done in the village. The perception of the people was 
marked on the Likert-scale response format based 
on the following scale: (1 = strongly disagree; 2 = 
disagree; 3 = neutral; 4 = agree; 5 = strongly agree). 
This study developed a questionnaire with three 
sections. The first part of the questionnaire consists 
of demographic profile of the local community, 
second section focused on perceptions of people 
tourism issues pertaining to tourism and the third 
section towards the lacuna of the destination, which 
might be hindering the tourism development in 
the area. Questionnaires were administered with 
the assistance of local people. Respondents were 
assured that the participation was voluntary and their 
personal details were confidential.

RESULTS AND DISCUSSION
The demographic attributes like, age, gender and 
education play important role towards the perception 
of the community (Faccioli, 2011; Huh & Vogt, 
Korea, 1998). The demography of the study area 
is fairly young. This provides an ample scope for 
human resource development and management. The 
majority (63.8%) of respondents were male and rest 
were female (36.2 %). The tourism development 
in the rural area is underdeveloped even though 
the village have huge potential for rural tourism, 
nature-based tourism, etc. The majority is employed 
in agriculture (37.1%) followed by daily labor 
work (21.9%) and some are also engaged in small 
businesses (17.1%). The monthly income for average 
people (>70%) remains less than thirty thousand.

According to Wang and Pfister (2008), the rural 
communities are facing economic crisis even in 
Unites States due to lack of industrial growth. 
The case is no different in rural areas of Mizoram. 
Agriculture still remains the major economic activity. 
The tourist footfall in state of Mizoram is fairly low, 
therefore it can be inferred the tourists visiting the 
rural area is relatively lower.
Figure 1 shows the tourists arrival in the state of 
Mizoram including both domestic and international. 
However, the figure shows rapid recovery from the 
pandemic and trend line clearly indicates increasing 
trends. The tourist arrival to the state remains low 
compared to some of the neighboring states of 
northeastern states. The landscape of Mizoram is 
similar to the nearby states with magnificent natural 
unexplored scenic beauty and unpolluted peaceful 
environment providing solace to the visitors.
The Kaiser–Meyer–Olkin (KMO) sampling accuracy 
test and Bartlett’s test of sphericity were performed 

Table 1. Demographic Profile of Respondents
Demographic Variable  Frequency  Percent 
Gender
Male  67 63.8
Female  38 36.2
Educational Level
10th 51 48.6
12th 32 30.5
UG 15 14.3
PG and above 7 6.7
Occupation
Agriculture 39 37.1
Central Govt Job 3 2.9
State Govt Job 8 7.6
Daily Labour Work 23 21.9
Own Small Shop at Home 18 17.1
Unemployed 14 13.3
Age (Years)
Below 20  2 1.9
20-30  17 16.2
30-40   31 29.5
40-50  29 27.6
50-60 17 16.2
More than 60  9 8.6
Monthly Income  
Below Rs 15000 48  45.71 
Between Rs. 15000 and 30000  30  28.57 
Between Rs. 30000 and 50000 10  9.52 
Between Rs. 50000 and 70000 10  9.52 
Above Rs. 70000 7  6.66 
Source: Primary Survey
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and the value obtained was .808, which was 
acceptable. The Principal Component Analysis was 
performed taking the 12 component associated with 
community perception using varimax rotation and 
factor loading of 0.45 or less and cross-loading on 
other items were removed from rotated component 
matrix for analysis (Hair et al. 2010; Wani et.al 2023).  
The four factors emerged from the analysis and the 
loading of each factor on the component are given 
in table 3 the eigenvalue of 71% is explained by the 
four components. The communalities range from 
are existing between 0.375 to.966 which indicates 
the variance of the various items of questionnaire 
is being captured. The four components studied for 
understanding the perception are social, cultural, 
economic and environmental.
Those tested variables within the questionnaire 
include resident’s socio-cultural-economic-
environmental attitude assessment. The survey 
indicated very positive attitude of residents towards 
tourism in the state. Majority (78%) of the local 
community agreed that tourism is responsible 
for increasing economic prosperity (75%) by 
contributing through increased job (65%) and 
entrepreneurial opportunity (55%). The shopping of 
souvenirs done by the tourists gives the boost to the 

local businesses (Kent et al., 1983). When asked if 
tourism increased standard of living it was majority 
neutral. The questions like did tourism lead to increase 
in pollution level (85%), deforestation (88%), 
increase in waste generation (53%), and decline in 
wildlife/biodiversity (81%), over consumption of 
resources (53%) majority disagreed. Furthermore, 
when asked about if tourism has increased the price 
of commodity, caused exposure to outside culture 
(82%), increased criminal activity majority (85%) of 
the respondents disagreed. The overall response of 
the residents towards the questionnaire were positive. 
This implied that the local indigenous community 
understands impact of tourism and therefore there 
is awareness towards tourism development (Wani, 
et.al, 2023). According to Doxey’s Irridex model 
as the area is under developed, the residents are at 
euphoria stage. The tourism related development has 
neither caused resource depletion like forest loss or 
overconsumption has occurred pertaining to tourism 
at the study area. The initial attitude of the community 
perception may not be very clear as tourism is still 
developing at the host community (Mason & Cheyne 
2000). The positive attitude implied awareness 
towards the benefits from growth of tourism. The 
tourism life cycle depicts the “exploration phase” 

Source: Department of tourism, Government of Mizoram

Figure 1. Inflow of tourist in Mizoram. 

Table 2. Reliability Statistics
Reliability Statistics

 Cronbach’s Alpha Cronbach’s Alpha Based on Standardized Items No. of Items
 .632 .646 13

KMO and Bartlett’s Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .808
Bartlett’s Test of Sphericity Approx. Chi-Square 968.495
 Df 66
 Sig. .000
Source: Primary Survey
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for Mizoram. It has also been reported that the initial 
phase of tourism development remains positive 
(Latkova & Vogt, 2012; Reid, et.al 2011, Anjana and 
Mathew, 2017). Researcher have reported that the 
residents of community typically support the tourism 
related development in their community only when 
they perceive its impact a positive light (Látková and 
Vogt 2012; Rasoolimanesh & Taheri, 2021). 
The latter part of questionnaire accesses the 
perception of residents towards the problems 
associated with destination that may have hindered 
the inflow of tourists. This assessment is necessary, 
as it will help in planned destination development. 
The majority of population surveyed agrees that the 
destination lacks major components that are needed 
for boosting tourism. There is a lack of restaurants/
eateries (59%) at the destination along with lack of 
accommodation (64%), medical infrastructure (59 
%), ATM and banking facilities (61%), public toilets 
(50%). Also the lack of signage to ease exploration 
and petrol pump (50%), trained professional/
tour guides (45%). Given that Mizo are hospitable 
community and live in harmony and brotherhood. 
The majority (57%) disagreed with lack of safety 
and security was an issue in the study area. No 
insurgency activity makes Mizoram one of the safest 
destinations in the northeast part of India. Based on 
the survey conducted it can be inferred the destination 

under investigation is far from its potential of 
destination development. It can be easily inferred 
from the response that there is a severe need for the 
physical and social infrastructure development for 
the destination to achieve its potential and economic 
upliftment. 
Alternative accommodation like Caravans 
rental/Homestay/bed and breakfast/tents are 
more sustainable option for developing more 
accommodation at destination rather than 
construction of hotels and resorts which have larger 
carbon footprint and more cause over exploitation 
of resources. Lack of trained/skilled labor within 
the state can increase the dependency of immigrants 
from neighboring states. According to (Lasanta et. 
al. 2007) tourism in hilly or mountains region attract 
more immigrant’s labors and migration from nearby 
states that are more populous is one of the major 
concerns arising with tourism development (Joppe, 
2012). Therefore, capacity building among the local 
community is necessary course of action, which will 
empower the local resident’s skill to tackle problem 
of workforce within the community for sustainable 
development. The social infrastructure like safety, 
security, healthcare, banking related facilities and 
efficient navigation signage guide to destination 
will help in destination development. The physical 
infrastructure like motorable all-season road, 

Table 3. Principal Component Analysis (PCA)
Rotated Component Matrixa 
 Initial Eigenvalues
 Component
 1 2 3 4  % of Cumulative 
     Extraction Variance %
Tourism led to exposure to outside culture .934    .878 39.421 39.421
Tourism led to erosion of traditional culture .928    .864 12.437 51.858
Tourism led to deforestation .958    .927 10.475 62.333
Tourism led to increase in pollution level .982    .966 8.949 71.281
Tourism led to increased criminal activity .977    .956 8.288 79.570
Tourism led to decline in wildlife/biodiversity  .705   .582 6.608 86.177
Tourism led to increase in waste generation  .705   .619 5.943 92.121
Tourism increased economic prosperity  .585   .404 5.038 97.158
Tourism led to over consumption of resources   .761  .654 1.394 98.553
Tourism increased job opportunity   .564  .379 .838 99.391
Tourism increased standard of living    .863 .787 .445 99.836
Tourism increased entrepreneurial opportunity    -.536 .537 .164 100.000
Extraction Method: Principal Component Analysis. 
Rotation Method: Varimax with Kaiser Normalization.`
aRotation converged in 6 iterations. .  
Source: Primary Survey
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frequent and cost-effective mode to transportation to 
make it more assessable for the tourists. The small 
business will also benefit from tourism development 
which will make the community perception positive 
when they receive benefits from the development. 
(McGehee and Andereck 2004). The local 
community does not perceive any negative impact 
on environment by tourism activity. This may be due 
to the presence of pristine forest with endemic flora 
and fauna and clean water from spring and rivers, 
clean air and lack of noise pollution. Tourism has the 
potential to both conserve and protect the destination 
and to also degrade and damage it (Holden, 2008).  
Therefore, the developmental activity should 
always be integrated with the valuable input of local 
community who are directly and indirectly affected 
by it.  The holistic destination development cannot 
be achieved until it is in sync with the residents of 
the community. 

CONCLUSION
The area under investigation remains unexplored 
from tourism perspective even though the rural 
areas have extensive scope for rural tourism, nature-
based tourism, eco-tourism, culture-based tourism 
adventure tourism, etc. The study reported the 
perception of local community is positive towards 
tourism industry development in the region. As 
the local community is majorly dependent on 
agriculture, it needs diversification of income. 
Tourism development can be a good alternative for 
this rural community. To increase the tourist inflow 
and sustains it, there is need of holistic destination 
development through improvement in physical and 
social infrastructure along with conservation of 
environment and natural resources that inherently 
belongs to the local community. Site-specific long-
term planning by government in association with 
the local indigenous community is necessary to 
support this growth. A developmental strategy that 
incorporate and integrate the concerns and rights of 
local community into its planning will go a long way 
for the rural areas as well state as a whole.  Destination 
planning, management, and understanding the 
carrying capacity can play very effective role in 
maintain the existing positive attitude of the local 
community towards tourism industry.
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INTRODUCTION
Tourism development brings about economic, sociocultural, and environmental changes in the lives of the host 
community, which are deemed to be more beneficial compared to those brought about by other sectors (Stylidis 
et al. 2014). Enhancing communication between residents, government officials, and diverse stakeholders, 
particularly tourism businesses, is imperative, given the potential lack of awareness regarding tangible and 
perceived benefits accruing to the community from tourism advancement (Chand & Kumari, 2022). Active 
participation of local residents is crucial for sustainable tourism development, as their perspectives can support 
policy development and implementation that mitigate negative impacts and maximize benefits, fostering 
community development and greater support for tourism (Gursoy et al., 2010; Thetsane, 2019). This is particularly 
relevant in developing countries where the tourism industry is still in its infancy. Community-based tourism 
(CBT) is an approach that emphasizes the involvement of local communities in tourism development. CBT 
seeks to promote sustainable tourism that benefits both the visitors and the host communities, by encouraging 
local participation in decision-making, resource management, and tourism activities (Blamey, 2001; Honey, 
2008). CBT has been found to have positive impacts on community development, environmental conservation, 
and cultural preservation (Fennell & Weaver, 2005; Gursoy et al., 2013). It has become increasingly popular as 
a means of promoting sustainable tourism and empowering local communities (Bansal et al., 2018).
The seasonal nature of income through tourism and the lack of skills, understanding and mutual support among 
members has become an obstacle in CBT development. The absence of fundamental infrastructure and amenities 
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in certain communities suggests that significant 
efforts in community development are imperative 
prior to the feasibility of undertaking ‘pro-poor 
tourism’ or CBT initiatives (Jamal & Dredge, 2014). 
Community members develop a diminished interest 
in tourism initiatives due to the issue of ineffective 
planning and regulation of tourism development 
or overdevelopment (Giampiccoli & Saayman, 
2018). Educating members about the potential 
benefits of CBT is crucial, as there is currently a 
lack of participation and awareness among members 
(Curcija et al., 2019). While local disadvantaged 
community members may still face resource 
constraints, they are better placed to independently 
revive and take ownership of the CBT development 
process (Giampiccoli & Saayman, 2018). The 
employment of diverse managerial approaches at 
varying phases of the Tourism Area Life Cycle 
(TALC) is essential in attaining sustainable 
Community-Based Tourism due to the fluctuation 
of residents’ perspectives across the development 
stages (Lee & Jan, 2019). External entities, such as 
facilitators, outside businesses, and local elites, can 
play a significant role in ensuring the relevance and 
success of CBT initiatives (Giampiccoli & Saayman, 
2018).  It is imperative to stimulate and prioritize the 
existing patterns of participation and involvement 
of local communities in tourism through intrinsic 
motivation, supported by committed members of the 
community, to effectively bring them to the forefront 
of development.
Self-help groups (SHGs) are locally formed groups 
or grass-roots level organizations which are also 
recognized as a powerful tool for community 
development and poverty alleviation (Gaas, 2019). 
These are community-based organizations that have 
become increasingly popular in many parts of the 
world, especially in developing countries. They 
are typically composed of individuals who come 
together voluntarily to address a common problem, 
such as poverty or social exclusion, through mutual 
support and collective action (Chambers, 1993; 
Narayan, 2002). SHGs are effective in promoting 
economic development, enhancing social capital, 
and empowering marginalized groups (Kumar and 
Pal, 2005; Narayan, 2002). Numerous self-help 
groups are established explicitly to address gaps or 
catalyze change in service delivery systems, thereby 
enhancing their effectiveness (Chesler, 1991).
The participatory development approach inherent 
in CBT is designed to endow local community 
members with the required skills, knowledge, 
and confidence to gain control over their land and 

resources, a concept which bears resemblances to 
and intersects with the formation of SHG. As SHGs 
and CBT share a common emphasis on community 
participation and empowerment, the interrelationship 
between CBT and SHGs has not been extensively 
studied. If not managed effectively, the development 
of CBT may lead to the accumulation of wealth and 
increased resource consumption, but it does not 
necessarily guarantee the maximization of residents’ 
happiness or the preservation of the environment and 
local culture(Lee & Jan, 2019). This study analyzes 
the interrelationship between CBT and SHGs and 
investigates the prospective advantages stemming 
from such a correlation. Furthermore, the study 
identifies the convolutions arising in the relationship 
and provides recommendations to address those 
challenges and complications.

REVIEW OF LITERATURE
Community involvement in tourism is necessary to 
balance negative impacts and promote community 
well-being, and CBT is a tourism form aimed 
at developing disadvantaged communities 
(Giampiccoli & Saayman, 2018). It involves 
community management and ownership of tourism 
activities, prioritizing economic, environmental, 
and sociocultural sustainability, to offer visitors an 
opportunity to learn about local ways of life and 
increase their awareness of the community. As it is 
a holistic approach that entails the amalgamation 
of natural resource conservation, local income 
generation, and cultural preservation, particularly 
within the context of the developing world(Tamir, 
2015), involving diverse rural communities and 
engaging community leaders throughout the 
model development process is important (Marre, 
Alexander; Weber, 2007). The effectiveness of CBT 
programs relies on factors such as the preparedness 
of local communities, participant motivation, 
resource availability, stakeholder involvement, and 
the product being offered (Westoby et al., 2021). 
The difficulties in developing community-based 
tourism stem from the fact that people are unable to 
make decisions due to a lack of knowledge, skills, 
and poor communication (Tamir, 2015). Other 
significant difficulties faced by CBT initiatives 
include a lack of human resources and inadequate 
equipment for marketing campaigns, project 
operations, monitoring, and evaluation (Pham Hong 
et al., 2021). Community members lose interest in 
tourism initiatives due to the issue of inadequate 
planning and regulation of tourism development or 
overdevelopment (Giampiccoli & Saayman, 2018)  
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or the conflict among the community members 
(Curcija et al., 2019). Diverse communities based on 
territory or location frequently have fundamentally 
different values, thoughts, beliefs, understandings, 
and stands towards common occurrences, in 
addition to their various occupations and lifestyles, 
which disintegrate and cause conflict harming the 
development of CBT (Curcija et al., 2019; Stone & 
Stone, 2020). This gap in research about conflicting 
viewpoints within a community and the resulting 
lack of cohesion, which prevents the achievement of 
shared goals of CBT, requires immediate attention. 
CBT, which has been marketed as a social or 
community-planning approach to tourism, may not 
be successful if locals do not learn the necessary 
business management skills to realize collective 
goals and gain self-confidence (Knight & Cottrell, 
2016; Moswete, Thapa & Lacey, 2009).
For the long-term success of CBT projects, adequate 
training in communication, tour guiding, and 
service delivery should be provided to local CBT 
participants, along with local control and ownership 
over resources and processes (Tamir, 2015). CBT 
must prioritize local participation, promote social 
equity and redistributive justice, ensure community 
control and benefit, and prioritize conservation 
and sustainability of environment, culture, and 
livelihoods while considering the socio-economic 
and environmental impacts of both guests and 
hosts(Mtapuri & Giampiccoli, 2019). This can 
be complicated, so there is a need to look at all 
the alternative perspectives in which community-
based tourism can positively impact people and 
communities. The SHGs approach is a brand-new 
paradigm in socioeconomic development that works 
to improve socioeconomic status and the ability 
of society to make decisions, which empowers 
communities (Reddy, 2021). SHGs act as an 

additional development tool, extending the reach of 
formal financial institutions to communities while 
promoting social institutions, skill development 
training programs, disseminating development ideas 
and facilitating outdoor activity (Parida & Sinha, 
2010; Vinodan & Meera, 2022). To effectively 
implement these provisions at the local level, a 
practical framework must be established with a 
focus on community involvement, attachment, 
and participation (Gannon et al., 2021). Figure-1 
represents SHG and CBT interrelationships 
considered in this article.
Based on the discussions, it is found that a 
comprehensive study understanding the relationship 
and the complexities of relations between CBT and 
SHGs in tourism is to be done, and contextually 
appropriate policies and mechanism to strengthen 
these grassroots-level community empowerment 
tools is to be evolved. The current literature highlights 
a research gap in exploring the effectiveness of SHG 
and CBT programs when implemented together for 
the development of marginalized communities.

METHODOLOGY
In this study, an exploratory qualitative approach 
is employed to address the research questions. 
Qualitative methodologies afford the collection of 
input from different stakeholder perspectives in a 
more flexible and unrestrictive manner compared 
to quantitative survey techniques (Wünderlich, N. 
2009), a vital consideration in providing answers to 
the research questions. Semi-structured interviews 
were conducted with CBT and SHG members in a 
rural community in India, and contextual literature 
was reviewed to gain insights into the linkage’s 
effectiveness. Employing a semi-structured 
interview method provided a more flexible approach 

Figure 1. Graphic representation of interrelationship between SHG and CBT. Authors’ elaborations. (Dotted 
lines indicate lesser relevance)
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to gathering data, as compared to utilizing an in-
depth interview technique which was more restricted 
(Ritchie, Lewis, & Elam, 2003, p. 11). The interviews 
were subjected to digital recording and verbatim 
transcription, while the data was captured and 
analyzed using the NVivo© software. The contextual 
literature review provided additional insights into the 
benefits of the linkage between CBT and SHGs.

Data Collection
Purposive sampling was employed in this study, 
involving the selection of interviewees who satisfied 
the study’s predetermined criteria. The eligibility 
criteria for respondents in this study comprised: i) a 
minimum of two years of involvement in community-
based tourism initiatives, and ii) possession of 
knowledge pertaining to Self-Help Groups (SHGs) 
in their respective regions. In qualitative research, 
there exist no established standards or criteria 
governing the sample size required to attain data 
saturation (Hagaman & Wutich, 2017). This is due 
to the fact that reaching data saturation holds greater 
significance, provided that the sample size is deemed 
adequate and justifies it (Francis et al., 2010). In 
general, a minimum of ten interviews or adherence 
to the ‘10 + 3’ criterion, requiring the addition of 
three more interviews if saturation is not attained, 
is recommended (Francis et al., 2010). Typically, 
saturation is achieved within a range of eight to 
sixteen interviews. 
The researchers then conducted semi-structured 
interviews with key stakeholders involved in 
CBT and SHGs in selected communities. Each 
interview commenced with the interviewee 
providing an introduction of themselves and their 
role in the tourism sector. Upon conducting the 

eleventh interview, the researchers observed that 
no novel information surfaced during the course 
of the interview. Consequently, an additional three 
interviews were performed to validate the conjectures 
made, following which the researchers terminated 
the interview phase after the fourteenth interview.

ANALYSIS AND DISCUSSION
Preliminary findings suggest that the collaboration 
between CBT and SHGs can have significant 
positive impacts on both the tourism industry and the 
local communities. Figure 2 presents a ‘Word Tree’ 
formation out of responses collected, which gives 
a basic outline of the linkage benefits of SHGs and 
CBT. 
When discussing the various benefits of linkage 
and collaboration among stakeholders of SHGs and 
CBT programs in their region, participants could 
easily articulate the importance of social capital, 
financial stability, skill development and greater self-
confidence which are favoured by SHG and CBT 
interrelationships. However, some participants felt 
that a formal framework and policies could enhance 
such linkage and could motivate the members of 
both SHGs and CBT programs to identify and 
work for the common goal. The nature and level 
of the involvement of SHG members in the CBT 
program varied depending upon the nature of the 
tourism program and stage of the CBT process and 
development stage destination i.e. TALC. Figure 
3 presents a summary of the perceived benefits by 
respondents which are contextualised and discussed 
below:
Responsible Development: Through increased self-
confidence brought on by the membership in the SHG, 
community members can improve their capacity to 

Figure 2. Word Tree Analysis of Interview Responses
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demand their rights and ensure accountability from 
public entities.(Kumar et al., 2019). SHG ensure that 
CBT initiatives are planned and carried out in a way 
that prioritises the needs and aspirations of the local 
community rather than just the interests of outside 
investors or developers by participating actively in 
the planning and implementation of CBT initiatives. 
SHG members not only ensure that CBT programs are 
designed to meet the needs and interests of the local 
community, but also play a key role implementation 
of programs successfully promoting sustainable and 
responsible tourism practices.

“Our eco-tourism trails have not only created jobs 
for local guides but also raised awareness about 
environmental conservation. Tourists who visit our 
community-based initiative are educated about the 
importance of protecting our natural resources, 
and many of them have become advocates for 
sustainable tourism practices in their own 
communities.” (R2)

While CBT creates awareness among local people 
about tourism development and its benefits, SHGs 
mobilize them to express their ideas and practically 
contribute to the success of CBT initiatives. 

“Since tourism brings development, I believe it’s 
important to involve local people in decision-
making and development processes for sustainable 
development and benefit the local economy. SHGs 
help empower community members and contribute 

to our community-based tourism initiatives’ overall 
success and sustainability.” (R4)

Resource Awareness: SHG members are basically 
from the local community and have a thorough 
understanding of the regional resources, traditions, 
customs, and ecological systems. They leverage this 
knowledge to educate tourists and visitors about 
the importance of responsible resource use and 
conservation by taking part in CBT programmes.

“CBT initiatives have allowed us to utilize local 
resources sustainably and responsibly. For 
example, we have been able to promote local 
handicrafts, traditional skills, and cultural 
practices, which have generated income and 
employment opportunities for our community 
members. By using local resources and skills, 
we have been able to create unique tourism 
products that showcase the authentic culture and 
heritage of our community. This has helped in the 
appropriation of our local resources and has also 
contributed to the conservation and preservation 
of our traditional knowledge and practices.” (R1)

Decision-making: The act of registering as a 
collective entity can significantly amplify the 
decision-making abilities of community members 
(Knight & Cottrell, 2016). SHGs provide a forum 
for locals to meet and talk about their needs and 
priorities for the growth of tourism and act as a single 
entity for common goals. 

Figure 3 Word Frequency Analysis of responses mentioned by SHG and CBT program members.
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“The SHGs have provided a platform for women to 
actively participate in decision-making, planning, 
and implementation of tourism activities, and this 
has resulted in increased gender equality and 
empowerment in our community.” (R2)

Sustainable Marketing: The SHG and CBT linkage 
promotes sustainable marketing by establishing a 
network of micro-enterprises and local producers, 
promoting their goods and services to tourists, and 
giving them access to larger markets and marketing 
channels through joint branding and promotional 
efforts. While SHGs are known for 

“The SHGs have also facilitated networking, 
marketing, and access to resources, which have 
contributed to the growth and success of our 
community-based tourism initiatives.” (R3)

SHGs add value to community products and services 
and extend their market reach by satisfying more 
tourists. This is further supported by (R1)

“SHGs bring valuable skills, resources, and 
expertise to the table. For instance, they may have 
expertise in handicraft production, cooking, or 
other cultural activities that can add value to our 
tourism offerings.”

Skill Development: SHGs enable the local 
community to enhance their involvement in 
tourism activities and effectively manage tourist 
attractions(Vinodan & Meera, 2022) as membership 
in a group gives visibility and provides community 
members with a legitimate forum (McCall & Mearns, 
2021; Vujko et al., 2019). Skill development and the 
ability to establish market linkages and effectively 
communicate about goods and services produced 
are crucial aspects of micro-enterprise development 
under the SHG concept (Singh et al., 2011). They 
learn to communicate and express their thoughts.

“The SHGs have acted as a strong support system 
by creating awareness and providing support for 
enhancing skills and generating funds to improve 
tourism activities.” (R4)

Local Training: Instead of being solely a 
microfinance programme, the self-help programme 
includes business training, nutrition and maternal 
health education, and citizenship components, 
and promotes political participation and problem-
solving (Anand et al., 2020; Shailaja et al., 2016). 
SHGs participate in a variety of training programmes 
under various Schemes, with members exchanging 
knowledge and sponsoring the training of other 
members. This facilitates capacity building among 
members and influences entrepreneurship and self-
employment opportunities.

“Providing training and support to community 
members in areas such as hospitality, marketing, 
and entrepreneurship empowers them to actively 
participate in the tourism initiative and enhances 
their livelihood opportunities” (R3)

SHG’s common goal of developing entrepreneurial 
skills and capacity building among marginalized 
members of society supports CBT programs and 
initiatives. 

“The SHGs have been instrumental in building the 
capacity and skills of our community members, 
especially women. Many women from our 
community who are part of the SHGs have gained 
confidence, developed leadership skills, and gained 
financial independence through their involvement 
in community-based tourism initiatives.” (R2)

Income Opportunities: CBT empowers SHGs 
and assists them in achieving greater economic 
independence by involving them in tourism-related 
activities. This is further explained by respondents 
associated with our community-based tourism 
initiative for over a decade…

“Through training in traditional crafts, we have 
enabled women to become financially independent 
and contribute to their family income. Despite 
training women in traditional crafts, we struggled 
to find markets for their products.”(R3)

Local communities get financial support from being 
part of SHGs and developing products such as 
Handicraft, Toys, and pickles or providing services 
like beach hostesses, and homestays (Ravindran 
A M, Vinodan A, 2009; Vinodan & Meera, 2022) 
which are promoted and monetized in and around 
tourism attractions. The linkage between CBT and 
SHGs provided CBT members with access to credit, 
training, and other resources through SHGs, which 
helped them to develop and expand their tourism 
enterprises. This, in turn, led to increased income 
for both CBT and SHG members. Additionally, SHG 
creates sustainable employment opportunities for 
their members in various tourism-related activities 
directly and indirectly, such as SMEs, and household 
businesses like tea stalls, souvenirs shops, and 
homestays (Rajamani & Praveen, 2013) contrary to 
seasonal income options under CBT programs.

“The SHGs have also provided financial support 
and access to credit for community members 
to invest in tourism-related activities such as 
homestays, handicrafts, and tour guiding.” (R1)

Social benefits: SHG members are more likely to 
use government programmes, which demonstrates 
their improved ability to put knowledge into practice 
which is a result of personal empowerment or the 
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collective power of the SHG strategy (Kumar et al., 
2019).  CBT and SHG collaboration results in social 
benefits, such as improving community cohesion, 
promoting cultural preservation solving community 
conflict and improving social capital. Involving 
SHGs in CBT programs also contribute to the social 
empowerment of marginalized groups. SHGs act as 
shock absorbers for members experiencing social 
hardships (Aikaruwa et al., 2014) enhancing a sense 
of belongingness among members which results in 
communities taking innovative tourism development 
initiatives. On the other side, CBT programs have 
improved the livelihoods of the tribal community by 
building social capital and reducing illegal activities 
like forest fire, cannabis (Ganja) cultivation, and 
poaching (Arman M, Ali M & Qadir A, 2022). This 
is further explained by SHG member from Kerala…

“Since some SHG members now work for CBT 
Programs it has brought positive social and 
cultural impacts, such as improved community 
cohesion and pride in our local traditions, 
utilization of our free time and stopping us from 
getting attracted towards bad habits.” (R5)

Social Capital: The linkage between CBT and SHGs 
facilitated the formation of new social networks 
and strengthened existing ones, which in turn led 
to greater trust, cooperation, and collective action 
among community members. Self-help groups foster 
a sense of belongingness among their members and 
facilitate mutual support for individual development 
across various domains of life (Chitale, 2017) The 
membership is positively correlated with a number 
of political participation indicators, with SHG 
members attending gram sabhas more frequently and 
believing more strongly that the gramme panchayat 
will act positively in response to their suggestions 
(Kumar et al., 2019). The social capital inherent in 
SHGs potentially serves as a valuable resource for 
addressing a wide range of social issues such as those 
pertaining to race, gender-based discrimination, 
the dowry system, casteism, and employment, 
among others, through the mutual agreement of 
SHG members (Reddy, 2021). Moreover, SHGs 
have an advantage in enacting direct interventions, 
facilitating information dissemination, and 
encouraging quicker behavioural changes within 
society due to the social capital created through 
regular group interaction (Nichols, 2021). These 
factors contribute to the creation of social networks 
that can facilitate the mobilization of resources, the 
exchange of information and knowledge, and the 
provision of social support that supports the success 
of CBT initiatives.

Improved quality of life: The linkage between CBT 
and SHGs led to improvements in the quality of life of 
community members, as it provided them with access 
to new economic opportunities, social networks, and 
resources. Salazar, N. (2012) highlights that while 
promoting accurate representations of destinations 
can foster growth, inaccurate or incomplete 
portrayals can have substantial and direct impacts 
on individuals who are portrayed, misrepresented, or 
excluded from such depictions, potentially hindering 
the growth of destination communities. SHGs 

“One of our major successes is earning money in 
our free time. We have trained local families to be 
cheerful and share the local legends with tourists, 
which has provided them with an additional source 
of income. It has also helped community members 
take an interest in their local folklore.” (R4)

The envisaged tourism expansion will seek more 
such grassroots-level approaches for sustainable 
tourism growth. SHGs contribute to CBT by 
providing local products and services, such as 
handicrafts and traditional food, and assisting in 
the management and promotion of CBT activities 
along with financial support to the needy. In turn, the 
CBT approach provides economic opportunities and 
market access for SHGs, as well as promotes their 
culture and traditions by linking them to the tourism 
market. 
Stakeholder perspectives regarding the 
interrelationship of CBT and SHG concept for the 
community development from tourism was a central 
focus of this study. It was observed that CBT and 
SHG collaboration mainly contributes to skill 
enhancement, improved market reach and sustainable 
development. Furthermore, SHG’s linkage with CBT 
programs leads to social empowerment, community 
development, and poverty alleviation. SHGs can 
provide a platform for local community members, 
particularly women, to come together, build social 
capital, and share knowledge and skills. However, 
smooth linking and collaboration of SHGs and 
CBT initiatives can be complicated due to the 
convolutions of bureaucracy and the complexity of 
the tourism industry. The respondents cited certain 
challenges and issues that arise when the concepts 
of SHGs and CBT converge, which are outlined and 
examined below:
i. Seasonality: The seasonality issue of tourism 

and fluctuating demands of tourism products 
and services, make communities sceptical in 
choosing tourism as their primary source of 
income. Due to this, their efforts and motivation 
towards tourism development and participation 
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in tourism initiatives weaken or are sidelined. 
SHGs, in the beginning, tend to explore 
potential markets nearby instead of depending 
on the local market, as the tourism sector has a 
high degree of demand uncertainty.

 “Since there are issues related to seasonality, 
fluctuating demand, and competition with 
larger commercial operators in the tourism 
market, community interest in CBT diminishes 
after certain days of involvement and SHGs 
on the other hand rely on non-tourism based 
nearby market for selling their products or for 
opening their enterprise.” (R6)

ii. Inadequate knowledge: SHGs and CBT 
programs are inclusive socio-economic 
developmental approaches for disadvantaged 
(poorest and socio-economically marginalised) 
members of society. Even if they develop 
basic skills, Village-based enterprises face 
major challenges in marketing themselves 
internationally (Giampiccoli & Saayman, 2018; 
Pham Hong et al., 2021). 

 “One challenge we have faced is the lack of 
access to market linkages and distribution 
channels. As a community-based initiative, 
we may face limitations in marketing and 
promoting our tourism products and services 
to wider audiences. We also need to improve 
our capacity to manage and operate tourism 
activities, including customer service, booking 
systems, and product diversification” (R3)

iii. Lack of Awareness: Many local people are 
still deprived of awareness about the economic 
opportunities that CBT can offer and how 
SHGs can work to develop and market tourism 
products. Furthermore, it is worth noting that 
there are still lingering taboos prevalent in rural 
areas, particularly among tribal communities, 
which hold significant potential for tourism 
development and offer unique and creative 
products and services to tourists.

 “Uneducated and unaware community members 
were hesitant to join SHGs due to fear of losing 
their traditional way of life or being involved 
in “outside” activities”…“Certain traditional 
norms or practices within the community may 
limit the participation of certain groups, such 
as women or marginalized members” (R4)

iv. Community readiness: The interest of community 
members and SHGs in tourism development 
and related activities tends to vary according 
to the stage of destination development, as 
determined by the tourism area life cycle. The 

community members’ motivation and interest 
towards tourism programmes are limited in the 
early stages of tourism development, but as the 
area is developed in terms of infrastructure, 
superstructure, and amenities, the community 
members’ readiness and interest in tourism 
activities rise. A similar phenomenon is studied 
by Giampiccoli and Saayman, (2018) stating 
due to a lack of infrastructure, resources, and 
community readiness during the early stages of 
tourism development, local residents only took 
a passive role in the industry. This is similar in 
the case of SHGs as they do not align with or 
rely on the tourism market. Local people may 
become hesitant to embrace tourism in their area 
due to concerns about overcrowding, crime, and 
the potential impact on their social well-being. 
Local people’s reluctance towards tourism due 
to concerns about overcrowding, crime, and the 
potential impact on their social well-being can 
lead to CBT programs losing their attraction 
after the tourism destination reaches saturation 
(Lee & Jan, 2019). 

 “Community members frequently have a greater 
sense of excitement and optimism during the 
early stages of development regarding the 
potential advantages of tourism and fresh 
possibilities that tourism offers, such as 
employment and accelerated economic growth. 
However, as tourism development progresses 
and the negative impacts of tourism become 
more evident, community members become 
more cautious and even sceptical about the 
benefits of tourism.” (R6)

RECOMMENDATION
It is recommended that inclusive community 
meetings, joint planning sessions, and regular 
updates on tourism initiatives should be promoted 
by the government, policymakers, and other tourism 
stakeholders. Clear channels of communication can 
foster mutual understanding, build trust, and ensure 
that all stakeholders are on the same page in terms 
of goals, expectations, and responsibilities. Limited 
skills and knowledge among community members 
for tourism-related activities is a major issue, and 
SHGs struggled to provide sufficient training and 
support due to limited funding and resources. 
There is a need for the local government to institute 
vocational training courses aimed at augmenting the 
skills of the indigenous population, improving their 
product quality, and enhancing their competitiveness 
to optimize the potential of local tourism and attract 
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a greater number of visitors (Pham Hong et al., 
2021). Various stakeholders of tourism including 
NGOs and government officials provide access to 
training programs, financial support, and marketing 
assistance to strengthen community-based tourism 
initiatives and improve their competitiveness. 
Additionally, addressing issues related to social 
inclusivity, gender equality, and community 
engagement in decision-making processes are areas 
that require improvement.

CONCLUSION
The study emphasizes the need for significant 
practical, policy, and academic implications. It 
provides insights into the potential benefits of 
CBT and the role of self-help groups in tourism 
development, as well as informing government 
policies and programs to support sustainable and 
inclusive tourism development. However, it is 
important to ensure that the linkage is implemented 
in a way that is participatory, inclusive, and 
sustainable and that it takes into account the diverse 
needs and aspirations of the community. Overall, this 
study highlights the importance of the relationship 
between CBT and SHGs in promoting sustainable 
tourism, community development, and poverty 
alleviation. It is recommended that policymakers, 
NGOs, and other relevant stakeholders consider this 
interrelationship when designing and implementing 
tourism and community development projects. The 
study revealed that the linkage between CBT and 
SHGs has had a positive impact on the community. 
CBT has provided economic opportunities 
for community members by showcasing the 
community’s culture and natural resources to 
tourists. SHGs have supported this by providing 
loans for CBT ventures and building members’ 
entrepreneurial skills. The linkage has also helped to 
build trust and social capital within the community, 
as SHG members have become active participants 
in CBT activities. By creating synergies between 
these two approaches, communities can harness their 
strengths and overcome their weaknesses, leading to 
a more sustainable and equitable future. However, it 
is important to ensure that the linkage is implemented 
in a way that is responsive to community needs, 
builds trust, and fosters cooperation between CBT 
and SHG members. 
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INTRODUCTION
Beaches are the natural resources which have great significance for tourism as well as economic development. 
As natural resources, they provide beauty to the coastal area and provide habitats for many marine species and 
also birds. As economic resources, they provide ample opportunity to tourism services to people that have a 
great economic value. Beaches are the attraction of many travel destinations in India coasts. Beach Tourism 
commenced mainly after the 18th century worldwide, when people started traveling to beach destinations for 
leisure and sunbathing. The tourists get attracted to the cold breeze, sunbaths, saltwater, water sports, and other 
activities. India has beautiful beaches in abundance from Mumbai to Goa and Andaman & Nicobar Islands. 
Beaches of India are famous for their extravagant culture and massive visits of domestic as well as international 
tourist. However, litters at beaches are the most common problem which is normally generated from human 
activity. 
India has a long coastline of 7,517 km, which contributes to its ecological richness and biodiversity (NCCR, 
2018).  The stupendous growth of beach tourism in India for the last four decades is one of the major causes for 
the infrastructural development in these coastal areas which leads to coastal environmental issues (Hall, 2001). 
The question of sustainability is particularly important in the context of coastal tourism, which is an activity 
at the interface of humankind, land and water (Ramachandran, Enserink, & Balchand, 2005). Therefore, 
Beach Tourism is facing the challenge of balancing economic advantages through tourism while maintaining 
environmental sustainability. The beach tourism plays an important role for planning and management of 
coastal area when it comes to the implementation of sustainable development strategies (Ghosh & Datta, 2012).
Around 250 million people live within 50 km of the coast of the vast coastline of India. The coastal area 
accounts for 130 cities and a very significant share of India’s economic infrastructure (Gujarat Ecology 
Commission, 2012). Many economic activities such as Maritime facilities, petroleum industries, and import-
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based industries are located in the coastal area. 
Besides, a large number of villages are situated in 
the coastline which depends on mainly fishing for 
livelihood.  The coastal area in India is the home for 
wide range of mangroves, coral reefs, sea grasses, 
salt marshes, sand dunes, estuaries, lagoons, and 
unique marine and terrestrial flora and fauna (Ingole, 
2005). 
India is home to many beautiful beaches since it has 
the extensive coastline. Whether it is the pristine 
beaches in Andaman or a party beach of Goa, beaches 
in India attract millions of tourists every year. Kerala, 
Goa, Andhra Pradesh, Andaman & Nicobar, Gujarat, 
Karnataka, Lakshadweep, Maharashtra, Orissa and 
Tamil Nadu offer spectacular beaches (Shankar & 
Andrews, 2006). Gujarat in particular has great 
potential for developing beach tourism which has 
about 1600 km of the longest coastline with several 
beautiful beaches. Besides tourism activities, these 
beaches are also important for the inhabitants of the 
coastal area which depend on fisheries and ports 
for their livelihood (Gujarat Ecology Commission, 
2012). 
Some of the cleanest beaches are found in Kerala 
followed by Maharashtra, Tamil Nadu, Andhra 
Pradesh, Odisha and West Bengal. The maximum 
littered beaches are found in Karnataka, Goa, 
Gujarat, and Andaman Island (Kaladharan P. , et al., 
2017).
According to United Nation Environment Programme 
the definition of marine litter is as follows:
“The litters on the beaches are the manufactured or 
processed solid material discarded, disposed of or 
abandoned on the beaches and coastal environment. 
These litters consist of items which have been made 
or used by people and discarded intentionally or 
unintentionally”. (UNEP)
The marine litter get lost into the sea and on beaches, 
including such materials transported into the 
marine environment from land by rivers, drainage, 
winds etc. Beach garbage generally consists of the 
plastics, wood, metals, glass, rubber, fabric, paper, 
etc. (Interwies, et al., 2013).  Coastal litter is a 
multifaceted problem with significant implications 
for the marine and coastal environment and human 
activities all over the world. It creates the both 
cultural and multi-sectorial issues, mainly due to 
poor solid waste management practices, widespread 
use of marine resources, poor infrastructure, and 
activities by tourists and lack of awareness among 
the people about the implications of their action. 
In present scenario, the foremost  danger assumed 
for the  marine biodiversity are the effects of climate 

change, acidification of ocean , invasive species, 
extractive fishing, pollution and marine debris, 
habitat degradation, fragmentation , tourism, and 
the impact of a wide range of human activities on 
the beaches and  the coastal zone (El-Naggar, et 
al., 2021). The presence of marine debris shows 
its importance as a factor considered to contribute 
towards biodiversity loss. The debris of man-made 
items is now considered not suitable for marine 
habitats globally (Jelil & Jain, 2014). This debris is 
dangerous to marine organisms and to human health. 
In addition to having consequences for biodiversity 
and potential indirect effects on ecosystem goods and 
services, marine debris has direct negative economic 
impacts on coastal countries (Kershaw, Katsuhiko, 
Leemseth, & Woodring, 2011). 
The slow decomposition rate of marine debris 
within the marine environment has overall resulted 
in accumulation of litter. Oceanic currents bring the 
floating litters to the beaches and accumulate around 
the sheltered coastlines. The majority of the debris 
consists of synthetic materials such as plastic. Some 
of the main sources of marine debris are sewage 
and excess material s, materials from beach tourism 
activities and materials lost or disposed of at sea 
from fishing activities or shipping. Extreme weather 
events such as hurricanes, extreme floods and rain 
are important pointed sources of marine debris 
(Webb, Arnott, Crawford, & Ivanova, 2013). 
 Land-based sources are considered as the major cause 
(up to 80% of total marine debris) of marine plastic 
pollution. Marine plastic pollution has thus become a 
concern of global focus and many national and local 
governments are looking for solutions to manage 
it. Fast growing economies, including countries in 
Southeast and South Asia are contributors to marine 
plastic pollution due to the lack of plastic waste 
management policies and systems. Plastic waste 
collection and recycling systems are also not well 
established. (Jagath, Gamaralalage, & Onogawa, 
2019).
India is hemmed in by the Indian Ocean, Arabian 
Sea and the Bay of Bengal, which forms a wonderful 
marine ecosystem (South Asia Cooperative 
Environment Programme, 2007). The marine 
environment, which includes adjacent coastal areas, 
supports productive and protective habitats such as 
mangroves, coral reefs and sand dunes (Jelil & Jain, 
2014). The Beaches and coastline of India is facing 
many threats due to increasing needs of people, and 
the multiple uses that coastal and marine environment. 
These threats may lead to serious problems if the 
threats are not managed in time. Plastic pollution 
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is recognized as a severe anthropogenic issue in the 
coastal and marine ecosystems across the world. 
Unregulated and continuous gathering of growing 
plastic contaminants into any respective aquatic 
ecosystem by the anthropogenic sources causes 
direct or indirect disruption to marine ecosystem 
structure. (Thushari & Senevirathna, 2020). 
Major industrial cities and towns of the country such 
as Mumbai, Surat, Kochi, Chennai, Visakhapatnam 
and Kolkata are located near the coastline. 
Increasing population on the coastal cities and rapid 
industrialization, have resulted in the production 
of huge of waste materials. These wastes reach the 
marine environment directly or indirectly through 
rivers, canals etc. and creating threat to marine 
ecosystems and coastal resources. Estimates indicate 
that Mumbai city discharges around 2200 (million 
litres per day) MLD of waste into the coastal waters. 
Similar is the case with some of the major cities 
such as Chennai, Kolkata and Visakhapatnam and 
the industrial areas of Gujarat, Pondicherry and 
Orissa, where the coastal and estuaries waters remain 
in degraded condition (South Asia Cooperative 
Environment Programme, 2007).  

The Indian coastline has 13 major ports and 181 
minor to intermediate ports, of which 139 are 
operational (Jelil & Jain, 2014). These areas produce 
marine garbage because of large amount of solid 
wastes moved through these ports. The major ports of 
India major are located in Kolkata, Visakhapatnam, 
Kochi, Goa and Mumbai.  Gujarat has the s largest 
ship-breaking yard of the world which is a potential 
source of marine debris and other pollutants. Ship 
breaking operations are carried out just within the 
10 km on the beaches of Alang in Gujarat (Saxena, 
Sharma, & Rathi, 2018). These activities produce 
peeled-off paint   chips, iron scrap and other non-
degradable solid waste, which enter the marine 
environment as marine debris. 
Tourism activities are also responsible for debris 
created on the beaches which goes into the marine 
environment. The trash in and on the water, on the 
seabed has been growing concern as the widespread 
use of plastics and other non-biodegradable litters 
has led to an increase in litters in the coastal and 
beaches of India. The devastating tsunami of 
December 26, 2004 over the Indian coastline from 
Andaman & Nicobar Islands to Tamil Nadu and 

Figure 1. Marine litter status along Indian beaches during October 2013-January 2014
Source: Central Marine Fisheries Research Institute



86 Journal of Tourism, Volume XXIV, No. 1, June 2023

Andhra coast in the east and Kerala coast in the 
west has left behind large quantity of solid wastes 
along the coast and beaches. A present-day major 
environmental challenge is that marine litter get 
deposited in increasing amounts on the beaches 
and oceans globally (Williams & Rangel-Buitrago, 
2019).
Each year, people generate nearly 300 million tons 
of plastic and the nearly the same amount of plastic 
waste globally out of which 13 million tons reaches 
into the oceans. This shows that the plastic waste of 
around one truck goes into the ocean every minute 
(Chatterjee, 2017).
According to a study the types of garbage found at 
the beaches on Mumbai are given in table 1.
Many beaches of Nicobar Islands, Karnataka coast, 
Mannar, Kerala, Karnataka and Tamil Nadu, Mumbai 
and the Mangalore coast are known to be affected by 
marine litter (Kaladharan P. , et al., 2017). Central 
Marine Fisheries Research Institute, Cochin, India 
has published a study regarding types of beach debris 
found in India. The study observed that Plastic makes 
up the largest element of beach litter. According 
the study carried out by P Kaladaharan, Goa has 
the highest amount of marine litter and followed 
by Karnataka, while Odisha has the least amount 
of beach litter. The litter at Goa beaches includes 
nylon nets and fishing lines, single-use carry bags, 
empty plastic bottles, edible oils, detergents, PET 
bottles, ice cream containers, glass bottles, etc. 
Synthetic footwear and slippers and materials such 
as Styrofoam, insulators and thermocol floats are 
found to be highest on the Karnataka beaches. A 
large quantity of electronic wastes are found on the 
Andaman and Andhra Pradesh beaches like circuit 
chips, diodes, computer and mobile parts, CDs, 
battery operated toys, button cells etc. Materials 
such as plastic covers, carry bags, sachets, PET 
bottles, containers of milk, etc are found mostly on 
the beaches in Maharashtra followed by Andamans 
(Kaladharan P. , et al., 2017). The litter on the 
beaches are generated due to visit of tourists, and 
dumping of garbage from the ships near the ports and 
poor awareness among the local community.
Human behaviours and actions are the major 
sources of beach litters whether it is deliberate or 
unintentional. A large amount of marine litters are 
generated through movement of commercial ships, 
ferries and cruise liners, fishing boats, military ships, 
etc.   Marine litter dispersion and deposition are 
mainly due to ocean currents, tidal cycles, regional-
scale topography and winds. Land based sources 
of marine litter is generated through coastal areas 

including beaches, harbours, docks and riverbanks. 
At the same time, coastal tourism activities and 
visitors at beaches are the main sources of land-
based marine litter. Natural disasters which happen in 
coastal area such as hurricanes, tsunamis, tornadoes 
and floods can all create large amounts of debris that 
are washed from coastal areas and end in the marine 
environment (Jelil & Jain, 2014). 
Decades of persistent use of plastics across our 
countries has resulted in a seemingly irresistible flow 
of plastics into the environment including out into the 
deep oceans. Largely a result of untenable production 
and consumption patterns and insufficient waste 
management system, the challenge of plastics is now 
being compounded by the COVID-19 pandemic. 
Large quantities of plastic waste from personal 
protective equipment and additional packaging 
are being discarded directly into the environment 
(UNEP, 2021)
An initiative called “Swachch Sagar, Surakshit 
Sagar” was launched in India which had a 75-day 
long cleanliness movement with the aim to clean 
up 75 beaches throughout the   Indian coastline 
(Times of India, 2022). The campaign involved the 
75 volunteers, who have been allocated to clean the 
beaches at every km of around 7500 km long Indian 
coastline. At the UN ocean conference in Lisbon, 
Portugal, during 27th Jun 2022 to 1st July 2022, 
India had committed to protect 30% of its oceans, 
waters, and lands by 2030 in a phased manner. As 
the outcome of the resolution during the conference, 

Table 1. Types of garbage found at the beaches on 
Mumbai
 Type of garbage Percent
1. Plastic bags 22%
2. Food wrappers 16%
3. Plastic fragments 9%
4. Cigarettes 6%
5. Glass fragments 4%
6. Bottle or container caps 4%
7. Cups, including polystyrene,  4%
 foam cups 
8. fabric pieces 4%
9. Plastic rope/small net pieces 4%
10. Footwear, Cardboard 4%
11. Metal, aluminium, cigarette  23%
 lighters, utensils, soaps, tin cans,  
 containers, construction material, 
 oil etc
 Total 100%
Source:  www.stuff.co.nz
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India announced that it will conduct the cleanliness 
awareness movement along huge coastline of the 
country as part of the mission.
This massive initiative is also the part of India’s battle 
against usage of single use plastic as Prime Minister 
Narendra Modi calls to completely restrict the use of 
plastics in a phased mission. With this objective, on 
1st July 2022, India banned the use, manufacture, or 
distribution of plastics across the country. (Times of 
India, 2022).
A research conducted by the Central Marine Fisheries 
Research Institute (CMFRI) on the occurrence of 
beach litter along the Indian coastline observed that 
173 out of 254 beaches in India are clean or even 
very clean. Expectedly, the Coastline of Goa was 
observed having the highest quantity of beach debris. 
The study also estimated that about 80% of the debris 
found on beaches has been generated due to human 
activities along the beaches. (WWF India, 2022).
In 2015, Afroz Shah, a young lawyer and 
environmentalist moved to an apartment near 
Versova beach, Mumbai.  He was astonished to see 
the amount of garbage and pollution on the beach 
nearby. Nobody could walk along the beach, let 
alone swim in the water, without being assaulted 
by the smell.  The plastic was 5.5 feet high. A man 
could drown in the plastic. He went on the beaches 
and accomplished the cleaning of the coastline 
with the support of the people and volunteers. 
(McCarthy, 2017). The resident volunteers of the 
society completed the movement of cleaning the 
beach in 85 week under the lead action of Afroz 
Shah. Government and United Nations officials 
congratulated the 33-year-old lawyer who initiated 
the clean-up in October 2015. The United Nations 
Environment Programme (UNEP) had awarded Shah 
the UN’s top environmental accolade — Champions 
of the Earth award — at Cancun, Mexico, making 
him the first Indian to achieve such a feat (Stuff, 
2017). Similarly, Goa is facing the major issues due 
to tourism development on beaches along with the 
issues of involvement of local residents in tourism 
development in sustainable manner (Bansode & 
Sawant, 2022).

REVIEW OF LITERATURE
Sugata Dutta (2022) explained that with the 
economic development, the use of plastics for 
human activates has increased many folds including 
tourism activities.  Around 3.3 million metric tonnes 
of plastic was generated in India in the financial 
year 2019. As much as 79 % of the plastic generated 
globally goes into the land, water, and environment as 

waste (Bharti & Sharma, 2020).   The author further 
states that 60 % of the waste is recycled in India. 
The remaining 40 % are either lying in environment 
or buried in landfills. But this is not sufficient effort 
to overcome. The plastic goes into the ocean and 
beaches which is harmful for marine living creatures.  
The use of plastic is likely to increase further due to 
developing economic growth of the country if it is 
not controlled. (Datta, et al., 2022).
Ravish AgarwaI (2015) mentioned that the new 
“Municipal Solid Waste Management Rules 2000”, 
which was effective from January 2004, could 
not manage the waste in a cyclic process. Waste 
management is still the process of collection and 
disposal which is making health and environmental 
problems. The cities in India are likely to encounter 
an enormous waste disposal problem as compared 
to rural parts in future. Waste can turn into wealth 
and also creating livelihoods for the urban poor. 
Increasing migration to cities and urban population 
will create waste management a challenging task to 
in the forthcoming years, if a new approach is not 
created (Agarwal, Chaudhary, & Singh, 2015).
P Kaladharan, et. al (2017) discussed about the 
challenge of solid waste management at the beaches 
in the developing countries. He mentioned that 
increasing urbanization at the coastlines as well as 
development of beach tourism has led to unparalleled 
production of debris which enters into the coastal 
and marine ecosystem.  Higher use of beaches 
for tourism activities has increased the littering 
at the beaches. Due to irresponsible behaviour of 
tourists, around 8.8 million tonnes of plastic waste is 
discarded into oceans every year due to which a large 
number of marine organisms are facing the situation 
of extinction. (Kaladharan, et al., 2017)
Gerald M. Gichuki  et. Al (2020) discussed MICE as 
a strategy of tourism product diversification among 
beach hotels. Tourism products at the beaches of 
Kenya are predominantly leisure and vacation, and 
the place of MICE as a business segment amongst 
beach hotels. MICE tourism can supplement the 
leisure oriented beach tourism market and also 
address the seasonality of leisure tourism business 
(Gichuki, Yobesia, & Kihima, 2020). 
Ganguly & Bagri (2014) discussed that the tourism 
development in coastal area of West Bengal has a 
positive influence on local community. Significant 
differences have been observed in terms of 
demographics of the communities. Impact analysis 
endorses that economic issues should be given top 
importance followed by environmental and socio-
cultural issues in tourism development model. 



88 Journal of Tourism, Volume XXIV, No. 1, June 2023

Participation of local residents is necessary to ensure 
sustainable tourism development. To ensure active 
involvement of local community it is necessary 
to eliminate all major negative impacts caused 
due to tourism development like environmental 
degradation, economic uncertainty and low wages 
due to seasonality and lack of hospitality skills and 
socio-cultural problems arises due to insufficient 
infrastructural development and proper planning 
(Ganguly & Bagri, 2014).
Johanna Doerpinghaus (2021) discussed the situation 
in India which is reflected as a centre for marine litter 
since India generates large amount of marine plastic 
debris among the other countries of the world. This is 
because of the rapid increase in coastal population and 
coastal urbanization while systems for plastic waste 
management are being established more slowly. 
The recent COVID-19 pandemic has moreover 
contributed to an increase in the uses of plastics. Out 
of 10 rivers that carry over 90% of the total plastic 
debris into the sea globally, three (Indus, Ganga and 
Brahmaputra) are flowing through India. Worldwide, 
the Indus carries the second largest amount to the sea 
while Ganga and Brahmaputra share the sixth place. 
With most of the plastic in oceans originating from 
land-based sources, the root of the problem lies in 
current production and consumption patterns of non-
recoverable and single-use plastics. In general, high 
per capita and total plastic use in regions is not a 
main indicator for the creation of marine litter, given 
that plastics can be safely managed after its end-of-
life. However, in areas that lack waste collection and 
management systems, higher total waste produced 
can be linked to higher risks of plastics entering 
the sea (Doerpinghaus, Hack, Munnolimath, 
Balakrishnan, & Batra, 2021).
Rajkumar Joshi (2016) discussed the situation of 
solid waste management in India. He explained that 
the common people of India, like other developing 
countries, have the mind-set that the waste 
management is the job of municipal bodies. The 
concept of at-source segregation and management of 
solid waste is not followed by and large. Therefore it 
is very difficult to manage the increasing solid waste 
without active participation of the local population. 
In order to achieve the cost-effective and sustainable 
waste management, it is very important to take help 
of unorganized sector (rag-pickers). There is urgent 
need to promote such disposal systems which have 
option for resource recovery and energy generation. 
Consciousness towards safe disposal of waste, 
public–private partnership, and selection of suitable 
machinery according to waste characteristics can 

help in better management of litters (Joshi & Ahmed, 
2016).
Roy Scaria (2013) discussed the efficient disposal 
techniques and recycling of plastic materials. It 
is the responsibility of the local municipal bodies 
to manage the collection of plastic waste from the 
sources such as household and shops. What is 
required is to create an appropriate incentive system 
for enabling the complete collection of unwanted 
litter in the public places. The state government can 
introduce a green deposit-refund system for effective 
collection of bottles and other plastic materials from 
public places including tourist centres (Scaria, 2013).
According to World Wide Fund for Nature-India 
(WWF India) a pristine or a clean beach is the 
most in demand by the tourists. Clean beaches are 
becoming very rare now due to influx of tourists. 
Now in order to visit and enjoy litter free beaches the 
tourist have to incur a lot of money and time to travel 
to a pristine beach destination where they can walk 
barefoot over the sand without any plastic litter. On 
the occasion of “Ocean Care Day” which falls on 1st 
December, people should think about how they can 
protect the beaches and the oceans  and what they 
can do maintain the pristine beaches (WWF India, 
2022).
Proshanta Ghosh and Debajit Datta (2012) discussed 
the Coastal tourism and beach sustainability at 
Kovalam in Kerala which is a famous beach 
destination of India. Tourism is now an integral 
part of global financial market and its values 
now encroach upon all human interactions. They 
observed that most of the beaches of Kovalam are 
high in aesthetic quality. Guest House beach was 
accorded the best among them because of its privacy 
and highly maintained international facilities. 
Cleanliness is another major factor for the popularity 
of the beaches worldwide. In Kovalam, most of the 
beaches are rated as average in overall cleanliness. 
Lot of tourists have complained about the lack of 
proper management of natural aesthetic beauty of 
the beaches and the increasing menace of beach-
vending. The Light House beach was rated as the 
worst among all beaches in Kovalam. The existence 
of ritual offering places and associated religious 
activities on the beach are polluting the water as 
well as deteriorating the ambiance. (Ghosh & Datta, 
2012).
Ritesh Chandravanshi et. al (2020) reviewed the 
situation of coastal tourism in India. He discussed 
that some tourist resorts dump their sewage and other 
wastes directly into water. Recreational activities of 
the tourists also impact largely on beaches such as 
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careless boating, diving, snorkelling, and fishing. 
With the increase in number of boats, and by people 
approaching too closely to the marine animals, they 
get disturbed such as whale sharks, seals, dugongs, 
dolphins, whales, and birds. Visit of large number 
of tourists increases the consumption of seafood 
which puts pressure on local fish populations which 
may lead to overfishing. Souvenirs made out of 
marine animals such as corals, shells, etc.  also 
have a detrimental impact on the marine ecosystem 
(Chandravanshi, Neelmani, Kumar, & Devi, 2020).

STUDY AREA
Marine litter is a severe environmental hazard for 
the seas and oceans globally. It may be the cause of 
serious environmental issue with the possible transfer 
of toxic chemicals to the marine habitations. Most of 
the waste generated by human beings gets deposited 
in the ocean. Marine debris includes wood, glass, 
metal and plastic from many different sources.  Of 
late, the accumulation and possible impacts of micro 
plastic particles in the ocean have been observed 
as an emergent environmental threat. In spite of 
all the efforts to curb the flow of plastic debris, the 
problem has still persistent and affected the marine 
environment. Environmental damage due to plastic 
and other marine debris can be fatal for the marine 
species by the process of ingestion, entanglement in 
fishing nets lost or left in the ocean and other debris 
(Galgani, et al., 2010). 
Exposure of plastic debris to the variety of physical, 
chemical and biological processes in ocean results 
in fragmentation and size reduction. In general, 
potential chemical effects are likely to increase with 
a reduction of size of plastic particles while physical 
effects, such as the entanglement of dolphins and 
other animals. Accumulation of marine litter in the 
ocean is a growing problem worldwide. Particularly 
plastic, the most utilized and persistent material 
arises as the primary contaminant in the marine 
environment (Ryan, Moore, Franeker, & Moloney, 
2009). 
A large amount of trashes which are mainly 
plastics, glass, metals, sanitary, clothes etc. reach 
the oceans every year.  Items made out of plastics 
are the major source of the total debris that goes in 
to the ocean globally.  Many studies have observed 
that the number of death of marine animals (birds, 
turtles, mammals etc) have increased due to plastic 
ingestion and throttling by abandoned fishing nets. 
Ocean Conservancy, an organization that works for 
protection of the oceans took a noble initiative and 

started International Coastal Cleanup (ICC) day 
in the year 1986 with the objective of generating 
awareness among the people to maintain the coastline 
and beaches litter free. The International Coastal 
cleanup day is celebrated worldwide on the third 
Saturday of September every year with objective to 
clear the litter from coastline and beaches and also 
creating consciousness among the people to keep the 
beach litter free (NCCR, 2018).
The urbanisation is also one of the factors that affects 
marine ecosystem. The quality of marine water plays 
the vital role in the conservation of marine resources 
as it contributes to the stability of marine ecosystem. 
Garbage from land based sources as well as from 
sea creates threats to these precious resources. More 
than 260 species are already known to be affected by 
marine rubbish through entanglement or ingestion. 
Many studies has observed that Ingestion by birds, 
turtles, fish and marine mammals may prove to be 
fatal. Different types of plastic are involved and the 
species affected are birds and turtles by ingestion of 
microscopic fragments of plastic by fish and other 
species (Gregorey, 2009). Small particles of debris 
are more dangerous since they get ingested by a 
wide range of marine species and may create much 
physical damage to them. (Ozdilek, Ozdilek, Ozaner, 
& Sonmez, 2006).
Marine litter is a serious environmental threat for 
the sea and oceans worldwide. It may the cause of 
serious environmental threat which may transfer the 
toxic chemical materials to the marine ecosystem. 
Recently, the accumulation and possible impacts 
of micro-plastic particles in the ocean have been 
considered as an emerging environmental problem. 
Despite many initiatives to reduce the flow of plastic 
garbage globally, it continues to accumulate and 
affect the marine environment. Exposure of plastic 
debris to the variety of physical, chemical and 
biological processes in ocean results in fragmentation 
and size reduction. In general, potential chemical 
effects are likely to increase with a reduction of size 
of plastic particles while physical effects, such as the 
entanglement of dolphins and other animals in drift 
plastic, increase with the size and complexity of the 
debris (Jelil & Jain, 2014).
The threat of increase in micro-plastics and their 
impacts on the marine environment has come into 
limelight recently.  These micro-plastics enter the 
marine environment through direct introduction with 
litters and weathering of large plastics. The growth 
of both macro- and micro-plastics has increased 
on shores and in sediments regularly. (Jayasiri, 
Purushothaman, & Vennila, 2013)
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METHODOLOGY
The paper is descriptive-analytical in nature. The 
data required are collected from secondary sources. 
Secondary data are collected from authentic 
publications on tourism, including research 
journals, and reports published by the state and 
central governments, tourism departments, tourism 
promotion councils, etc. The data collected are 
analysed using common statistical tools to arrive at 
meaningful conclusions.
Result and Discussion
Curbing litter at beaches is a complicated task but 
it is not impossible one. Looking for solutions to 
reduce garbage at beaches has become an issue of 
widespread concern globally. Preventive solutions 
focus on avoiding generation of litters and preventing 
litters from entering the marine environment. We will 
discuss some of the solutions suggested in different 
studies.
World wildlife fund nature-India (WWF India) has 
suggested following measure to curb littering at the 
beaches:

I. Pick up after yourself
Most of the people in India have the habit of throwing 
the garbage cans, empty packets, tetra packets, 
wrappers etc. anywhere more often than it’s thrown 
into a dustbin. And when it comes to the beaches 
where the wind wreaking havoc, the litters spread 
easily and reaches to sea.  This is the time when a 
civilized and responsible tourist needs to apply their 
thought and take action. The best solution would 
be to hold on all stuff including garbage and take it 
back. The same can be disposed appropriately in the 
dustbins. The ocean doesn’t need any of the items a 
tourist uses or brings with him. Therefore,  pick it up 
and take it back with you.

II. Gadgets don’t go in the ocean
If a tourist is using an electrical appliance, he should 
be more careful to avoid it dumping in the sea. The 
electrical and electronics appliances which are most 
common in use by tourists, are made of a blend 
of chemicals and may contains toxic substances 
Disposing electric appliances responsibly is the 
responsibility of everyone in order to save the marine 
environment. Therefore the rule of thumb should be 
that these gadgets should never end up in the ocean. 
Rather, the old gadgets should be handed over to 
anyone who deals in pre-owned appliances, where 
it can be recycled and reused.  We should follow the 
rule of lesser waste and more recycling. 

III. Question your choices
When it comes to buying cloths or gadgets the 
festive seasons in India generates a lot of buying 
interest. The festivals such as Christmas and Diwali 
also lie right in the middle of the holiday season. 
And the holiday season come the lot of sales such 
as the Diwali Sale, the winter sale, the Black Friday 
Sale, Christmas Sale, etc., which prompts a person 
to buy the things. Here we should think logically. 
There are many other leftover waste materials that 
might have been dumped into the ocean. Now, here 
we should think and buy responsibly. The questions 
arises here, do we really need all that stuff? Is there 
a more environmentally friendly option? Question 
your choices (WWF India, 2022).
Some other suggestions to keep the litter free beaches 
are as follows:

I. Training, awareness and enforcement
a. Signage and boards should be put around the 

beach regarding the impact of littering on 
nature. Awareness campaigns on should be run 
periodically.

b.  People should be educated on the ways to avoid 
littering. 

c.  The urban population should be especially 
targeted to educate them to support the initiative 
and keep Indian beaches as clean as international 
tourism beaches.

d. Identify ways to award for supporting cleanliness 
and penalize people who litter while visiting the 
beach. 

e. Once able to collect the garbage, put up statistics 
of littering by people and trend around the same, 
to encourage people and stop littering. 

f.  Competitions should be organised to clean beach 
to boost the spirit. 

II.  Infrastructure and support in achieving 
goals
a. Based on the rating of beach, garbage bins should 

be put up, every 100 mts on the beaches
b. Based on the rating of the beach, identify ways 

for the local government to collect money to keep 
the beach clean, including: entry fees for visiting 
beach areas, collection of fees from shops and 
businesses, renting out some part of beach to 
collate money for the purpose. 

c. Based on money generated: Local volunteers 
should be hired to support in cleaning initiatives, 
encourage people to recycle the garbage and bring 
up innovative ideas to make recycled items from 
inorganic waste such as plastic, thermocol, etc. 
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d. In order to prevent water pollution inside the sea, 
observe strict measures and penalties for ships 
and boats.  Prepare and enforce strict guidelines 
for the same.

P Kaladharan et. al suggested  various methods to 
avoid the litters on the beaches which are as follows:
a) Colour code the beaches to identify critically 

polluted beaches and help planners and 
policymakers to adopt stringent measures to 
reduce the number of extremely polluted beaches 
in the country.

b) The origin of all plastic litter being land, control 
measures need to start from land by tackling the 
issue at the production as well as disposal level 
and prevention of litter from entering the sea by 
installing barriers across sewage ducts, canals 
opening to large streams, rivers and the sea.

c) Creating awareness through regular coastal 
clean-ups and strict legislation by adopting the 
following approach:

• Adopting the approach - reduce (both production 
and use), reuse and recycle at the source.

• Encouraging the use of eco-friendly materials for 
frequently consumed items such as stationery, 
packaging etc.

• Having a garbage collection and disposal 
mechanisms in place in all public places.

• Segregation of waste at the source into 
biodegradable, metallic and plastic items.

• Developing domestic waste disposal awareness 
and discipline among the residents and the 
community.

• Establishing incentives for reducing the use of 
plastics such as carry bags, disposable plates etc.

• Imposition of plastic tax on major consumer 
packages.

Guidelines for implementation of sustainable beach 
tourism suggested by West Bengal Biodiversity 
Board are as under:
Physical
1. Strict implementation and maintenance of CRZ 

guidelines
2. Monitoring of development infrastructure within 

the beach premises
3. Provisions for periodical monitoring of coastal 

water quality and habitat condition
4. Protection of beach morphology with least human 

intervention
5. Maintenance of local freshwater-bodies as steady 

sources of drinking water
6. Development of proper parking area
7. Promotion of other alternative tourist destinations 

to avoid the overcrowding on the beaches.

Social
1. Tourism should concise with the prevailing 

value systems and cultural integrity of local 
communities

2. Community level participation in the policy 
making process of tourism development should 
be ensured

3.  Tourism should create employment opportunities 
to support livelihood status without disturbing 
traditional lifestyles

4. Unethical practices on the beaches should be 
prohibited

Ecological 
1. Protection of coastal ecology by planting 

trees, reducing marine pollution and using 
biodegradable wastes 

2.  Establishment of a proper waste disposal system
3.  Environmental impact assessment should be done 

for any artificial development 
4. Proper sanitation and ecologically sustainable 

ambiance should be the criteria for Coastal 
Regulation Zone 

5.  Awareness campaign through posters, workshops, 
and objective based tourist information centres 
to educate locals and tourists about the coastal 
ecology

The rate of plastic production has grown faster than 
that of any other material in the world. Recent studies 
have suggested that approximately 8.3 billion tonnes 
of plastics have accumulated since the early 1950s, 
79% of which has ended up in either disposal sites or 
the natural environment.  About 8 million tonnes of 
plastic waste from deep inland areas ends up in the 
ocean every year, on top of the estimated 150 million 
tonnes that currently circulate marine environments. 
Rivers carry more than a quarter of all that plastic 
waste into the oceans and create significant damage 
to ecosystem.  According to the United Nations, 80% 
of ocean plastic comes from land-based sources. 
Therefore, if current trends continue, oceans could 
contain more plastic than fish by 2050 (Jagath, 
Gamaralalage, & Onogawa, 2019)
In order to ensure environmentally friendly 
management of plastic waste in India, Plastic 
Waste Management Rules (PWA Rules) 2011 were 
developed under the 1986 Environment Protection 
Act. These Rules provide a regulatory framework 
for managing plastic waste in the country and 
assign responsibilities to urban local bodies (ULB) 
57 for plastic waste management, as well as led to 
formation of a state-level monitoring committee. The 
Rules further addressed the issue of plastic carry bags 
(single-use plastics) by setting minimum standards 
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for the thickness and a mandate for retailers to charge 
a fee for each plastic bag made available. Other key 
features of the PWM Rules, 2011 58 are:
•  Plastic carry-bags used for the purpose of carrying 

or dispensing commodities but excluding bags 
which are an integral part of packaged products. 
The bag thickness shall not be less than 40 μm.

•  Carry bags can also be made from compostable 
plastics conforming to IS/ISO:17088:2008.

• The prescribed authority for registration, 
manufacture & recycling shall be State Pollution 
Control Board (SPCB) or Pollution Control 
Committee (PCC) and for enforcement of 
Rules relating to use, collection, segregation, 
transportation & disposal of plastic waste, shall be 
the Municipal Authority concerned.

•  Plastic should not be used for packaging of gutkha, 
etc.

•  Every carrying bag made from plastic shall bear 
a label or mark “recycled” as per IS:14534:1998. 
Each carry bag made from “Compostable 
Material” shall bear a label “Compostable” & 
shall conform to IS/ISO:17088:2008.

•  No carry bag shall be made available free of 
charge by retailers to consumers. The concerned 
Municipal Authority may provide notification 
of the minimum price for carry bags in order to 
encourage re-use so as to minimise plastic waste 
generation.

•  Each State Government shall establish a 
State Level Advisory (SLA) Body to monitor 
implementation of Rules.

CONCLUSION
India has the coastline of around 7500 km which is 
the home for many pristine beaches across southern 
to western peninsula. These beaches attract large 
number of domestic as well as international tourists. 
The increase in number of tourist visit at the beaches 
has created the problem of littering on the beaches. 
The litters are normally thrown on the beaches 
by the visitors who use plastic or other materials 
during excursion. These litters go into the sea water 
which becomes a threat to marine environment. 
Accumulation of marine litter into the sea is a 
growing problem globally. Plastic is the most utilized 
and persistent material which has major contribution 
in primary contaminant in the marine environment. 
It is very harmful for the marine species available 
in the sea. A responsible approach is required to be 
implemented to minimise the litters on the beaches. 
All efforts should be made by local authorities to 
maintain the beaches litter free. Awareness should 

be created among local population as well as visitors 
in this respect. There should be proper mechanism 
to clear the garbage so that it does not enter into 
sea water. In order to have the tourist a pleasurable 
experience as well as to protect the marine ecosystem 
the beaches should must be maintained litter free.
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INTRODUCTION
Ecotourism has been gaining worldwide acceptance and prominence as an eco-friendly holiday option since 
Ceballos Lascurain devised the term ecotourism in the 1980s. The paradigm of ecotourism is a tested device for 
ensuring and attaining conservation and development goals and striking a natural balance between these two core 
goals. Owing to the term's popularity, 'ecotourism', and its positive contributions to sustainable development, 
the United Nations declared 2002 as the 'International Year of Ecotourism'. This declaration increased demand 
for ecotourism attractions and endorsed it as an unspoiled and uncontaminated form of sustainable tourism 
(Honey, 2008). Ecotourism allows tourists to experience nature in an unpolluted environment with few 
resources and high satisfaction. The sole purpose of ecotourists is to enjoy nature, interact with locals, and get 
their services. In this regard, ecotourism is a vital approach to preserving culture and conserving nature through 
active participation of local communities, which is possible through empowerment (Hasana et al., 2022).
Honey (2008), in her definition of ecotourism, conferred that economic benefits through participation and 
empowerment of local people are one of the important tenets of ecotourism. Empowerment can help build 
leadership skills and strengthen local institutions that enable residents to render economic benefits into broader 
goals. It leads to tangible benefits like increased access to income and employment opportunities and intangible 
benefits like enhanced self-confidence, improved communication skills, social cohesion, political influence, 
and a sense of ownership (Stronza & Gordillo, 2008). Therefore, ecotourism as a tool for the development of 
communities requires a shift from a top-down approach to a locally controlled community-based ecotourism 
approach with significant control of communities over ecotourism development and equitable sharing in 
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benefits, promoting empowerment (Ondicho, 2012). 
Empowerment is realized when community members 
become conscious of the ecotourism concept, have 
developed the ability to involve in tourism planning 
and management, augment their bargaining power, 
have a common motivation to participate in tourism, 
and conserve the environment on which their 
livelihood depends (Ramos & Prideaux, 2014). 
Studying and measuring community empowerment 
is important as they are crucial for developing 
ecotourism in a destination in providing a quality 
experience to tourists (Boley & McGehee, 2014) 
and community support for tourism attaining 
sustainability (Elshaer et al., 2021). However, 
this concept has received little attention and has 
been discussed in a limited sense in the academic 
literature and policy discourses (Ferguson, 2011). 
The study aims to explore the publication trends 
in the study through annual scientific production, 
most influential journals, most cited documents, 
most productive authors, countries' collaboration 
networks, and trending topics. It also tries to 
determine social, and intellectual structures through 
collaboration and co-citation analysis. The findings 
may then highlight what has been discovered on this 
topic and significant themes that might guide future 
ecotourism and community empowerment research 
areas. 

LITERATURE REVIEW
Ecotourism, Empowerment, and 
Sustainable Tourism
The empowerment of local communities is one of 
the important principles of ecotourism. The failure 
of exclusionary top-down approaches recognized 
an approach involving community stakeholders 
in the development process (Timothy, 2006). 
Therefore, ecotourism also requires a transition 
in economic and political control from external 
agencies to local communities to empower the 
members. Such "community-based ecotourism" not 
only promotes conservation but also highlights the 
need to encourage local participation to improve 
their quality of life (Scheyvens, 1999). Khanra et 
al. (2021), in their bibliometric analysis, identified 
community participation, difficulties they face, and 
the need for sustainable community development 
as one of the important themes that have garnered 
attention in recent ecotourism research.
Ecotourism aims to ensure community control over 
tourism activities and substantial benefits accruing to 
them (Walter, 2011). It does not mean support from 
external agencies is unnecessary, but a need to be 

self-sustained is also essential to limit dependence 
on outsiders (Mudzengi et al., 2021). Empowerment 
is the ultimate level, where community members 
act independently to develop goals and programs 
and take responsibility for their own success and 
failure of tourism (Scheyvens, 2000). For example, 
Chen et al. (2017) found that community tourism 
participation has led to social, economic, and political 
benefits for locals of the Langde Miao community 
in China, contributing to their empowerment and 
limiting consequent interference by the government. 
However, various studies have observed that lack 
of confidence, knowledge, and skills often act 
as constraints in the active participation of local 
communities and have led to disempowerment 
(Cole, 2006). 
Timothy (2006) highlighted several factors that 
may limit or enable higher levels of community 
empowerment. These include education, awareness, 
and corruption. Increased education levels and 
awareness among community members lead to 
a higher level of empowerment. Gender is also 
an essential factor. In many traditional societies, 
particularly in developing countries, women are 
often the most disadvantaged group due to societal 
inequalities (Timothy, 2006). They are frequently 
excluded and marginalized from the participatory 
process, and their voices are seldom heard in 
decision-making. They are often left behind, with 
men taking most of the advantages of tourism 
development. If women are equally involved in the 
development process, it will lead to a higher level of 
empowerment and ensure sustainability (Scheyvens, 
2000). McCall & Mearns (2021) highlight that 
enhancing women's economic empowerment can 
lead to social empowerment, further improving 
community cohesion. Empowering women not only 
uplifts women's lives but also of their respective 
communities. For example, women play a significant 
role in ecotourism sites in Cambodia. They are 
involved in various entrepreneurial activities like 
restaurants, handicraft-making, and souvenir shops. 
Training programs helped improve their skills and 
earn additional income to support their family. 
They also contributed a part of their revenue to 
the community's development (Nara & Irawan, 
2020). Therefore, it is crucial to include women's 
empowerment on the agenda of organizations 
promoting community participation in ecotourism as 
it can help achieve broader goals (Scheyvens, 2000; 
Tucker & Boonabaana, 2012).
Empowerment is also recognized as an important 
prerequisite to sustainable tourism development as 
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it can act as a facilitator in the active participation 
of local communities. Empowerment must be 
considered from all dimensions to ensure full 
involvement and support of locals for tourism in their 
area, which could contribute to sustainable tourism 
development (Elshaer et al., 2021). Furthermore, 
Tourism also contributes toward United Nations 
Sustainable Development Goal 5 to achieve gender 
equality and women's empowerment. Empowering 
women to actively participate in the economy is vital 
to building strong economies, forming more stable 
and just societies, improving women's standard 
of living and, subsequently, communities, and 
achieving agreed-upon sustainable development 
goals (UNWTO, 2010). Therefore, if ecotourism 
remains gender-blind, its contribution to tourism and 
sustainable development will be incomplete (Walter, 
2011). A bibliometric study by Hasana  et al. (2022) 
showed gender as one of the key research themes in 
recent ecotourism studies.

METHODOLOGY
Bibliometric analysis is a quantitative literature 
review approach to comprehend and establish past 
findings and provide an overall view of existing 
research in a particular field (Hodak & Krajinović, 
2020). In the context of this paper, this method has 
been selected to review the literature quantitatively 
to unravel the publication status of the premier 
journals, thereby creating a platform for the authors 
to disseminate new knowledge through qualitative 
and quantitative research methods.
Figure 1 illustrates the systematic bibliometric 
process employed for this study. The Scopus 
database has been used due to its extensive coverage 
and inclusion of  high-impact factor journals. The 
search strategy encompassed the use of keywords 
"Ecotourism" OR "Sustainable Tourism" AND 
"Empowerment". Since ecotourism is intrinsically 
linked to the concept of sustainable tourism (Pforr, 
2001), we have used both terms for our search. 
A total of 198 articles were retrieved from the 
database, excluding books and conference papers 
for all the years from 1990 till 2022. In addition, 
only articles published in journals with English 
as the preferred language have been included in 
the analysis. The next phase involved manually 
scrutinizing all the abstracts and omitting the articles 
which were not suitable for the study (Aggarwal et 
al., 2022). R, an open software environment was 
chosen due to its   robust statistical and graphical 
techniques, making it a good choice for bibliometric 
analysis. Biblioshiny is a tool developed in a shiny 

environment and combines the bibliometrix package 
of R's functionality with the convenience of web 
apps, making it easy to use (Bashir et al., 2022). 
The findings of the study are presented through 
a comprehensive blend of performance analysis 
and network mapping. Specifically, the research 
encompasses the examination  ofannual scientific 
production, identification of most influential journals, 
recognition of most productive authors, appraisal 
of highly cited documents, scrutiny of frequently 
recurring keywords, and analysis of topics in trend 
to understand the trends and patterns in the field. 
These are the most basic indicators in bibliometric 
analysis to measure scientific contribution (Kumar 
et al., 2020). Science mapping techniques like co-
citation and collaboration are used to measure the 
relationships. The study used co-citation analysis 
to generate an intellectual structure that measures 
the relationship between references. It helps 
comprehend key literature within a field that peers 
have acknowledged, as indicated by the frequency 
of citations (Trujillo & Long, 2018). Collaboration 
analysis discovers social structure by mapping 
the relationship between countries. It reflects the 
academic collaboration among different countries.

DATA ANALYSIS AND 
INTERPRETATION
Annual Scientific Production
Figure 2 shows the annual scientific production 
of documents for all years till 2022 in the field of 
ecotourism and empowerment. It reflects the overall 
literature trend in the field and provides information 
on the likely future trends. According to the 
published articles, there has been a steady increase in 
scientific production only in the last decade, with the 
maximum number of articles (22) published in 2021. 
According to the literature obtained, the first paper 
was published in 1996, in which one of the findings 
also indicated the lack of contribution of 'ecotour' 

Figure 1. Systematic Bibliometric Analysis
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lodges in the empowerment of local people (Wallace 
& Pierce, 1996). However, Scheyvens (1999) carried 
out pivotal work in this area proposing a framework 
to measure community empowerment in ecotourism. 
Figure 3 reveals the average article citation per year. 
The increase in empowerment studies has possibly 
reduced the citation effect over the years. According 
to the figure, in 1999, with the lower number of 
papers, the average citation per article was 29.3. It 
declined to 6.1 average citations per year in 2020, 
indicating the expanse of resources available to 
scholars leading them to choose from the vast 
number of articles.  

Most Relevant Sources
Figure 4 shows the top 10 most relevant sources 
in this field. As many as 24 research papers on this 
topic were published in the Journal of Sustainable 
Tourism, followed by nine research papers published 
in Sustainability (Switzerland) and seven in Tourism 
Management. The findings are evidenced by the 
fact that empowerment is a crucial component of 
ecotourism and sustainable tourism and links to the 
contribution of local communities in the planning and 
development of tourism destinations (Scheyvens, 
2000). 

Figure 2. Annual Scientific Production 

Figure 3. Average Citations Trend Per Year 
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Most Relevant Authors
Table 1 shows the top 10 most relevant authors. The 
most prolific authors in this field are represented by 
the number of articles published by them (Zupic & 
Čater, 2015). The top author in this field is Boley 
B with the contribution of 11 articles, followed by 
Woosnam with seven articles, and Strzelecka with 
the publication of four articles. Boley B is the most 
active and impactful author in the empowerment 
research in tourism, with the highest h-index of 10. 
He is one of the pioneer authors who developed a 
Resident Empowerment through Tourism Scale 
(RETS) based on the Scheyvens Empowerment 
Framework and laid the foundation for the major 
research being undertaken today in the tourism 
discipline (Boley & McGehee, 2014). 

Most Local Cited Documents
Figure 5 shows the top 10 most local cited documents 
in the field. It shows the maximum number of times 
a document included in the sample database has 
been cited by other authors in the same database 
(Aria & Cuccurullo, 2017). Thus, the higher the 
citations, the greater is the impact of the documents. 
The most locally cited document is "Ecotourism 
and the Empowerment of Local Communities" 
authored by Scheyvens R in 1999. In this study, she 
developed an empowerment framework highlighting 
four dimensions of empowerment: economic, 
social, psychological, and political, to determine 
the effectiveness of ecotourism initiatives on local 
communities (Scheyvens, 1999). This study led 
the foundation for future empowerment studies. 
The second most cited document that followed 
is "Information and Empowerment: The Keys to 
Achieving Sustainable Tourism," published by 
Cole in 2006. This study explains the importance 
of access to appropriate information in community 
empowerment (Cole, 2006). Furthermore, the third 
most cited article is "Measuring Empowerment: 
Developing and Validating the Resident 
Empowerment through Tourism Scale (RETS)" 
published by Boley B (2014). It is also noteworthy 
that all the most local cited articles are published in 
top-cited journals.

Most Frequent Keywords
Author keywords can represent the article's main 
ideas and theme. In our field of study, 450 keywords 

Table 1. Top 10 Most Relevant Authors 
Author Articles H-index
Boley BB 11 10
Woosnam KM 7 6
Strzelecka M 4 4
Kunasekaran P 3 1
Ramn-Hidalgo AE 3 2
Stone MT 2 1
Eshun F 2 1
Prideaux B 2 2
Walter P 2 2
Scheyvens R 2 2
Source: Bibliometrix

Figure 4: Most relevant Journal sources 
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have been used by authors till 2022. According to 
Pang & Zhang (2019), the frequency of keywords 
that appeared more than four times is a solid 
indicator of the overall scope. Therefore, keywords 
occurring more than four times are represented in 
Table 2. Ecotourism (39), Sustainable tourism (33), 
Empowerment (23), Community Participation (18), 
and Community-based Tourism (15) are the most 
frequently occurring keywords.

Topics In Trend
Figure 6 shows the topics in trend based on the 
author's keywords from the dataset. The time span 
was set from 2010 to 2021, the minimum word 
frequency was set to 2, and the number of words per 
year was set to 5. 
Over a decade, the analysis delves deeper into the most 
popular themes in terms of keyword occurrences in 
ecotourism literature. It showed that though studies 
on empowerment have been conducted since 1996, 
the topic has been given more attention only in the 
last decade. Figure 6 shows the hierarchical structure 
of topics in empowerment literature discussed 
by researchers each year. In many ways, these 
topics could be related to the field of ecotourism 

and empowerment. In 2015, community-based 
ecotourism was the most discussed topic, which is 
often associated with community empowerment. 
It is because community-based ecotourism allows 
communities to make decisions in planning and 
management of the type of development it needs and 
hence helps manage the impacts (Timothy, 2006). 
However, community empowerment has been one 
of the main focuses in ecotourism studies over 
the years; as discussed in the work of Ramos & 
Prideaux (2014), women empowerment was the 
most discussed topic in 2021. Since a community 
is represented by both men and women in an equal 
ratio. Therefore, when we talk about community 
participation and empowerment in tourism, ideally, 
women should be given equal importance to men in 
successfully implementing tourism programs and 
policies. However, if ecotourism remains gender-
blind, its contribution to tourism and sustainable 
development will be incomplete (Walter, 2011).
From 2018 to 2021, community participation, 
empowerment, and sustainable tourism development 
in protected areas were the most discussed topics. It is 
because community empowerment is crucial for the 
development of tourism in a destination in providing 

Figure 5. Top 10 Most Local Cited Documents

Table 2. Most Frequent Keywords 
Words O Words O
Ecotourism 39 Sustainability 14
Sustainable Tourism 33 Community Empowerment 12
Empowerment 23 Sustainable Tourism Development 10
Community Participation 18 Sustainable Development 9
Community-based tourism  15 Tourism 9
Source: Bibliometrix
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a quality experience to tourists and is recognized 
as an important prerequisite to sustainable tourism 
development (Abou-Shouk et al., 2021; Elshaer et 
al., 2021; Shafieisabet & Haratifard, 2020; Sofield, 
2003). Improving the capabilities and influence of 
residents in the communities has a systemic impact 
on community development. 

Co-Citation Analysis
Figure 7 shows the co-citation analysis of top 
references. Since there are 6521 cited references 
for the selected articles, it is not feasible to do the 
analysis with all the references (Singh et al., 2022). 
Therefore, references with minimum of five citations 
have been selected for the co-citation analysis. The 
network comprises two clusters.
Cluster 1 in red is related to understanding 
and measuring community participation and 
empowerment. The three most important references 
cited together are shown through large nodes and 
include Scheyvens (1999), Cole (2006), and Stronza 
(2008). Participation is a form of empowerment. 
Without active participation, empowerment cannot 
be achieved. Therefore, the concept of empowerment 
is beginning to be studied more commonly by various 
tourism scholars. Scheyvens (1999) developed 
an empowerment framework that emphasizes the 
importance of local communities in having control 
over and in benefit-sharing of the ecotourism 
projects in their area. Access to information is one of 

the important aspects of empowerment. Cole (2006) 
explains the relationship between information and 
empowerment.
Similarly, Stronza & Gordillo (2008) observed that 
community involvement in ecotourism activities 
results in greater social cohesion, better leadership 
skills, and strong local institution and is effective 
for the long-term management of resources. Other 
important references cited together include Boley 
& McGehee (2014), who developed scale that used 
social, psychological, and political dimensions to 
measure residents' empowerment through tourism. 
Friedmann (1992) was the first to acknowledge the 
concept of empowerment in development discourses. 
Sofield (2003) explored the tripartite linkage between 
tourism, empowerment, and sustainable tourism 
development.
Cluster 2 in blue is related to the importance of 
community involvement in ecotourism and the 
challenges faced when implementing the bottom-
up approach of integrating the community in 
the planning and development of tourism in a 
destination. Some of the most important references 
cited together in this cluster are shown through large 
nodes and include Tosun (2000), Scheyvens (2002), 
Murphy (1985), Scheyvens (2000), and Jamal T.B. 
(1995). 
Murphy (1985) suggests a community-based 
approach to tourism planning and development 
that promotes local initiative, benefit-sharing, and a 

Figure 6. Topics in Trend from 2010 to 2022
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tourism product that conforms with the environment 
and its people. Scheyvens (2002) also analyses the 
potential of tourism as a development strategy in 
third-world countries by empowering communities 
engaging in tourism ventures. Tosun (2000) explains 
the limitations of involving the community in tourism 
development in developing countries through three 
types of barriers: structural, operational, and cultural. 
Scheyvens (2000) contributes to understanding both 
positive and negative impacts faced by women 
engaging in ecotourism ventures in Third World 
settings. In addition, it also highlights that if these 
endeavors progress with little regard for gender 
sensitivity and access to resources, they could 
run the risk of marginalizing and disempowering 
the local women. Jamal & Getz (1995) suggests 
collaboration with the community for tourism 
planning and implementation to achieve sustainable 
tourism development.

Countries Collaboration
Figure 8 shows the countries' collaboration networks 
in this field. The network shows countries' names in 
the box—the bigger the size of the box, the wider the 
country's collaboration. The countries linked to each 
other show the strength of research collaboration 

between those countries. The country with the 
greatest scientific productivity is the USA, with 53 
publications having wider research collaborations 
with United Kingdom (UK), South Africa, Sweden, 
Poland, Botswana, and Japan. Indonesia follows 
USA with 38 publications and Australia with 
27 publications. However, Australia has wider 
collaboration with UK, Thailand, Indonesia and New 
Zealand, whereas Indonesia has only collaborated 
with Malaysia and Australia.

Figure 7. Co-citation Network

Figure 8. Countries Collaboration Network
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DISCUSSION 
The bibliometric analysis shows key trends in 
ecotourism and empowerment literature and 
social, intellectual, and conceptual structure. The 
analysis carried out for 148 papers revealed that 
the maximum number of articles were published in 
2021. Most papers have a sustainability perspective 
and are therefore published in two prominent 
journals, i.e., the Journal of Sustainable Tourism 
and Sustainability. The most prolific author in 
this field is Boley B, with the highest h-index 
indicating impactful work done by him in the field 
of community empowerment. The most dominating 
country is the USA, also with the most collaboration. 
The most frequent keywords include ecotourism, 
Sustainable tourism, and empowerment. Topics in 
trends also show the increase in the importance of 
empowerment issues in sustainable tourism literature. 
Additionally, academics have lately started to focus 
on specific issues relating to the empowerment of 
vulnerable and discriminated groups (women) in 
the community (Hu, He, & Hu, 2022). Furthermore, 
co-citation and collaboration bibliometric mapping 
techniques provide a solid foundational knowledge 
of empowerment in ecotourism and its notable 
contributors to empowerment literature. 

CONCLUSION
The active participation of communities in ecotourism 
is directed towards attaining empowerment and 
a sense of ownership in conservation efforts. The 
concept of 'Sustainable Development' noted an 
interconnectedness among social equity, economic 
growth, and environmental conservation and 
highlighted that one cannot exist without the 
other (Keeble, 1988). Thus, ecotourism, being a 
form of sustainable tourism, is not automatically 
sustainable, and if it is to contribute to sustainable 
development, it must be environmentally stable, 
economically feasible, and culturally suitable (Wall, 
1997). Association of ecotourism with community 
empowerment can open opportunities to achieve 
Sustainable Development Goals (SDGs) like 'poverty 
eradication,' 'gender equality,' 'environmental 
sustainability,' and 'promoting sustained, inclusive 
and sustainable economic growth, employment and 
decent work for all' (Alarcón & Cole, 2019). 
Many scholars have discussed the interlinkage 
between community empowerment and conservation 
in ecotourism literature. One of the central aims of 
ecotourism is empowering local communities to 
obtain conservation support (Nyaupane & Poudel, 
2011; Scheyvens, 1999). Firstly, it helps reduce 

unsustainable local practices such as hunting and 
poaching. Secondly, overdependence on forest 
resources can be controlled, and lastly, attaining 
empowerment to become environmental guardians 
protecting it from the threats of external agents is 
paramount (Wunder, 2000). Therefore, motivating 
and empowering communities for full participation 
through ecotourism is necessary for their increased 
control, environmental, economic, and social 
sustainability, and enhanced quality of tourism 
experience (Mudzengi et al., 2021). 
The study has identified research gaps and areas for 
future investigation. The topics in trend analysis 
indicates that women empowerment in ecotourism 
studies has been given attention recntly and very few 
studies have been done on it. This suggests a research 
gap and leaves a vital space for future researchers to 
examine the importance of women in ecotourism in 
protected areas. The countries' collaboration analysis 
shows limited collaboration among a few countries. 
Further collaboration of ideas, methods, and actions 
will contribute to diversity in empowerment studies. 
In summary, the study has practical and theoretical 
implications. It hopes to provide insights to 
researchers regarding the trends in empowerment 
literature in ecotourism and future research direction. 
The study can also assist policymakers to discuss 
and collaborate with the preeminent contributors 
recognized, who have a deeper understanding of the 
field, which may help develop and manage plans and 
policies on ecotourism. Theoretically, it contributes 
to the debate that community empowerment is 
a prerequisite for ecotourism to be sustainable 
(Singhania et al., 2022). 
The study also has its limitations. Firstly, the articles 
collected for bibliometric analysis were only from 
the Scopus database, which may have led to missing 
on relevant data. Collecting articles from various 
important databases would undoubtedly make a 
significant improvement in the study. Secondly, 
only articles that were published in the journals 
were considered, excluding books and conference 
papers (Celebi et al., 2020). Lastly, the study used 
the bibliometric method to analyze the literature 
quantitatively. Future studies may use content 
analysis (qualitative) to provide more-in depth 
understanding of empowerment in ecotourism 
development.
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